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e U p r e ra Dear EUPRERA Member:

A final December round up for you: ... focus on conferences ...
call for papers ... focus on research...focus on education ...
member news ...

Editorial

Dear Fellow Members

Time to energise!

Before the detail of this letter may | first thank you all for your votes and proxies,
which secured our new statutes and our lively future. Also, on a personal note,
your endorsement of my second year of presidency makes me feel even more
privileged than | did when first elected as | now know much better how valued
and important Euprera really is.

You saw from the minutes of the General Assembly that we already have a
worthy group of project energisers with:

Julia Jahansoozi — student liaison

Inger Jensen — Scientific committee - more reviewers needed please

Inger Jensen — PhD seminars

Sue Wolstenholme — Euprera JW Award — more jury members needed please
Gunter Bentele — Euprera Ginter Thiele Award

Philip Young— Euroblog 2009 — more team members needed please

Ansgar Zerfass — European Communication Monitor — more country leads to
extend the reach please

Adela Rogojinaru — Euprera Congress 2009

Marita Vos — Euprera Congress 2010

Joost Buysschaert - ELeCT

And that we need members to step up to lead projects to:
Maintain and continue to develop the website
Establish and maintain contact with EU funding bodies and support project

energisers applications for support
Project energisers needed please!
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And new proposals will be considered at our next board meeting from the
following would-be energisers:

Sven Hamrefors — innovation for communication

Ralph Tench — Education project on Masters in PR across Europe
Valérie Carayol — Research project on comparative methodology

Sue Wolstenholme — a policy and action plan for sponsorship generation
Sue Wolstenholme — Euprera series of texts

Emanuele Invernizzi — Institutionalisation (fund for research projects)

And they will need other team members to join in to add the meat that will
complete their bodies.

The board will be considering these new projects at its meeting in February in
Ghent, but we don’t want to stop there. We are hoping to hear from many more
of you with ideas for projects, whether it’s just a virtual think tank on a short term
issue or whether you have an idea that could grow into a whole Euprera
department, please send an outline using the attached form.

If all goes well a letter will be sent (unless you request otherwise) to your
university or organisation, to celebrate the acceptance of your project and to ask
that your leadership of it be given whatever support can be afforded to it.

At the Spring meeting, in Berlin on 3 — 4 April, as well as holding a seminar on
education, we will create an open space event at which project energisers will be
given space, time, tea and coffee, to enthuse others and develop their ideas and
actions. There will be more information on this after the board meeting in
February.

In the meantime please get in touch to support existing projects, offer to lead
those that we need to happen or to innovate with new ideas!

Project Proposal: (email to: sg@euprera.org)

Project name

Brief outline

How many members do you need to join you?

Do you need any other resources?

If yes please outline the details

Do you already have a sponsor or supporter for any of the cash or other
resources needed?

If yes please give details and explain how they might want to be recognised by
Euprera for their support.

Sue Wolstenholme
President
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Focus on Conferences, Calls for Papers, and Events

BledCom 2009 on Culture and Public Relations
Submit you papers for BledCom 2009 by December 31, 2008!

The international Public Relations Symposium BledCom will once again offer an
opportunity to exchange ideas and perspectives, to share knowledge, and to discuss
topics related to public relations with some of the world’s most renowned PR experts.
The 16" BledCom Symposium will take place July 3 to 4, 2009 at Bled, Slovenia,
and will analyze the linkage between culture and public relations.

Everybody interested in actively participating at BledCom 2009 are welcome to write
papers related to the main theme Culture and Public Relations, which should address
the relationship between the two. Because of the interplay between culture and other
socio-cultural variables such as political economy and the mass media, etc., we define
culture much more broadly going beyond the term as studied by anthropologists and
ethnographers. Therefore, further perspectives can be taken into considerations:
culture as an antecedent and environment for public relations practice; public
relations itself as a culture; and the impact (both intended and unintended) of
public relations on societal and corporate culture.

Please read the BledCom 2009 Call for Papers in full at BledCom’s website at
http://www.bledcom.com/home/call_for papers. For more information regarding the
symposium itself, please visit www.bledcom.com.

13th International Conference on
Corporate Reputation, Brand, Identity and Competitiveness
28-30 May 2009 Amsterdam, The Netherlands
CALL FOR PAPERS: Proposals are due February 15, 2009

Reputation Institute (www.reputationinstitute.com) is pleased to announce its 13th
International Conference on Corporate Reputation, Brand, Identity and Competitiveness
will be held in Amsterdam, The Netherlands in partnership with Rotterdam School of
Management, Erasmus University.

Reputation works like a magnet: it attracts positive energy to organizations who appear
to be evaluated by groups of stakeholders above average in their industry. A positive
reputation lower costs for organizations because it simplifies attracting new employees
and capital, it lowers costs of litigation and it enables an organization to increase prices
for products and services substantially. Reputation matters!

This implies the necessity for organizations to develop a professional reputation
management program that creates impact on all stakeholders they depend on. Impacting
business performance is more than only contributing to the financial value of an
organization. Creating impact implies at least four things: maintaining a license to
operate, guaranteeing employee satisfaction resulting in retention, increasing supportive
behavior of organizational members regarding the corporate strategy and last but not
least increasing trust of customers in the company behind the product brand(s).

Organizations more than ever need to balance between building admiration and
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confidence among their investors and earning trust and legitimacy within their social or
institutional context. This is a difficult strategic task that requires more in depth
knowledge and expertise from both academics and practitioners. The conference theme
of this year focuses on this key concern of reputation management and invites both
academics and practitioners to join us in presentations and discussions about this topic.

Visit www.reputationinstitute.com to read about your opportunity to register for learning
and networking activities including Reputation Institute's:

* Full Slate of Plenary and Breakout sessions led by the world's leading academics and
practitioners in the field of reputation management (Thursday 28 May — Saturday 30
May);

* International Awards Dinner (Friday 29 May); and

* Evening Boat Tour through Amsterdam’s beautiful canals (Saturday 30 May).

Conference Theme: Creating Sustainable Business Impact Through Reputation
Management

We invite top academics and top practitioners from all over the world to participate in
keynote panels about the latest developments on how to create impact in reputation
management. More than 20 breakout sessions, with up to 4 presenters in each session,
will discuss the following topics, among others:

* Creating Impact by Reputation Management: which Perspectives are and/or should be
dominant?

* Increasing Financial Performance by Reputation Management

» Enhancing Social Responsibility by Reputation Management

* Balancing Financial & Social Responsibility in Reputation Management

 Impact of Perceived External Prestige on Employee Alignment

* Regaining and continuing Respect after a Crisis

* Creating Impact with Reputation Management in different continents

» Changing Identity, changing Reputation?

» Top Case Examples of Reputation Management by Dutch Companies (Philips, TNT,
ING, etc)

 Impacting Reputation by Sponsoring: the Petrobras example

* Creating Impact among Financial Audiences

Submissions:

Please submit a one page summary of a paper or case you would like to present at
the 13th Reputation Institute Conference in Amsterdam by February 15, 2009.

