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e-news 4/06

Dear EUPRERA Member:

An April round up for you: …editorial …  focus on conferences … call for papers … focus on education … member news … new books …. 

Editorial – Anne-Marie Cotton, Secretary General Euprera

2006 realisations and perspectives

In conformity with the new Belgian legislation and as announced at our latest General Assembly in Lisbon (November 12, 2005), the 2005 accounts were presented to the Euprera Executive Members at the first General Assembly held in Stuttgart (March 18, 2006). Based on the reports of the two External Auditors, Jozef Niznik and Joao Duarte, the core Board of Directors and the 3 Executive Members (Serra Görpe, Paul Horsle and Sue Wolstenholme) approved the yearly accounts and budgets. The figures will be presented at the extra-ordinary General Assembly (Carlisle, September 9, 2006).

The General Assembly was organised on the occasion of the first EuroBlogs2006 symposium. Ansgar Zerfass, Philip Young and Swaran Sandhu commented on the results of the first European survey identifying the use of corporate blogs. All papers presented during these 2 days are available on the EuroBlog2006 website: (www.euroblog2006.org) or on www.euprera.org /what we do/projects.

This outstanding members’ initiative is a concretisation of Euprera as network. May it become an invitation for other members to launch European wide research projects, fundamental or applied. 

The Board members also met and continued the strategic discussion launched earlier in Lisbon. The objective is to finalise a shared platform when we are all together in Carlisle.

For those who still would need extra incentives to attend our next congress, the following subjects will also be on the G.A. agenda: the launch of the Euprera PhD network and the joint Euprera – G. Thiele award.

Looking forward to meeting you there!

Focus on Conferences and Events 
Call for Papers


Strategic Communication in a Multi-Cultural Context
The 8th Annual EUPRERA Congress in collaboration with the University of Central Lancashire 6-9 September 2006, Carlisle (UCLan at Carlisle Campus), Lake District, United Kingdom
Early Call for papers: Final papers should be submitted before 15 April 2006, and e-mailed to 2006@euprera.org and JJahansoozi@uclan.ac.uk . 

Second Call for papers: Final papers should be submitted before 15th May 2006 in order to be considered. 
Conference language: English only

We invite all interested colleagues and welcome the submission of papers for the 2006 EUPRERA Annual Conference.
Strategic Communication in a Multi-Cultural Context – Key issues
Strategic Communication is concerned with planned communication with key publics / stakeholders, which could be perceived as a management function. As an academic subject area strategic communication is interdisciplinary and draws upon literature and research from a range of disciplines: management, marketing communication, organisation studies, psychology, communications, journalism, media studies (media sociology), and philosophy.

It is this ‘inter-disciplinary’ nature of strategic communication that makes it such a rich subject area to explore and also why it is important to examine these differing perspectives in more detail.

Besides the management and organisational culture and/or national/international cultural perspectives we are currently also exploring critical perspectives from different academic disciplines such as sociology, psychology and philosophy on these issues. 

The sub-themes will thus most likely cover areas such as:

Sub-theme 1: Management perspectives on strategic communication
a) in national or international contexts
b) in national and/or international cultural contexts
Sub-theme 2: Stakeholder perspectives on strategic communication
a) in different national and international cultural contexts

Sub-theme 3: Organisation - Public Relationships
a) in national and / or international cultural contexts


Sub-theme 4: Multi-disciplinary perspectives on strategic communication in a multi-cultural context 
a) from a critical sociological perspective
b) from a critical applied psychological perspective
c) from a critical philosophical perspective
d) from inter-disciplinary perspectives not mentioned
Sub-theme 5: Practitioner perspectives on strategic communication
a) Case studies / practitioner papers relating to strategic communication campaigns
b)  Case studies / practitioner papers relating to national and/or international cultural contexts

Sub-theme 5 will allow for the submission of applied practice papers.

