
 
 

 
 
 
 
The following 15 items below have been selected by the CIPR and are to be reprinted 
and collected in “The Public Relations Digest” published by Pearson Education and 
appearing in early September 2009. This has been commissioned by the CIPR as a 
convenient study aid for CIPR students, at both its undergraduate and its post-graduate 
levels. It will naturally be a valuable tool for students studying at university as well. A 
flyer details information on the availability and cost of this book. 
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