The conference committee will evaluate your proposal and provide feedback to each
potential presenter. The highest rated papers will also be invited to publish their work in
Corporate Reputation Review. Full versions of your paper are due by May 1, 2009, at
the latest. All papers will be documented on a CD Rom or USB Flash Drive in PDF
format and given to all conference attendees. Please send your draft presentation to:
Prof. Dr. Cees B.M. van Riel, Reputation Institute, The Netherlands,
conference@reputationinstitute.com

Doctoral Consortium:

As we do each year, a Doctoral Consortium will be offered to which we invite leading
students preparing for doctoral dissertations on reputation related topics from around the
world. The Consortium is a full day workshop held on Thursday the 28th of May from
10am to 4pm, coordinated and led by Professor David Deephouse (University of
Alberta). Email conference@reputationinstitute.com or visit
www.reputationinstitute.com/knowledge-center/conferences for more information about
participating in the Consortium.
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Register now to join us in Amsterdam! For more information or to register, visit our
conference web site. Conference theme, submission guidelines, pre-conference
Doctoral Consortium, and accommodation information is available here.

Questions? Call Adam Shoer at +1 212.495.3855 x307

or email conference@reputationinstitute.com.

Come explore developments in Reputation Management in one of Europe’s most
exciting cities-- Amsterdam!

Peggy Simcic Brgnn

EconPR 2009: Call for Papers

The Department of Economic Journalism and Public Relations at the Poznan University
of Economics (Poland) most heartedly invites interested persons to join:

EconPR 2009 Round Table "Economics and Public Relations in Times of an
Economic Downturn" Poznan, POLAND June 29-30, 2009

All papers accepted for the conference will, subject to author agreement, be considered
for inclusion in a special issue of Public Relations Review on “Economics and Public
Relations” to be edited by Professor David McKie and Professor Ryszard Lawniczak.
Although preference will be given to presenters, the editors will also consider other
articles — submitted according to usual Public Relations Review protocols — relevant to
the theme by those unable to attend in person in order to take account of the difficulties
of finding funds for travel. NB Of course, there can be no guarantee of acceptance as all
submission will still be required to pass the journal’s usual blind review process.

This conference, hosted by The Department of Economic Journalism and Public
Relations at Poznan, POLAND in June 29-30, 2009

SUBMISSION DEADLINES FOR CONFERENCE:
a. Abstract: April 15, 2008

b. Feedback on abstracts: May 5, 2009

c. Full paper: June 10, 2009

SUBMISSION DEADLINES FOR SPECIAL ISSUE NOT ATTENDING CONFERENCE:
May 5, 2009

The financial crisis, economic downturn and threat of recession spreading
around the globe since the second half of 2008, raise a demand for a fresh
econo-centric approach in the public relations research.

Among others papers on the following topics — relating to macro, mezo and micro level
of analysis — will be discussed:
¢ the economic roots of public relations;
¢ the impact of economic theories on public relations strategies and tools applied;
¢ the role of public relations in promoting or defending specific socio-economic
models of development;
e economic cycles and public relations budgets of organisations; and
e the importance of trust and reputation in the economic downturn.
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However, this list is meant to be suggestive rather than prescriptive and if you have a
topic that you see as relevant, please feel free to discuss with the editors:

For the conference: Prof. Ryszard tawniczak at r.lawniczak@ae.poznan.pl

For the special issue without attendance: Prof. David McKie at dmckie @waikato.ac.nz

Please note that the date of the conference enables the participants from oversees
(Australia, US, Africa, Asia) to combine both Poznan and Bled conferences in one week.

Conference fee: 150 EURO

Contact and further information: kpr@ae.poznan.pl

Phone: +48 61 8569 511 / Fax: +48 61 8569 512
On behalf of the Organising Committee:

Prof. dr Ryszard Lawniczak

XlI-th International scientific conference “Communication and Civilizations”:
Call for Papers
Sofia, 15 November, 2008

Dear colleagues,

The UNESCO Chair “Communication and Public Relations” of the Faculty of Journalism
and Mass Communication (FJMC) of Sofia University “St. Kliment Ohridski” and the
European Journalism Training Association (EJTA) in partnership with the United
Nations Development Programme (UNDP) Country office in Bulgaria are pleased to
announce the XlI-th International scientific conference “Communication and
Civilizations”, which is to be held on the 16™ and 17" of May 2009 in Sofia, Bulgaria.

The conference takes inspiration from the framework of the “Educational and
Communications politics for Alliance civilizations” as UN initiative and will aim to
promote and share innovative practices and ideas about the role of media, PR and
communications in reducing cross-cultural tensions, in shaping the perceptions about
other cultures and in avoiding the clash of civilizations.

The aim of the conference is also to boost the regional dimensions of the Alliance of
Civilizations initiative by translating its main goals, principles and general prescriptions
into regional settings. The Conference will offer a venue to representatives of the Chairs
on Communications and PR from the region to hold their third working meeting and
sign the Memorandum of Understanding for establishing of Balkan network -
BALKANCOM.

The Conference Agenda will put an emphasis on the following key priorities:

e The inert-cultural dialogue as a form of manifestation of pluralism and as a
guarantee of peaceful development;

e The UN’s and UNESCO’s contribution for the dialogue amongst civilizations;

e The role of university education in communication, journalism and public relations
for awareness raising about the positive role of the specialist in public
communications for a creative dialogue amongst cultures

e The role of new information technologies for innovations in the development
of local cultural output in digital form, as well as cultural value exchange in the
form of cultural dialogue.

A special panel will be organized by bringing on board distinguished scholars and
academicians, researchers and journalists, students and civil societies’ organizations,
representatives of international and regional organizations to deliberate theoretical
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problems and approaches to better understanding among nations and cultures and to
bridging cultural gaps in line with the UNESCO Universal Declaration on Cultural
Diversity and the “Alliance of Civilizations “ guiding principles.

The papers may be focused on but are not restricted in the themes of the following
tentative sessions:
1. New theoretical approaches of the touch between civilizations and the role of
public communication in this process
2. The UN’s and UNESCOQO’s contribution for the dialogue amongst civilizations
3. Challenges and opportunities for Media, PR and advertising in the process of
communication amongst civilizations
4. The academic education in communication, public relations and journalism for
the realization of pluralism and dialogue amongst civilizations

The UNESCO Chair “Communication and Public Relations” of the Faculty of Journalism
and Mass Communication organizes the conference in cooperation with the UNDP
Office in Bulgaria and EJTA (European Journalism Training Association), which
19.Annual General Meeting (AGM) will take part in Sofia on 15™ of May 2009. Some of
the participants in the AGM will present their papers in the frame of the Xl international
conference of UNESCO Chair “Communication and Public Relations “ of the Faculty of
Journalism and Mass Communication of the University of Sofia "St. Kliment Ohridski” on
the round table to the topic “Young People and the News” on 15" of May 2008 and on
the special panel discussion “Reporting Diversity” on 16™ of May 2008.

The accents in discussions made together with the EJTA members will be also :
1. International and cross-cultural education for cross-media communication;
2. Adapting good practices of dialogue amongst cultures.