If you wish to present a paper at the Conference, we ask you to provide us with a completed paper (max 25 pages A4, with 33 lines/page). Simply email the document (only in English) to 2006@euprera.org. The deadline for the early call is 15 April 2006 and for the late call is the 15th May 2006. Every paper will be submitted to a two person double-blind reviewing process – by representatives from EUPREA – with one of the main criteria being the way the paper focuses on the key issues of the conference. The reviewing process is scheduled to end by 15 June 2006 for the early submissions.
Euroconference - 26 April 2006 

Kellen Europe and Professor Justin Greenwood are pleased to present and invite you to the 6th event in the highly successful 'EuroConference' series for those who work in and with EU Business Associations: 

1 day conference event on 'Competitiveness and Communication: The Role of EU Associations', Brussels, Wednesday April 26th

Confirmed speakers include: Karima Boubekeur, Head of External R&D Policy, Roche Pharmaceuticals, Chris de Koning, External Affairs & Communication Manager, Shell Hydrogen,  Bill Duncan, Director-General, Assurre, Prof. Wyn Grant, University of Warwick, Ivan Hodac Secretary General, European Automobile Manufacturers Association, Roger Liddle, Member of EU Trade Commissioner Mandelson's Cabinet, Jens Nymand-Christensen, Director, European Commission Secretariat General, Peter Rush, President, Kellen Company, John Schonenberger, Chief Executive, European Copper Institute, Andreas Tegge, SAP and Graham Watson, MEP.

Further details and mandatory pre-registration at http://kelleneurope.com/euroconference <http://kelleneurope.com/euroconference>  

Conference venue: Hotel Renaissance - 19 Rue du Parnasse - 1050 Brussels 

Registration fee: EUR110 +VAT (discounted fees available) 

University of Bucarest – Romania / Department of Social communication and PR

Annual conference (19-20 May 2006)

” Identity, intercultural communication, globalism. PR and media challenges in (post)-global era”.

The Conference has 5 sections: Trends in PR, Publicity & Advertising, Cultural forms and representations, Intercultural and global communication, Local and Global media.

Contact: Adela Rogojinaru - adelaro@k.ro
Join the Online Communications Network at IAOC's First International
Conference / Where Content and Technology Meet

The European conference is on June 15-16, 2006 at the IBM Conference
Facility in Brussels.

Deadlines for paper submissions: May 12, 2006

Conference Details:
Peer-reviewed papers will be presented in roundtable fashion in three
sessions from 8:30 AM to 12 noon on Friday. Attendees will have an
opportunity to hear each presenter. Papers and supporting materials will be available on IAOC's website following the conferences, and a selection of the best papers will be published in a journal.

Paper topics may include (not limited to):

· Online newsrooms 

· Wikis 

· Teaching online communication 

· Blogs, RSS, and News Syndication 

· E-Mail Media Relations and Spam Filters 

· Pitching Bloggers 

· Corporate Websites/blogs and Investor Relations 

· Global PR in a 24/7 Online World 

· Online Channels for Internal Communication 

· Podcasts and V-logs 

· Crisis Communications in an Online World 

· Communicating with the Media via Email, Blogs and RSS News Syndication
European Conference:
IBM PR manager and IAOC founding member Philippe Borremans moderates a wide ranging discussion of online communication issues with some of Europe's leading online practitioners. Topics will include (to be confirmed):
The Perils/Opportunities of Transparency: The challenge of decision making conducted in public.
Translation and the WWW: When, why, where to use English or choose to
translate.


www.onlinecommunicators.org 
BledCom 2006: Communicating Europe: Diversity, social cohesion and social integration in Europe and elsewhere: the contribution of public relations and social communication. 

7-9 July 2006, Lake Bled, Slovenia 

As the deadline for submission of papers ended we kindly thank all the authors from around the world for sending us their papers and contributing their theoretical and empirical knowledge about the theme of symposium and other topics relevant to our field of public relations. The program committee - Günter Bentele, Susanne Holmström, Eric Koper, Betteke van Ruler and Dejan Verčič, will now carefully examine all the abstracts received, form and publish the programme of the symposium on BledCom homepage www.bledcom.com. The programme will include special plenary session Democracy, strategic communication & Europe. Mission (im)possible? The key note speaker will be Prof. Dr. Cees Hamelink, Centre for Communication and Human Rights, University of Amsterdam, who will also be chairing an afternoon round table. We invite you to join us at the 13th International Public Relations Research Symposium BledCom. For registration or simply more information please visit our web site www.bledcom.com or contact us on petra.mlakar@pristop.si. 

