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e-news 

Dear EUPRERA Member:

In this newsletter there is a focus on a number of different areas – all dear to EUPRERA’s heart: …up date on Strategy… member news… feedback on EUPRERA’s strategy… education…research…new books… conference announcements….

Focus on EUPRERA’s Strategy:

The public relations practice is often accused of paying lip-service to strategic planning. Governments likewise are often accused for only using consultative planning methods disguising them as participative. EUPRERA tries to combat both and will give you our member and thus co-owner a chance to participate in developing a new strategy for our organisation as it's moving from strength to strength. The first step is to participate in the online strategy discussion and/or writing an email to strategy@euprera.org Face-to-face discussions are possible during the Bled Symposium and consolidation of the new strategy is planned for the General Assembly in Lisbon.
Looking forward to your active participation and excellent contribution.
Eric Koper
EUPRERA President
By now you should have received an email regarding the EUPRERA member satisfaction survey. In order for the BoD to be able to present a solid proposal at the next General Assembly in Lisbon (Saturday 12 November 2005) we would like to invite your suggestions, comments, remarks and proposals.

Here is a selection of what we’ve received so far:

“Some ideas about EUPRERA – this is a very good idea to do a newsletter and collect knowledge. I really like the ICA network for example – good conferences, journals and also a newsletter with different info.” 

– Dr Kaja Saksakulm-Tampere 

“I think it is very important the EUPRERA is working to unite researchers in Europe and contributes by making research known. The initiatives taken with the EBOK project, and the panel at ICA in New Orleans last year are very good. Also the new journal “Strategic Communication” is great. It is very important that we work together in Europe because the research tradition here is different from the one in the US…I also think that EUPRERA would be an excellent forum to discuss joint research projects funded with research money from the EU….perhaps co-operation with the European Communication Association…”


- Dr Catrin Johansson

Euprera Members’ News

The Art of Government Communication in the Netherlands: The Factor C Programmes

Contribution by Dymph van der Laan-ter Heerd

The Academy of Government Communication is an interdepartmental, governmental institution aimed at the professionalisation of both government policy officials and communication professionals. The Academy is a workplace where policy makers and communication professionals meet to cooperate on matters related to problem-solving in the arena of governmental policy and communication. Recently, the Factor C Programmes were developed in order to provide co-training and co-education for both groups of individuals. 

The Factor C Programmes contain many elements that may be of interest to EUPRERA members and who might also be interested in the professional debate and approach that is very successful.

For the full piece on the Factor C Programme please go to: 

http://euprera.eprn.org/forum/forum_posts.asp?TID=92&PN=1&TPN=1 

or visit the EUPRERA website: http://euprera.eprn.org 

Update from the CIPR:

The Chartered Institute of Public Relations in the UK has appointed James Petre to the post of CIPR Head of Qualifications.  James will have responsibility for the Chartered Institute's awarding powers, focussing on the professional qualifications and Continuous Professional Development scheme.  Former Public Affairs & Education Officer Gerald Chan has been promoted to the role of CIPR Head of Education Policy.  Gerald will oversee the Chartered Institute's accreditation of under and postgraduate degrees and will manage the CIPR's relationships with PR educational bodies in the UK and EU. 

Global Alliance and Digital Management AG announce agreement for launch of innovative communication management software

The Global Alliance for Public Relations and Communication Management (GA) has signed a three-year agreement with Digital Management AG of Switzerland (DM) to jointly market a state-of-the-art information and communication management tool, designed exclusively for the public relations profession.

The new software solution will be launched in June of 2005. It consists firstly of a planning, implementation and evaluation tool for aligning short, middle and long-range strategies. Secondly, an ‘evergreen’ database supports the software with information, definitions, case studies and best practices. The software is very intuitive, agile and powerful. It allows for the preparation and implementation of integrated communication strategies, plans, and budgets as well as evaluation of outcomes. 