We kindly invite you to submit an abstract for a paper not longer than 500 words,
including up to 5 key-words, full names of the author(s) with their affiliation and full
contact information .

The deadline for receiving the abstracts is 23" of January, 2009. They should be sent to:

fzmk@abv.bg

The official languages of the conference will be Bulgarian and English.

We are very sorry but due to the limited budgetary resources of the Faculty of
Journalism and Mass Communication, we would not be in a position to cover any
travelling, accommodation and daily expenses of the participants except those of the key
speakers.

The participation fee will be 25 Euros for specialists and 10 Euros for doctoral students
and students. However, there will be no conference fee for participants with papers.

We hope to have the pleasure to meet you in May 2009 in Bulgaria.
Yours sincerely:

Assoc. Prof. Dr. Minka Zlateva,

Chairperson of the Executive committee

e-mail: minkazlateva@gmail.com

Pour Une Approche Communicationnelle de L’individu au Travail
Appel a communication

Revue Communication & Organisation, n°36
Laurent Morillon, Arlette Bouzon et Francgois Cooren
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L’environnement des grandes entreprises s’avére de plus en plus complexe,
imprévisible et instable : crises économique et financiére, mondialisation, unions
monétaires, évolutions technologiques et informationnelles, mutations politiques et
sociales, concurrence accrue, clientéle avertie et infidéle. Pour y faire face, les
dirigeants usent de rapprochements, de fusions ou d’acquisitions, internationalisent
leurs fournisseurs et leurs clientéles, délocalisent leurs sites de production. Confrontés a
ces réorganisations structurelles et méthodologiques imposées, parfois incomprises, a
I'ampleur des mutations interne et externe et aux suppressions d’emplois annoncées,
nombre de salariés, notamment en France, ont perdu leurs illusions. Leur regard vis-a-
vis du monde du travail devient plus critique, la contrainte comprise et interprétée,
I'obéissance réfléchie (Courpasson, 2000). Leurs réactions peuvent prendre différentes
formes : replis, corporatismes, scepticisme, résistance au changement, démissions,
proceés, gréves...voire suicides (Dejours, 1998). Certains considerent méme que le
contrat psychologique est rompu (Roehling, 2000). Les « acteurs » peuvent ainsi devenir
peu a peu des « figurants » avec des risques de retrait, tant vis-a-vis du travail (refus de
responsabilités, de promotion...) que de la culture d’entreprise. Dans les situations ou
regne la confusion, ce processus de création de sens peut se traduire par le
développement de rumeurs (Campion-Vincent, 2005) et/ou par I'expression, parfois
médiatisée, de craintes, d’'un droit a savoir, a comprendre et a étre écoutés.

La situation apparait donc a la fois multiple, complexe mais surtout paradoxale. En effet,
depuis la fin des années 1980 et les travaux de recherches mettant en avant le statut
d’« acteur » des salariés (Crozier, Friedberg, 1978), le concours actif du personnel et sa
motivation sont proclamés comme une composante essentielle de la réussite. Le
développement économique est censé passer par la satisfaction du salarié devenu

« capital précieux » (Weil, 1990) et étre social a motiver. Sa réintroduction comme sujet
dans l'organisation est d’ailleurs annoncée par les professionnels (cf. n°28 de la revue
Etudes de Communication). En outre, les entreprises doivent aujourd’hui intégrer des
préoccupations sociales, environnementales et économiques dans leurs activités et
dans leurs interactions avec leurs parties prenantes, dont les salariés, sur une base
volontaire. Cependant, qu’il s’agisse des nouveaux modes de management faits
d’autonomie mais également de pressions accrues, des licenciements ou des
délocalisations en période de bénéfice, des golden parachutes en période de crise... les
discours humanistes semblent assez mal résister a I'épreuve des faits. Les
organisations restent des cadres structurés d’action contraignants et autoritaires
(Desreumaux, 1998), méme si le « dressage » correspondant (Foucault, 1975) passe
désormais par de nouveaux dispositifs faits de persuasion et d'incitation, moyens
souples reposant sur des injonctions comme « participer », « étre autonome » ou

« s'épanouir » (Courpasson, 2000).

Quels sont aujourd’hui la place, le statut et la considération de l'individu au travail ? Est-
il véritablement reconnu comme sujet ou demeure-t-il un objet passif et instrumentalisé ?
Quelles sont la nature et la portée des dispositifs de pouvoir actuel ? Quelles ont été les
évolutions liées au nécessaire respect de la RSE qui exige le respect de I'équilibre des
intéréts des diverses parties prenantes (dont les salariés, les jeunes dipldmés mais
aussi les clients, les investisseurs...) ? In fine, quelles sont les conséquences de ces
pratiques dans la société en général ?

A l'occasion de ce numeéro de la revue Communication & Organisation, nous nous
proposons d’aborder ces questions en privilégiant un point de vue communicationnel. En
effet, dans les organisations en général et les entreprises en particulier, la
communication se trouve au cceur des dispositifs de considération et de pouvoir (Heller,
2005). En Europe, elle est culturellement considérée comme un outil de reconnaissance
voire comme un moyen de gouvernement. Les dirigeants, dans une optique de
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performance pour I'organisation, en ont en effet historiquement une représentation
productive et la considérent comme un prolongement du pouvoir. Parallélement, la
communication occupe une place importante dans la coopération ou dans les moyens
susceptibles d'enrichir cette autonomie paradoxale de I'individu.

Les auteurs sont invités & aborder ces questions dans une problématique
communicationnelle ou dans une problématique qui verrait I'objet « communication »
occuper une place centrale. lls interrogeront la place et/ou le réle de la communication
dans ces transformations de 'organisation et de considération de I'individu au travail.
Les travaux proposés s’efforceront de faire le lien entre la théorie et la pratique, en
soulignant notamment l'apport des recherches et enquétes de terrain dans la
construction de leurs méthodologies et modéles théoriques. Les contributions
s’inscriront prioritairement dans le champ des Sciences de I'lnformation et de la
Communication et plus particulierement de la communication des organisations mais les
contributions de chercheurs d’autres disciplines (sociologie, sémiologie,
psychosociologie et psychologie sociale du travail et des organisations...) sont les
bienvenues.

Les communications seront sélectionnées sur la base d'un résumé de deux pages
maximum soit environ 6 000 caractéres (espaces compris) comprenant un titre, trois a
cing mots-clés et une bibliographie non comptabilisée dans le nombre de caractéres.
Les auteurs prendront soin d’ajouter en début de proposition une page séparée
reprenant le titre de leur proposition, trois a cinqg mots-clés, leur(s) nom(s) et qualité(s),
ainsi que leur appartenance institutionnelle (Université, UFR ou Département,
Laboratoire, EA) et leurs coordonnées dont leur adresse électronique. Un résumé en
anglais sera joint & la proposition et indiquera 3 & 5 keywords. Les articles retenus feront
un maximum de 20 000 signes espaces compris.