Appel à communication pour le colloque 

international qui se tiendra les 5, 6, 7 octobre 2006 à Albi :

 "E-prospectives et territoires de la connaissance. Quelles innovations méthodologiques, technologiques et organisationnelles pour la transmission des connaissances, l’acquisition des compétences et l’organisation des formations?"

Pour le Comité d’organisation : Patrick Laffont

PRESENTATION :

L’extension des réseaux de communication et la numérisation des échanges engagent les sociétés contemporaines dans des mutations profondes. Le champ de la connaissance est au coeur de ces bouleversements. Le statut spécifique de la connaissance, un bien qui se partage sans s’amoindrir, ainsi que  l’enjeu stratégique qu’elle représente dans le développement social, économique et culturel, organisent de nouveaux territoires où se structure l’avenir des sociétés humaines.

Les technologies de l’information et de la communication ont des relations privilégiées avec ces territoires. Connaissances et savoirs, qu’ils soient techniques, scientifiques ou sociaux, constituent un ensemble complexe d’informations, d’inventions et d’expériences partagées. Les innovations techniques et méthodologiques renouvellent les perspectives et  rencontrent les problématiques de l’appropriation et des usages. Comment le mouvement  numérique dans le champ de la connaissance et de la formation peut-il agrandir  le  cercle de l’humain au bénéfice du plus grand nombre ?

En partant des innovations de l’Internet, des inventions technologiques de la communication et des méthodologies pour la structuration et l’échange des savoirs, le colloque propose aux participants de dégager les axes d’une prospective réaliste. Il s’agit de réfléchir aux mutations des  connaissances, aux modalités de leur transmission et de leur acquisition.

Il n’y a pas de prospective sans utopies, mais réfléchir à la scénarisation du futur est utile pour orienter les développements et donner du sens aux innovations. Les méthodes sont à préciser, les services à organiser et les outils à concevoir.

Les questions sont nombreuses. Les contributeurs sont invités à les aborder en s’appuyant sur les recherches conduites ou les projets de recherche dans les universités ou les entreprises industrielles. Parmi les aspects proposés à la réflexion :

•    Le nomadisme et la prise en compte des personnes dans leur besoin de formation.

•   Les services associés à la miniaturisation des outils.

•   L’impact de la virtualisation sur l’acquisition des connaissances.

•   Le rôle du transdisciplinaire et des approches complexes dans la conception des structures de formation.

•   L’émergence de savoirs nouveaux et la mise en place d’autres logiques d’apprentissage.

•   La prise en compte de la fluidité des savoirs en réseau.

•   Les formes nouvelles de l’accessibilité et de la personnalisation des parcours de formation.

•   Les voies de la recherche collaborative et les stratégies pour une circulation efficace des savoirs.

•   L’organisation de la diffusion des connaissances.

•   La conception des modalités d’accompagnement des communautés d’apprentissage.

•   La mondialisation des services de formation et les logiques d’un développement équitable.

•    Les moyens pour surmonter la fracture numérique et acheminer la connaissance à tout citoyen du monde.

•        …

Date limite d’envoi des propositions :       
15 avril 2006

Réponse du comité scientifique :         
15 mai 2006

Date limite de réception des articles :        
15 septembre 2006


Informations et inscription sur le site Web du Colloque :

http://thot.univ-jfc.fr (Ouverture du site le 1er  mars 2006).

Comité d’organisation

Aoun André, Université Paul Sabatier, Toulouse

Ardourel Yves, Iufm Midi-Pyrénées

Baillon Fabien, Ecole des Mines d’Albi-Carmaux

Camps Jean-François, Iufm Midi-Pyrénées

Cluzel Fabien, Centre Universitaire Champollion

Galéa Sandrine, Iufm Midi-Pyrénées

Jeunier Benoit, Iufm Midi-Pyrénées

Laffont Patrick, Centre Universitaire Champollion

Vidal Mathieu, Centre Universitaire Champollion

A paraître en décembre 2006
Numéro Anniversaire

Numéro 30 : Modèles et modélisations, pour quels usages ?