For more information please go to http://euprera.eprn.org/forum/forum_posts.asp?TID=94&PN=1&TPN=1 

or contact Gerhard Bütschi in Zürich: tel +41 43 817 02 52  g.butschi@digitalmgmt.com
Focus on Research: 

Swedish Research project on Business Effective Communication

Papers 2 (Management of Attention) and 3 (The contribution of the communication function to the environmental scanning of the organisation) from Sveriges Informationsförening and Sven Hamrefors, Stockholm School of Economics, research project Business effective communication are now available on the EUPRERA website. Please go to: http://euprera.eprn.org/forum/forum_posts.asp?TID=99&PN=1&TPN=1 for the full papers (pdf documents).

******

Maria Hopwood researches into applying public relations to sports business and management

Maria’s research interest into sports public relations originally started back in 2002 when considering what to do for her masters dissertation whilst a student on the University of Stirling's distance learning MSc in Public Relations degree. The findings of the research showed that public relations was not widely used in cricket and that the conclusions and recommendations generated from those findings could be applied to any sport.

Maria explains that: "Unlike in the US and Australia, sport in the UK has not regarded itself as a business and it has only recently been the case that sports organisations have come to realise that they are operating in an increasingly competitive and commercial environment and are therefore having to adopt a strategic business orientation.  A direct result of this is that there is a growing awareness in the business of sport that public relations has a significant role to play in the communications strategies of contemporary sports organisations.”


Since 2002 Maria has developed her research and in 2004 found herself 

presenting her findings at three different international conferences: the Leisure and Sport Education Conference at the German Sport University in Cologne, the Australian and New Zealand Communication Association Conference in Sydney and the European Association of Sport Management Conference in Ghent.  

Maria’s research has developed into looking into applying public relations to a wide range of sports business and management areas and she has become involved with some exciting joint collaborative research projects, the latest of which has taken her to Australia's Gold Coast where she is now spending a month's sabbatical finding out how Australian sports organisations use public relations.  “Public relations education is definitely the place to be!"

Focus on Education:

The University of Jonkoping, Sweden, launches a new undergraduate programme in Media and Communication Science with a public relations focus.

The School of Education and Communication at Jonkoping University has one of the largest educational programmes in media and communications science in Sweden. Since last autumn the three year programme has a new structure in which students choose one of three directions of interest in the second year. One of these directions is public relations, the other two are media production and organizational communication.

During this second year the students that choose public relations will meet a wide range of different angels to the field of public relations. The aim is to accentuate various forms of applications in cooperation with the surrounding business actors, for example guest-lecturers, field-studies, various project assignments and a five to seven week internship in relevant organizations. 

Courses are given for example in public relations, market communications, brand management and writing in different genres. Some of the students will also have the opportunity to participate in an intensive programme (IP) with fellow students from universities in Belgium, The Netherlands, United Kingdom, France, Spain and Germany. This is a project initiated by Plantijn Hogeschool of Antwerp in Belgium. 

With this new concentration we are trying to contribute to the professionalization of public relations and interest students for further education and research in this field. 

Ulf Linnman - Lecturer at the School of Education and Communication at the University of Jonkoping 

*******

Salzburg University’s Programme in Public Relations & Corporate Communication

The Paris Lodron University of Salzburg is proud of offering high quality education in disciplines ranging from theology, jurisprudence, natural sciences to social sciences and humanities. Currently, more than 11.000 students are enrolled in one or more of the 119 Bachelor, Master, Diploma and Doctoral Programmes. 

The Division of Public Relations & Corporate Communication looks back at 20 years of educational experience in the broader field of communication management. It distinguishes itself by a personal atmosphere and an inspiring relationship between students and faculty staff. Study director is Prof. Benno Signitzer. PR-related courses are taught by him, two other faculty members and some 15 experienced public relations practitioners each year who work as part-time teachers. Being business and management oriented, the division offers courses in theory and research of PR, organizational communication, techniques and programme areas, applied public relations and corporate communication, health communication, advertising, marketing and marketing communication and basics of business administration and management. An internship (minimum of eight weeks) in a public relations/communication department or agency is mandatory. During the academic year of 2004, some 70 students graduated from the BA programme in the area of Public Relations & Corporate Communication, 25 finished the Master’s Programme. The Austrian labour market for the graduates continues to expand, albeit at a recognizably lower rate than in the booming 1990s. Currently, eight students are working on their doctoral thesis. In the research and study library, they find a broad spectrum of volumes about communication and journalism, 1.600 of which are public relations titles. 