Les propositions au format Word (.doc) seront transmises par courrier électronique a
laurent.morillon@iut-tlse3.fr et a arlette.bouzon@iut-tise3.fr

Calendrier :

Remise des propositions de deux pages maximum : 15 février 2009

Sélection des propositions : 1* mars 2009

Remise de l'article intégral : 15 mai 2009

Evaluation par le Comité de lecture : 15 juin 2009

Publication du n° 36 de la revue Communication & Organisation : 1*" décembre 2009

La revue Communication & Organisation est publiée par le GREC/O, Groupe de
Recherche en Communication des Organisations (http://greco.u-bordeaux3.fr)

76éme congres international ACFAS
Université d’'Ottawa
Lundi 11 — Mardi 12 Mai 2009

PROJET DE COLLOQUE
Organisation et communication au sein des systemes de santé
PRE APPEL A COMMUNICATION1

Le soin s’organise dans des institutions ou des réseaux que I'on considerera comme des
organisations. On s’intéressera dans ce colloque aux processus de coordination et de
communication au sein et entre les organisations qui composent le systeme de soin. De
la qualité de cette communication dépend en effet bien souvent la capacité du systeme
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aassurer un soin de qualité et & moindre colt. Le besoin de coordination et ses modalité
S ne s’expriment pas de la méme maniére selon les contextes sociaux et les contextes
organisationnels.

Les raisons d’'une mauvaise coordination peuvent étre multiples. Nous indiquons ici quel
gues pistes; I'approfondissement des paradigmes et des concepts mais aussi leur illustr
ation seront les bienvenues.

Différentes théories nous aident a aborder ces questions, celles-ci privilégient tant6t une
analyse en terme de proximité ou de distance en rapport avec la structure, tant6t
analysent les relations en lien avec une réflexion en ter mes de fréquences ou de
contenu des relations.

Certains auteurs ont montré que la mauvaise compréhension advient lorsque les appuis
conventionnels de l'action des différents acteurs sont insuffisamment partagés

(Dodier, 1993). Dans d’autres contextes les problémes concernent plutét l'insuffisance
de connaissances partagées, comme c’est le cas par exemple entre profanes et experts.
Le concept de traduction peut alors nous permettre de rendre compte des difficultés de
communication au sens d’intercompréhension (Callon, 1986). L’analyse des formes de
la coopération met également en jeu des dimensions telles que la confiance, le secret, le
s valeurs partagées. On pourra ainsi raisonner en pensant que ces dimensions préexiste
nt a I'action en coopération ou bien qu’elles se créent dans I'action méme (J.D. Reynaud
et N. Richebé, 2007; Luhmann, 2006). Un raisonnement en termes d’affrontement pour
le pouvoir ou la domination peut également nous permettre d’éclairer un certain

nombre de situations.

Nous proposons donc d’éclairer les modalités de fonctionnement de la coopération en
les liant aux enjeux ainsi qu’aux difficultés exprimées par les acteurs.

Les auteurs enverront une proposition de communication de 3 000 signes (espaces
compris) et un réesumé de 10 lignes, en format Times New Roman, caractére 12 et
interligne simple, au plus tard le 23 Janvier 2009 délai de rigueur a I'adresse
électronique suivante : Org.Co.Sante. ACFAS09@free.fr

Les propositions de communication ainsi que les articles feront I'objet d’'une évaluation
en « double aveugle » par les membres du comité scientifique. Les communications
sélectionnées seront réparties en ateliers (voir les thématiques). Il conviendra donc pour
les auteurs de rendre leurs propositions d’articles anonymes, en envoyant deux types de
documents. 1) Une fiche en format A4 comprenant le titre de la proposition d’article, le
nom de 'auteur, son rattachement institutionnel, sa fonction, ses adresses électronique
et postale, son numéro de téléphone. 2) En format A4, le titre de la proposition d’article
et le texte de l'article.

Décision du comité scientifique : 13 Février 2009 Remise des contributions (20 000 a 30
000 signes) : 2 Avril 2009

Calendrier :

Date limite de réception des propositions de communication : 16 janvier 2009
Evaluation par le comité scientifique : du 16 janvier au 12 Février

Retour vers les auteurs : 13 février

Envoi par les auteurs de leur communication : 2 avril

Evaluation par le comité scientifique sur communications : retour expertises au plus tar
d le 27 avril pour mise en ligne des communications acceptées avant le congrés ; totalité
des communications acceptées mises en ligne courant juin 2009.

Renseignements : regine.bercot@gtm.cnrs.fr, anne.mayere @iut-tlse3.fr
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77éme Congrés de I’ACFAS Université d'Ottawa (Canada)
Mercredi 13-Jeudi 14 mai 2009

Projet de colloquel:
Nouvelles tendances en communication organisationnelle

Responsables scientifiques

- Sylvie Grosjean, Associate Professor, Département de communication, GRICO,
Université d’Ottawa (Canada) [sylvie.grosjean@uottawa.cal]

- Luc Bonneville, Associate Professor, Département de communication, GRICO,
Université d’Ottawa (Canada) [luc.bonneville@uottawa.ca]

- Romain Huét, Post-doctorant, Département de communication, GRICO, Université
d’'Ottawa (Canada) [rhuet@uottawa.ca]

Pré-appel a propositions

Dans de nombreux ouvrages et articles en communication organisationnelle, il est fait
allusion au tournant interprétatif des années 1980 et au tournant discursif des années
1990 comme ayant marqué de facon significative les recherches en communication
organisationnelle (Jablin et Putnam, 2001). Cela s’est notamment traduit par une étude
rigoureuse du réle que les discours et la communication pouvaient jouer dans le
fonctionnement des organisations. Tenant pour acquis ces avancées théoriques, ces
derniéres années ont vu apparaitre de nombreux travaux inspirés des théoriciens
comme Weick, Giddens, Latour, Engestrém et d’autres, ce qui a contribué a un
repositionnement épistémologique sur I'organisation. Un débat a la fois conceptuel et
méthodologique s’est ouvert sur la maniére de « regarder » les organisations et de faire
de la recherche en communication organisationnelle. Pour preuve, les nombreux
ouvrages parus sur la question tant en langue anglaise que francaise (Taylor et Van
Every, 2000; Gramaccia, 2001; Cooren et al., 2006; Cooren, 2007; Bonneville et
Grosjean, 2007; Bouillon et al., 2008; Czarniawska, 2008; etc.). Ces chercheurs ont en
commun de défendre I'idée que les organisations sont constituées dans et par la
communication. Et, comme I'écrit Giroux (2006) : « |l ne s’agit plus de la communication
de ou dans l'organisation, mais de la communication qui est I'organisation, qui la fait ».

On a donc assisté (au niveau international) au développement d’'une perspective
communicationnelle des organisations qui pose de facon différente la question de la
communication au sein des organisations.

L’objectif de ce colloque est de mener une réflexion autour des questions suivantes :
que signifie I'idée selon laquelle la communication est constitutive de I'organisation ?
Quelles en sont les conséquences théoriques, méthodologiques et pratiques?