Dossier coordonné par Valérie Carayol et Gino Gramaccia
Nous aimerions dans ce dossier traiter du statut des modélisations de la communication,  des orientations qu'elles empruntent et des usages qui en sont fait, en particulier dans le champ de la communication des organisations. Si les modèles de communication dans les organisations rendent possible la réflexivité, donc l'évolution de l'action collective, alors ils constituent des points d'ouverture scientifiquement multiples pour l'analyse des phénomènes collectifs.

Si on peut, bien sûr, discuter du rôle et du statut des pratiques, dès lors que l'on théorise ou modélise, se profile généralement un usage du modèle ou de la théorie produite. Elucidé, revendiqué, mais aussi parfois latent ou associé à un projet de connaissance encyclopédique ou "fondamentale", le modèle est déjà en soi un objet pour communiquer. Son objet ou son projet  peut être scientifique ou heuristique, parfois pédagogique. Il peut avoir des vertus de médiation, de vulgarisation. Des usages dans des domaines aussi variés que l'évaluation, la simulation, la prospective, l'accompagnement de l'action, la prévention peuvent, par exemple, être recensés.

L'usage du modèle peut  être détourné de son contexte de production initial par des utilisateurs zélés. C'est ainsi que Paul Watzlawick avait, à l'occasion de la remise d'un doctorat Honoris causa de l'Université de Bordeaux 3, raconté comment ses concepts avaient servi à légitimer un certain nombre de pratiques et étaient revendiqués par des praticiens avec lesquels ils n'entretenaient aucune affinité.

Si l'analyse des présupposés, des hypothèses et des cheminements qui ont conduit à l'élaboration des modèles est de l'ordre de la réflexion épistémologique, l'analyse de leurs statuts et de leurs usages, notamment dans le champ de la communication des organisations reste un terrain d'investigation encore peu exploré.

Ce numéro de Communication & Organisation aimerait rassembler des contributions sur ce thème. Dans ce numéro pourront être notamment interrogés:

· La notion de modèle, de modélisation, son statut épistémologique ou son statut pragmatique, dans des univers professionnels différents.

· Les phénomènes trans-organisationnels produits par l'usage des modèles.

· La notion de modèle statistique, issu de l'analyse des « bonnes pratiques ».

· L'appropriation ou le détournement des modèles.

· La possibilité d'une vassalisation des modèles de communication à des doctrines académiques constituées en dehors des SIC.

Focus on Education
2006 International Essay Contest for Young People

Sponsored by The Goi Peace Foundation and The World Peace Prayer Society (UNESCO's Partners for the International Decade of a Culture of Peace and Non-Violence for the Children of the World)
Endorsed by the Ministry of Education, Culture, Sports, Science and Technology of Japan, Japan Broadcasting Corporation, Nihon Keizai Shimbun, Tokyo Metropolitan Board of Education, and Supported by Japan Airlines

The United Nations has designated 2001-2010 as the "International Decade for a Culture of Peace and Non-Violence for the Children of the World." Not only should young people benefit from this global movement, but they should be empowered to play a leading role in the creation of a culture of peace. The theme of this year's International Essay Contest is "Learning to live together: promoting tolerance and diversity in globalised societies." Young people from around the world are invited to submit their creative ideas on this theme.


For more information please go to: http://euprera.eprn.org/forum/forum_posts.asp?TID=166&PN=1&TPN=1 

The Executive Training Programme (ETP) in Japan and Korea

Organisation:

· ETP Japan and Korea 2006-07 has been designed by a consortium of internationally recognised universities led by Sciences Po (Paris) in cooperation with the School of Oriental and African Studies (SOAS, University of London) (London), SDA Bocconi School of Management (Milan), Waseda (Tokyo) and Yonsei (Seoul). 