Salzburg University’s Public Relations & Corporate Communication division participates in the ERASMUS programme and has partner universities in Leeds/UK, Groningen/Netherlands, Malaga/Spain, Göteborg/Sweden, Teramo/Italy, Grenoble/France etc.

Focus on New books by EUPRERA members:

A new book titled Communication and sustainable development was just published on the 25th April 2005 with Editions d’Organisation in Paris and with the participation of senior management from major multinational companies.
********

The principles of sponsorship by Dr Aydemir Okay is due to be published in Turkish very soon. The book provides specific and direct answers to many questions that both sponsors and ‘sponsees’ have about their relationships, and it also provides the recommendations and key concepts for developing a successful sponsorship programme.


The book contains a brief history of sponsorship, making the transition to sponsorship, the goals of sponsorship (PR, advertising and marketing), the categories of sponsorship, Olympic sponsorship, developing successful sponsorship, sponsorship agreements, sponsorship evaluation processes and a great deal of international sponsorship practices.

 Dr Aydemir Okay is also interested in possible research collaboration with other EUPRERA members - please contact him at Istanbul University or email him: okayay@istanbul.edu.tr .

*********

Cultural identity in an intercultural context is a new book published in English by the Department of Communication at the University of Jyväskylä, Finland. The distributor is Kampus Kirja, email: kirjamyynti@kampusdata.fi 

*********

Evaluating Public Relations – A Best Practice Guide to Planning, Research and Evaluation, by Paul Noble and Dr Tom Watson was published by Kogan Page on 21st April. 

The most pressing issue in public relations today is evaluation and measurement.  Justifying its worth is an integral part of professional public relations practice. 

For more information please go to: http://euprera.eprn.org/show_news.asp?NewsID=101 
Focus on Conference News:

Prime Portugal to organize joint Congress with Euprera

The Portuguese national representation of PRIME – The European Association of Public Relations and Communication Students - will host a congress next November, together with the already announced EUPRERA congress. 

The joint event will take place at Lisbon’s Superior School of Mass Communication and Media Arts in Lisbon between the 9th and the 13th November 2005. Besides taking part in the plenary sessions of the EUPRERA Congress, students will organize their own sessions and a workshop subject to the theme “Education for Citizenship – The role of Public Relations for a better society”.

Portuguese PRIME students hope to welcome their colleagues from all around Europe, therefore asking all EUPRERA members to encourage their own students to come and take part in the international celebration of Public Relations. 

PRIME Portugal’s activities also include editing PoRtraits Newsletter, a communication outlet designed to share information about public relations in Portugal. Download your own version of PoRtraits at www.primept.no.sapo.pt.
*************

Communicational Culture and Public Relations: Theoretical Configurations and Applications: May 13-14, 2005, Bucharest, Romania.

The Social Communication and Public Relations Section within the Faculty of Letters, University of Bucharest, is organising a colloquium on the Communicational Culture and Public Relations: Theoretical Configurations and Applications. The colloquium will take place on May 13-14, 2005 in Bucharest. 

For more information please visit the EUPRERA website or go to: http://euprera.eprn.org/forum/forum_posts.asp?TID=97&PN=1&TPN=1 

***************

PRIME Spring Congress - Turin 8th 13th may 2005

Ride the Event, shape the future. A chance to communicate a new city identity. For more information please go to: http://euprera.eprn.org/forum/forum_posts.asp?TID=100&PN=1&TPN=1 

**********

The Communicare conference, a meeting place for people with a commitment in Public Relations, will take place on the 19th-20th of May for the ninth year in a row in Tonhallen in Sundsvall. This year, the conference will have a yet stronger research focus and contemporary research within the area of strategic and organizational communication will be presented and discussed. This new part of Communicare is called Communiqué, and we offer participants discussions on state of the art of Swedish research as well as presentations of the most recent research within the area.