Pour argumenter sur I'idée que la communication est constitutive de I'organisation, les
chercheurs puisent dans de nombreuses ressources théoriques, développent des
méthodologies spécifiques, réinterrogent certains concepts, si bien qu'il est nécessaire
de questionner ce qui fait lien dans cette diversité. L’idée générale du colloque est de
permettre, par les questions que nous posons (Que signifie I'idée selon laquelle la
communication est constitutive de I'organisation ? Quelles en sont les conséquences
théoriques, méthodologiques et pratiques ?), aux participants de confronter leur vision,
de préciser ce que I'on entend par « la communication est constitutive de I'organisation
» et d’évaluer I'état actuel des approches théoriques et méthodologiques.

Nous accepterons a la fois des réflexions théoriques, empiriques ou méthodologiques et

encouragerons les contributions intégrant des approches différentes. Voici quelques
[
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interrogations qui pourraient alimenter les contributions :

- Quels sont les apports d’'une perspective communicationnelle a I'étude de sujets tels
que linnovation, le changement, le leadership, la stratégie, la négociation, le partage de
connaissances, la prise de décision, le marketing, etc ?

- Quelles sont les raisons qui permettent d’affirmer que les perspectives
communicationnelles permettent de mieux saisir et comprendre les pratiques
organisationnelles en ce qui concerne I'éthique et la responsabilité sociale des
organisations ?

- Quelles approches théoriques et méthodologiques ont été privilégiées ? Et quelles sont
celles qui gagneraient a étre développées ?

- Quelles sont les tendances futures qui se dessinent pour la recherche en
communication organisationnelle s’inscrivant dans une telle perspective ?

Soumission d’une proposition :

Toute proposition de communication devra étre envoyée a I'adresse courriel suivante :
sylvie.grosjean@uottawa.ca au plus tard le 16 janvier 2009. La proposition comprendra:
1. Sur une premiére page (Anonyme)

- Le titre de votre communication

- Une proposition de 3000 signes espaces compris et un résumé (10 lignes maximum)
en format Times New Roman, caractére 12 et interligne simple

2. Sur une seconde page

- Le nom du ou des auteur(s), adresse postale, numéro de télécopieur, numéro de
téléphone, courrier électronique, le statut, département, établissement de rattachement
de(s) auteur(s)

- Le matériel nécessaire (rétroprojecteur, projecteur de diapositives, magnétoscope,
informatique).

Les propositions de communication feront I'objet d’'une évaluation en « double aveugle »
par les membres du comité scientifique. Les communications sélectionnées seront
réparties en ateliers thématiques. Décision du comité scientifique : 13 Février 2009

Publication d'actes de colloque
Des actes de collogue seront publiés sur le site du GRICO (Groupe de Recherche en
Communication Organisationnelle) de I'Université d'Ottawa.

Date de remise des textes pour les actes du colloque (20 000 a 30 000 signes, Times
New Roman, caractére 12, interligne simple) : le 3 avril 2009

Calendrier :

- Date limite de réception des propositions de communication : 16 janvier 2009

- Evaluation par le comité scientifique : du 16 janvier au 12 Février 2009

- Retour vers les auteurs : 13 février 2009

- Envoi par les auteurs de leur texte définitif pour les actes de colloque : 3 avril 2009

- Retour d’évaluation des textes pour les actes de colloque par le comité scientifique : le
27 avril 2009 pour une mise en ligne avant le colloque des textes acceptés.

Note : Tout participant-contributeur au colloque doit s’inscrire au congrés de 'ACFAS
(http://lwww.acfas.ca/congres/). L'inscription (1) donne acces a toutes les séances du
congres et (2) donne droit a I'abonnement a la revue Découvrir.

4th CONFERENCE of the RIODD
« CSR: a new regulation of capitalism? »
Interdisciplinary Approaches of processes and social and environmental stakes

Lille, June 25-27, 2009
[ g
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Previous RIODD (Organizations and Sustainable Development International research
Network) conferences first lied within a necessary interdisciplinary analysis (1st RIODD).
Then sustainable development organisational studies (2nd RIODD) and structural
transformations lead by CSR (3rd RIODD) were focused on. This congress wants to
stress the regulatory processes at aim in CSR. That point is first highlight by a micro
interrogation about organisational running. Yet it also deserves to become a meso or
macro analysis. Since, CSR questioning relies on general topics related to evolution of
capitalist institutions.

The CSR movement’s capacity to hold fair and efficient regulation’s structures of the
social and economic system depends mainly on its capacity to link the micro-social level
it arises from, with the macro or meso social level, from which it can be an effective form
of regulation. The background of this process needs to be understood as well in order to
appreciate the potential of the movement. Indeed, actors’ relationships occur within the
framework of capitalistic productive relationships that over-determine without totally
exhausting them. Different approaches can help to look at CSR: historical, juridistic,
managerial, strategic, contractual, and more generally, economical and philosophical.

These six approaches allow us to explore CSR through either case studies of the ways
that specific organizations implement sustainable development, or more general
collective processes which institutionalise these principles.

Following this perspective, the scientific committee will evaluate propositions

regarding the theoretical contribution: theoretical frame, epistemological stakes,
references... and/or the empirical qualities: characteristics of the fieldwork i.e.
relevance, originality, degree of precision, data and interpretation... The selection will
support on those two dimensions. No specific theory is favoured and the whole field of
social sciences is targeted: law, political science, economics, management, ethnology,
sociology, geography, history, philosophy...

The papers may favour one of the six following themes, which refer to the conference
preliminary programme:

1- CSR and the evolution of organizations boundaries

Actors who can enter organizations’ borders are widened by CSR. This phenomenon
can be explained with the large stakeholder literature. Indeed, firms claim to be more
active in the public regulation field.

In some kind of ways, they claim, thanks to CSR that they can rule the public space, in
collaboration with their stakeholders. This can be analysed as a double transformation of
firms. Both experts in strategic management, industrial economics or political economics
are interested by this transformation. Where does the power of the firm stop? To whom
does it belong? Where does it act? What kind of links does it have with public policy?
2- Stakeholder capitalism: myth or reality?

The numerous works on stakeholders from Freeman, Jones, Donaldson, Dunfee,
Preston, Wicks among others, draw a peculiar and brand new representation of
capitalism. This representation is unique in two ways: it goes against the traditional
Marxist class conflict representation, and also against the classical liberal vision that
understands capitalism as a simple exchange between interested homo economicus.
Is this theoretical innovation secure? Does it translate more or less a marked or audible
evolution of capitalism?

3- Past and present of the debate between Ethics and Capitalism

A full analysis of CSR implies to bypass its false newness. There we will underline the
old kind of institution that CSR (re)create and the other regulatory process(es) against
which it settles. This historical depth must help in evaluating it perpetuation. Does CSR
represent a return to paternalism? Does it correspond to the weakening of Fordist
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regulation? Is it a radically new phenomenon linked with a deep crisis of occidental
modernity? Does it lie in the secular sway between the trading sphere’s extension and
withdrawal to benefit from politics?

4- Organization and CSR: between law and contract

CSR studies about recent evolutions of capitalism often highlight the advantage of the
contract over the law. The first is seen as mutual, loose and more efficient as the second
is considered as rigid and very constraining. Is this opposition pertinent? Does CSR
contribute to the contractualization of society? Does CSR’s aim is to support, anticipate,
influence or just replace the law, particularly in the field of employment and
environmental law?

5- CSR: between norms, hierarchy and individual freedom

Coordination between actors and firms is under a different look with CSR. Indeed, it
makes less clear the distinction between market and organisation, and the two different
kinds of coordination that ensued. On markets, contracts are inter-individual. In
organisations, information is more centralised, and decision making is more or less
hierarchical and social coordination modes are based on respect of transcendental
commons norms. Indeed, even if CSR’s processes can be analysed as a free
commitment of individuals, they are nevertheless based on common references (such as
OECD director principles, OIT conventions, etc.). Likewise, the commitment’s flexibility
and their voluntary character are in sharp contrast with traditional analysis of
organizations as directors see them. However it is broadly accepted that different ethic
codes often unilaterally constrain workforces. Therefore CSR is a hybrid phenomenon
that questions traditional distinctions in social sciences between coordination by norms’
respect, coordination by authoritarian relationship and inter-individual spontaneous
coordination. How do they go together? What is their autonomous regulation sphere and
what is the joint regulation sphere? What are the impacts of this hybrid regulation as far
as actors’ competencies are concerned?

6- Ethics and Capitalist Institutions: epistemological questioning

Justice, justification and, in general, collective ethics are convened by CSR’s processes.
Taking part in the evolutions of the capitalistic institutions such as workforce,
environment and trade relationships, CSR questions the link between actors’ behaviours
and the changes of institutional environment it contributes to. This question is also a
theoretical one and CSR is a chance to renew the studies. Beyond these six themes, the
conference also welcomes papers that study social and/or environmental dimensions of
CSR, as long as they follow the general conference aim described above.

For more information, please, contact: nicolas.postel@univ-lillel.fr ,
or visit CLERSE’s web site : http://clerse.univ-lillel.fr/site clerse/pages/accueil.htm

THE 2009 INTERNATIONAL CONFERENCE ON TOURISM and WORKSHOP on
“Sustainable tourism within High Risk areas of environmental crisis”
22 — 25 April 2009, Messina, ltaly

The conference is organized by Faculty of Economy — University of Messina and the
Department of Tourism and Services — AES of Bucharest, aiming to bring together
prominent economists and other researchers with a special interest on the tourism
phenomenon to debate recent advances in tourism economics and management.

The 2009 conference intends to go beyond fundamental research by welcoming also
applied papers providing up to date information on the evolution of tourism destinations
and products, hotel management and quality control, e-tourism, competition, new
marketing and management tools and sustainability & environment, among others.

The conference will provide for a better understanding of the growing tourism market in
Italy, Romania and worldwide, and will emphasize the impact of academic research on
[ °
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tourism economics by addressing broad thematic ideas of high public interest not only
among academics but also among a larger audience including students, teachers,
policy-makers, private investors and the broader community in general.

The Organizing Committee welcomes both fundamental and empirical contributions
within the broad theme of advances in tourism and services economics and
management.

The 2009 conference welcomes also papers stemming from other areas of tourism
research, once that a strong theoretical background is provided and a particular interest
on the workings and prospects of the tourism markets worldwide is shown.

The papers of the Conference (maximum two papers for every author) will be published
in an ISBN numbered CD (to be delivered to all participants together with conference
materials).

Also the papers of the Workshop (maximum two papers for every author) will be
published in an ISBN numbered CD.

Papers (with a maximum of 10 pages, single spaced) should be written in English. The
sessions will be held in Italian and English.

CONFERENCE THEMATIC TOPICS

* Globalization and Tourism

* Tourist Specialization and Economic Growth

» Tourism and Sustainable Economic Development: Macro and Micro Economic Issues
» Competitiveness and Sustainability in Tourism Industry

* The Dynamics of Tourist Flows and New Trends in the Framework of Nowadays
Economic Crisis

* Ethical Dimensions of Tourism: Ecotourism, Ethical Holidays, Responsible and
Accessible Tourism

* Information and Communication Technologies in Tourism

» Managing Marketing for Tourism

* Total Quality Management and Tourism

* Tourism Planning and Regional Development Policies

WORKSHOP THEMATIC TOPICS

* Natural Resources, Landscape and Ecosystems
» Townscape and Urban Economy

» Urban Open Space and Protected Areas

* High Risk Areas Management

* Sustainable Tourism and European Policies

* Tourist-Industrial Regions and Local Tourist Systems
» Tourism within Areas of Environmental Crisis

* Sustainable Mobility and Network Communication
» Food Security and Agriculture

* Environmental Education.

Itinerant Seminars included in workshop’s program:

1. Nebrodi's natural park (http://www.parks.it/parco.nebrodi/) and Milazzo
(http://web.tiscali.it/tourismsicily/milazzo-castello.htm)

2. The archaeological and landscape park of the Valley of the temples of Agrigento
(http://www.parcovalledeitempli.it/)

3. Fluvial Alcantara's Park (http://www.parcoalcantara.it/) and Taormina
(http://lwww.taormina.it/)

IMPORTANT DEADLINES:
Submission of abstract (maximum of 250 words): 20 December 2008
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Notification of accepted abstracts: 12 January 2008

Deliver of final paper: 25 February 2009

Notification of accepted papers: 10 Mars 2009

Abstract and Papers should be sent in PDF format to the conference e-mail:
conferencetourism09@unime.it

ORGANIZING COMMITTEE

President: Prof. Irina Virginia DRAGULANESCU, dragulanescu@unime.it
Member: Assoc. Prof. Gabriela TIGU, PhD, gabriela.tigu@com.ase.ro
Member: Prof. Pasquale NOVAK, pasquale.novak@unime.it

Contact: Assist. Catalina Nicoleta BRINDUSOIU, PhD candidate,
catalina_brindusoiu@yahoo.com

Dott. Angelina DE PASCALE, PhD candidate, angela.depascale@unime.it

Assist. Remus lon HORNOIU, PhD candidate, rhornoiu@yahoo.com

Lecturer Madalina Lavinia TALA, PhD candidate, madalina.tala@com.ase.ro
Lecturer Daniela NENCIU, PhD, "Dimitrie Cantemir" Christian University, Faculty of
Tourism and Commercial Management — Constantza, Romania

Dott. Angelo MINUTOLI, PhD candidate, angelo.minutoli@unime.it

Dott. Giuseppe PONTICORVO, PhD candidate, ponticorvo@unime.it

The public relations professional project

An academic conference to celebrate the 21° anniversary of the Stirling MSc in
Public Relations

In association with the UK Chartered Institute of Public Relations (CIPR)

10-11 September 2009

Stirling Media Research Institute

Department of Film, Media and Journalism

University of Stirling - Scotland

Conference theme: The public relations professional project

Rationale:

Globally, the public relations professional project is well under way. There are many
dimensions of interest to the professional body, academics and practitioners.
Professionalism is of central importance to education and training, and raises a number
of pedagogical issues. This wide-ranging conference is designed to bring together public
relations academics and practitioners to share diverse perspectives on professionalism
and professionalisation and aims to take the debate forward in a number of different
ways that will add new knowledge and understanding of the occupation. While a
number of themes are suggested, there is also room for original contributions on other
topics.