Communiqué will include a number of seminars and sessions as well as a forum for discussions of a topic of your choice. Keynote speeches will be given by professors Betteke van Ruler and Dennis Tourish and suggestions for innovative research by professor and consultant Sven Windahl. Research

sessions will consist of 30 minutes lectures/discussions by researchers and

doctoral candidates, principally in Swedish. 

Communiqué is arranged by the Department of Media and Communication at Mid Sweden University, and planning and organizing is carried out by Public

Relations students studying courses in Issues Management and Project

Management. 

Last date of applications for Communiqué is 2nd of May. For more information, contact Catrin Johansson: Catrin.Johansson@miun.se .

**********

International Conference on Communication Practice
Reputation – strategic asset of the future 
May 20th and 21st 2005, Grand Hotel Metropol, Portorož, Slovenia

In 2001, the insurance firm Aon polled 2000 top UK’s private companies and showed that »loss of reputation« was viewed as the greatest risk, followed by failure to change ” (www.aon.co.uk) 

With the third International Conference on Communication Practice Portorož 2005 this spring brings us an opportunity to devote some time to Reputation: Strategic Asset of the Future. The conference is being organized by the London School of Public Relations under the honourably sponsoring of ZOJS (Slovene PR agencies association, member of ICCO).  

Experiences and knowledge about reputation management will be presented to us by numerous renowned world experts. Among the presentations, some interesting points of view will be provided to us with an opportunity to follow the discussion at the round table, where a panel of experts from the field of communication and reputation management will be discussing differences and similarities of reputation management in the political and corporate environments… With the representatives of Slovene PR agencies association (ZOJS) specific cases of reputation management will be examined at the traditional Saturday Case Study Fair. 

For more details about the conference please visit www.portoroz-conference.com or e-mail us at konferenca.portoroz@spem.si
The official language of the Conference will be English.  The organisers reserve the right to minor changes to the Conference programme. 

Registration deadline: 16 May 2005

**********************

8th International Scientific Conference on “Public Communication and Globalization: Education in the Values of Democracy”

Sofia, May 20-21, 2005 

The Conference is dedicated to:

· The 10th anniversary of the establishment of the UNESCO Chair “Communication and Public Relations” of the FJMC (1995-2005),

· The 10th anniversary of the beginning of the higher education in Public Relations in the FJMC (1994/1995) 

· The year 2005, declared by the Council of Europe as “European Year of Democratic Citizenship through Education” 

For more information please go to: http://euprera.eprn.org/forum/forum_posts.asp?TID=98&PN=1&TPN=1
****************
VVO Spring Congress "Het Beste, waarom goed niet voldoende is (The Best, why just good is insufficient) on 26-27 May in Utrecht the Netherlands (in Dutch). 
The VVO is the thriving Netherlands association of Government Communicators, more details at http://www.vvonet.nl/hetbeste.
****************

2nd World PR Festival  in Trieste June 28-30, 2005 Update:

Registrations are dramatically increasing for the 2nd World PR Festival. Between 500 – 600 participants are expected with balanced representation from  both academia and the practice and an international geographic spread. 

There are special festival packages available. For information please contact infoatferpi.it and visit www.wprf.org for the full festival programme.

************

Public Relations Metrics: Evaluation and Measurement 

The 12th International Public Relations Research Symposium
1 - 3 July 2005, Lake Bled, Slovenia
For more information please visit: www.bledcom.com 

************

The International Public Relations Association Celebrates its Fifthiest Anniversary.

1955 – 2005 : Fifty years of Growth and Increased Professionalism
By Charles van der Straten Waillet
IPRA President 

As the International Public Relations Association is commemorating, in 2005, the fiftieth anniversary of its foundation, it is only fair to pay tribute to its founding fathers, who, as early as 1949, started discussions about the idea to set up a “transnational organization of public relations professionals, with the objective of raising the standards of practice in the various countries and improving the quality and efficiency of practitioners”. 

These founding fathers were two Dutch gentlemen, Hans Hermans and Jo Brogers, and four members of the recently formed Institute of Public Relations in Britain, R.S.Forman, Roger Wimbush, Tome Fife Clark and Norman Rogers.

For five years they held informal meetings, soon joined by executives from the United States, France, Norway and on occasions also from Australia, Belgium, Canada, Finland, Italy and Switzerland. The Association was formally established on May 1, 1955, with the adoption of a Constitution and the appointment of the first IPRA Council, composed of 14 members, from five different countries.


The Association’s first World Congress was organized in 1958 in Brussels and its first Code of Conduct was adopted in Venice in 1961. Its official Code of Ethics was later approved in Athens and confirmed In Lisbon.

Fifty years after its foundation, IPRA has become an organization of over 1000 members, from over 100 countries and constitutes the most genuinely international grouping of public relations practitioners worldwide. Officially recognized by the UN and UNESCO as a credible and trustworthy partner, when it comes to formulating the opinion of the communicators’ profession, IPRA has gained its credibility by devoting much of its efforts and resources in supporting PR Education and Research. Its program of Global World Awards is attracting each year, dozens of applications from the five continents.

Since its conception, IPRA has obviously changed dramatically and so has the profession, making constant progress in a constantly changing and challenging environment. But as the number of PR practitioners in the world has likely grown to several millions, and though we live in a millennium that is known as “the information age”, the original purpose of the founding fathers has not aged at all. 

“Raising the standards of practice in the various countries and improving the quality and efficiency of practitioners” remain, throughout the world, two of the constant challenges for the profession.

And even if our profession can claim a series of improvements in a variety of its diverse fields of expertise, the need to remain alert and vigilant has not decreased, as freedom of expression is still very much an issue in many countries around the world, as well as ethics and transparency.

IPRA’s Board and Council have chosen to celebrate the 50th anniversary around the world and every member country and national coordinator is invited to mark this year in one or other way. Many national, regional and continental associations have already announced their intention to organize special celebrations in the course of the year. 

IPRA itself held its first celebration in Brussels on February 18 and 19, when the Board and Council convened for their first 2005 meetings.  
The second celebration will coincide with the 16th IPRA World Congress in Istanbul, Turkey, on June 26-28, where close to five hundred participants are expected to attend a two days conference focused on “Trust”, one of the corner stones of the communication and public relations practice. 

In Istanbul, the participants will also be asked to make a pledge for “professional quality and ethical behavior”.

The third official celebration is planned to coincide with a Regional Asian Conference, organized with CIPRA, the Chinese International Public Relations Association in later in 2005. 

The exceptional boom of the PR profession in China in recent years has also convinced the Board and Council of IPRA to choose Beijing as the host city for IPRA’s 2008 World Congress.


As IPRA President it is my wish to see the present growth of the profession in many parts of the World, also coincide with more professionalism, improved ethics and more trust. The sustainability of our profession as a service to better management and governance is depending on the successful accomplishment of those conditions.

Up date your personal details!
Don’t forget to update your details on the Euprera site:  (http://euprera.eprn.org ), in the ‘Members Only’ section. It’s very easy to do and only requires a few minutes of your time! We hope this will become a useful networking and contact resource. 
Please notice that we are completely re-designing the website in the background to enable better member-only collaboration and functionality. 
Thank you for your news and information items. Don’t forget to send your news in to be posted on the EUPRERA site and also for inclusion in the e-newsletter! All contributions are welcome…

The next EUPRERA Board of Directors’ Meeting will take place in Bled beginning of July – we all look forward to seeing you there!

Best wishes

Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk







PAGE  
11