Theoretical papers that contribute alternative perspectives are particularly welcome and
will be allocated a special track.

Work-in-progress and doctoral presentations are also welcome.

All abstracts will be peer reviewed. Abstracts and full papers will be bound into a
conference booklet.

Full papers (3,000-5,000)
Short communications/working papers (1500-2,000)
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Deadlines:

Expression of interest (to Jacquie L’Etang jyl1@stir.ac.uk)): 1 December 2008
Submission of abstracts: 1 April 2009

Submission of papers: 1 August 2009

Themes:

The professional project

* The politics of public relations education

* Hierarchies of educations Regulation and control

* Technologies of education

» The public relations educational market

* Translating professional practice into educational attainment: strengths and
weaknesses of CPD

* The limits of professionalism: barriers to professional status and social legitimacy

The occupation:

* Professional cultures and climates

* Professional identities, lifestyles and lifeworlds

* Diversity: class, gender and race

* Ethics: power and persuasion

* Political and economic contexts: PR as an elite practice
* Social contexts: PR as a cultural practice

* Global contexts: PR as international discourse

* Public relations in practice: ethnographic engagements

Research and publication:

» Writing for public relations research

* Research agendas

* Doctoral research in public relations

» Supervising PR dissertations and theses: key issues

Teaching and learning:

» Pedagogical dilemmas: instrumentalism and rationality versus critique?
» Pedagogical creativity: best practice in the classroom

* ‘Graduate-ness’: the added value of degrees

* Translating education into practice: myths, utility and frustration

New and on-going research perspectives:
* Theory building

* Critique

* Interdisciplinary perspectives

* Doctoral research

Alternative perspectives to public relations theory building and practice:
* Critical theory

* Postmodernism

* Social theory

* Philosophy

* Radical PR

* Public communication

Conference timetable:
The conference will run from early morning Thursday 10™ September up to and including
the afternoon of Friday 11™. There will be social events with a Scottish theme on the
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evenings of Wednesday 9" September and Thursday 10" September. There is a wide
range of good accommodation both on, and near, the university campus.

See website for updated details and information:
http://stirling21.wordpress.com/

Focus on Education

MARPE: French Line
Université Bordeaux3 & Université Nancy2

The MARPE Partners announce the launch of their French Line Master programme, co-
organised by the Université Bordeaux3 and Université Nancy2 by March 2009.

The Master (M2 in France) focuses on PR in a European dimension.

The English Line is co-organised by Dublin Institute of Technology and Leeds
Metropolitan University. An Iberian Line is in process (co-organised by Universidad
Cardenal Herrera CEU in Valencia and INP — Instituto Superior de Novas Profissoes in
Lisbon).

The MARPE programme is coordinated by Artevelde University College (Ghent-Belgium).
Hogeschool Utrecht (Netherlands) is one of the recruiting partners.

All institutions involved in this European master programme are Euprera members.

New Examination Standards Introduced by PZOK

The new German "Prifungs- und Zertifizierungsorganisation der deutschen
Kommunikationswirtschaft" (German Communications Examination and Certification
Organisation), PZOK (cf. EUPRERA news 03/08), which is headed by EUPRERA
member Dr. Holger Sievert, has introduced new examination standards and therefore a
new professional qualification profile within the PR industry in this important European
country. Since the founding of the non-profit organisation, a result of a collaboration of
the three main German PR organisations (the BdP, the DPRG and the GPRA are all
equally involved), it has had a great impact and influence on the professionalization
debate of communication management in Germany.

In the future, the content of all PZOK exams will be based on four different areas of
competence. These areas of competence constitute the PZOK standards:

- Theory of PR (macro-competence)

- Organisation of PR (meso-competence)

- Work Technique of PR (micro-competence)

- Environment of PR (context-competence)

For all four of these areas of competence, three topic fields are defined, and for these
fields, several further concrete topical examples are used. As part of the preparation and
development process for the new PZOK standards, known and proven content, as well
as various formulae from existing qualification profiles, examination regulations, studies
and recommendations were included and further developed. Above all, the meso- and
context competences are given significantly more weighting that previously. The
complete standards, in German, are available online at
http://lwww.pzok.de/_files/pruefung/PZOK _Standards.pdf.

PZOK was founded last year, but started operating in April this year. So far, nearly 200
[ ®
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PR professionals have been examined by this certification organisation; next year over
500 examinations are expected. The goal of PZOK is the standardisation and qualitative
improvement of examinations for PR consultants across Germany. At the moment, many
different qualifications are on offer, from various institutions. The most important
examining bodies have already agreed to transfer future examinations completely to
PZOK.

Focus on Research

Research Project
By Ce.R.RP.Med.

Title: “Public Relations in the Mediterranean area”

CE.R.RP.MED (Study and Research Centre on Public Relations in the
Mediterranean Area) is a not for profit association based in Italy. Its main aim is to
analyse the state and use of public relations in the Mediterranean area, in order to:
¢ monitor and study the development of the profession in this vast zone
e examine professional opportunities and how to further their application
At the present stage CE.R.RP.MED proposes a research of an exploratory nature
with the title “Public Relations in the Mediterranean area” addressed to the
following target audiences belonging to the different Med countries:
e Universities and professors who teach communication and /or public
relations
¢ PR bodies and PR professionals
¢ Industrial organizations and entrepreneurs
e Public Institutions
In order to carry out the research we have prepared an on line questionnaire for
each target. We would be grateful if you could send to Euprera members the
following two links to the questionnaires prepared for universities/university
professors and PR bodies/PR practitioners:
http://www.cerrpmed.it/universities/ and http://www.cerrpmed.it/professionalprbodies/

The data emerging from the research will be given during MedCom, the first Inter-
Mediterranean Symposium on Public Relations, which will take place between the
end of November and the beginning of December 2009 in Catania (Sicily - Italy).

We also enclose a more detailed presentation of the research project which you
can address to Euprera’s members through its website (www.euprera.org).

I do hope that Euprera finds interesting and useful the research project and that
you could help us forwarding the questionnaire to Euprera’s colleagues and friends.
At present we are constructing Ce.R.RP.Med’s web site, but we are available to
answer to any questions regarding the project or the questionnaire through our e-
mail info@cerrpmed.it.

Best regards
Amanda Jane Succi
President Ce.R.RP.Med.
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Focus on Members

Edgard Eeckman, Euprera member, PR practitioner and student again, requests your
input for his master dissertation. He is carrying research on 'why a reader buys a specific
newspaper and how loyal he stays to it'. As well as about 'what editors do to keep their
readers'. All literature and research on the subject is of importance to him. Please mail
him at: score.bvba@telenet.be (deadline: end of February).

Prof Ronel Rensburg from the University of Pretoria, has been selected as Vice-
President of PRISA (the Public Relations Institute of Southern Africa). She is also
currently the President of SAIMS (the Southern Africa Institute of Management
Scientists).

Focus on New Books

Image of the Balkans: Historical Approaches and Communication Perspectives

A new book-collection (edited by Minka Zlateva) consists of the research papers of 64
participants from 11 countries in the Ninth International Scientific Conference on the
same name. The conference took place on 19-20 May 2006 in Sofia and was organized
by UNESCO Chair "Communication and Public Relations" at the Faculty of Journalism
and Mass Communication, Sofia University "St. Kliment Ohridski" in cooperation with the
Bulgarian Public Relations Society and the Balkan Sciences Institute at the Bulgarian
Academy of Sciences. It was dedicated to 50" Anniversary of the accession of Bulgaria
to UNESCO.

More than 120 scientists, lecturers, PhD candidates, students and PR-practitioners from
six Bulgarian universities: Sofia University “St. Kliment Ohridski” (Faculty of Journalism
and Mass Communication, Faculty of History and Faculty of Classic and New
Philologies), New Bulgarian University, Plovdiv University “Paisiy Hilendarski”, Varna
free university “Chernorizets Hrabar”,Veliko Tarnovo University “St. St. Cyril and
Methodius, Varna Free University “Chernorizets Hrabar” and Southeastern University
“Neophyte Rilski” took part in the conference, as well as scientists from four institutes at
the Bulgarian Academy of Sciences — those of Balkan Sciences, History, Sociology and
Centre of Science Studies and History of Science. Communication researchers from a
total of 15 countries - Austria, Albania, Australia, Bulgaria, Finland, Germany, Great
Britain, Greece, Latvia, Macedonia (FYROM), Netherlands, New Zealand, Russia,
Serbia, Turkey, took part at the conference.

The publications are organized in six main sections: “The Phenomenon of Image: Balkan
Dimensions”, “Historical Approaches”, “Modern Dimensions”, “Media Interpretations”,
“Intercultural Context”, and “Communication Perspectives”. For the first time in the
Bulgarian public communication specialized literature, the problems of the image of the
Balkans are discussed by historians and media and PR experts from the country and
abroad together, who offer specific ideas and organizational forms for its reshaping.

The collection is addressed to scientists, lecturers and students in the area of
communication studies, media, PR, history, Balkan studies, European studies, culture

studies and national psychology.
® °
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Communication and Leadership in the 21st Century — The Difficult Path from
Classical Public Relations to Genuine Modern Communication Management
(1st Edition 2008) Holger Sievert, Daniela Bell (eds.)

Over the past few years, corporate communication has become an important discipline
within the field of management training. When public relations is well integrated into
management processes, it can contribute a great deal to the success of companies and
organizations.

Dr. Holger Sievert and Daniela Bell have published an anthology entitled
“Communication and Leadership in the 21st Century — The Difficult Path from Classical
Public Relations to Genuine Modern Communication Management,” which provides an
overview of the most recent theoretical and empirical research in this area, intended for
scholars, students, and professionals across these disciplines.

The book is divided into four main sections, reflecting the subjects that are covered by
the jcommunicate! Executive MBA program: Integrated Market and Corporate
Communication, Communication Management and Media, Organizational
Communication and Change, and Leadership Communication and Strategies. From a
variety of perspectives, the authors discuss such issues as the impact of intercultural
factors on corporate communication and management. Particular attention is given to
the situation in Germany and Europe, as well as in China.

Holger Sievert, Daniela Bell (eds.)

Communication and Leadership in the 21st Century - The Difficult Path from Classical
Public Relations to Genuine Modern Communication Management

1st edition 2008, 246 Seiten Broschur

ISBN 978-3-89204-942-5

Buy online at: http://www.bertelsmann-stiftung.de/cps/rde/xchg/SID-0AO00F0A-
223CB7D5/bst/hs.xsl/publikationen_76055.htm

The Debate Over Corporate Social Responsibility.
Edited by Steve May, George Cheney, and Juliet Roper

Mariela Pérez Chavarria (Departamento de Comunicaciéon y Periodismo, ITESM,
Campus Monterrrey, Mexico), has a chapter in this recent publication on “Corporate
Social Responsibility in México: An Approximation from the Point of View of
Communication”

Focus on Academic Job Opportunities

421 - Public Relation and Organisational Communication
The Université catholique de Louvain is looking for a full-time specialist in

Public Relations and Organisational Communications

The successful candidate will carry out research in the field of public relations and
organisational communication, both in the private, non-profit and public sectors. Through

his/her research activities, he/she will work within the laboratory for the analysis of
[ °
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organisational communication systems (LASCO), which aims at observing and analysing
the communication practices of organisations, be they internal, external, strategic or
spontaneous. He/she will contribute to the improvement of knowledge in this field, and to
the development of appropriate conceptual frameworks and research methods. The
candidate’s ability to integrate into teaching and research teams will be specially
emphasised. The candidate will have to develop a part of his/her activities in the field of
internal communication.

The successful candidate will have teaching assignments in the above-mentioned field
within the various degree programmes organised by the Faculty.

Special qualifications (other than those listed in the general conditions below):
- Research experience and active international collaborations.

- Knowledge of a specific sector of organizational communication.

- Strong ability to work in a team and to develop autonomous projects

Further information :

Professeur Gérard Deréze Gerard.Dereze@uclouvain.be
Tél: +32 10 47 27 64 - secr. : +32(0)10 47 26 74

Vacancy Reference : ESPO / COMU 4 /2009 / 421

(to be quoted in any correspondence)

Localisation : Secteur Sciences humaines

Faculté des sciences économiques, sociales et politigues
Département de communication

General conditions
Tasks : The applicant will

e Dbe responsible for teaching courses at the various study levels (i.e.
undergraduate, graduate and postgraduate), as well as in programmes of
continuing education;

e supervise the final diploma work (i.e. master thesis) of graduate students, as well
as PhD theses;

e be involved in (and/or supervise, promote) research programmes

e raise the international research and teaching profile of the university

e participate in research projects in the field of development cooperation (if this fits
the post description)

e enrol in a research institute of their choice.

Qualifications : the applicant will have

e a PhD degree in communications, or equivalent qualifications ;

e a significant scientific record proved by international publications ;

o either studied abroad for an extensive period or had substantial experience
outside UCL ;

e experience in and aptitude for teaching at university level ;

e the capacity to work within a team of teachers and to integrate research findings
in their courses;

e creativity and must be open to pedagogic innovation and interdisciplinary;

o the capacities required to undertake academic research at a high level and to
advise, or lead, a research team ;
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e a good knowledge of both spoken and written French. If this is not the case, the
applicant should be ready to learn French within a year. Fluency in English and
other languages is an additional advantage;

o the capacity to teach in French and in a second international language.

Thank you for sharing your news, research and educational items.
Please note that this was the last e-news. Therefore, from now on, please
directly post your news items on the EUPRERA website: www.euprera.org.

Best wishes for 2009!

Julia Jahansoozi
Email: Julia.Jahansoozi@stir.ac.uk
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