· The programme is managed and funded by the European Commission and promoted by EUROCHAMBRES and its network of Chambers of Commerce and Industry.

Main objective:

· ETP is a unique tool designed to provide EU companies with the latest, most insightful and advanced knowledge of the Japanese and Korean economies.

For more information please go to: http://www.euprera.org/cms/details/news.aspx?articleid=23&zoneid=6 

Personal Communication Management

Prof. Dr. Karl Nessmann, Klagenfurt University, directs the Personal Communication Management programme. The first cohort of seventeen participants from Austria and Germany were presented with their certificates in Personal Communication Management awarded by Klagenfurt University at the end of 2005.
A list of participants, impressions and other comments on the personality course are available at: www.pcm-lehrgang.at. Further information is available directly from Dr. Karl Nessmann: 0650-28 29 06 or go to: http://euprera.eprn.org/show_news.asp?NewsID=161 

The University of Lugano and Copenhagen Business School launch cooperative venture

Collaboration brings international opportunities for Executive Master’s Participants

Lugano, Switzerland, 15 March 2006 – The University of Lugano’s Executive Master of Science in Communications Management (MScom) and Copenhagen Business School’s Executive Master of Corporate Communications (MCC) announced a co-operation agreement aimed at broadening the international scope of their programs.

Under the cooperation agreement, the schools are developing common content in their programs. In addition, participants from both programs will take part in common lectures in Copenhagen and Lugano, and will attend the two-week summer session at the UCLA Anderson School of Management in Los Angeles, California, together.

For further information please go to: http://euprera.eprn.org/forum/forum_posts.asp?TID=164&PN=1&TPN=1
Or e-mail:  nina.volles@lu.unisi.ch 

Website www.mscom.unisi.ch

   

 *UNESCO opens online platform for planning multi-stakeholder
    implementation of WSIS Plan of Action*

UNESCO has now opened an *online platform* 
<http://www.unesco.org/webworld/newsletter/tool/lt/t_go.php?i=411&e=MTkzNjQ=&l=http://www.unesco.org/webworld/wsis/consultation/> 
to facilitate initial contacts among stakeholders and to launch activities under the Action Lines of the Geneva Plan of Action that are in the area of competence of the Organization.

This includes the following action lines:
·  C3: Access to information and knowledge
·  C7: E-learning and E-science
·  C8: Cultural diversity and identity, linguistic diversity and local content
·  C9: Media
·  C10: Ethical dimensions of the Information Society

Link to *online platform* 
<http://www.unesco.org/webworld/newsletter/tool/lt/t_go.php?i=411&e=MTkzNjQ=&l=http://www.unesco.org/webworld/wsis/consultation/>


Richard Linning

Research News

Global Alliance for Public Relations and Communication Management 

Dear Colleagues

Everywhere in the world there is a need to define and better understand the public relations industry, identify trends and highlight key issues that are emerging. Thanks to initial research done by colleagues at the Chartered Institute of Public Relations (CIPR) in the United Kingdom, the Global Alliance has prepared a basic template that can be sent to our 160 000 members around the world.

This survey will enable us to conduct the first ever audit of the entire profession and is designed to establish the size and importance of the industry. We want to explore areas of growth as well as define and measure the contribution that we make as professionals in the economic, social and political fabric of our nations. The output will be posted on the GA website and comparative analysis will be possible once the results have been compiled.

To access the survey, please click here: 

http://www.surveymonkey.com/s.asp?u=328121732322 <http://www.surveymonkey.com/s.asp?u=328121732322>  

The survey should take no longer than 10 minutes to complete. It consists of questions about your role in public relations, your company/organisation and also you as an individual.


I urge you to assist us in this important intervention to get a better handle on our industry by sending this notice to all of your members and encourage them to spare just a few moments of their valuable time. Getting maximum participation in every country that is a member of the GA will allow for a more credible snapshot of our profession on a global scale. In that regard, posting the survey on your own website is also strongly encouraged even if non-members complete the survey. Indeed, we will be able to tell you how many non-members from your country participated in the survey providing you with valuable information.

Thank you for your cooperation and support.

Best regards

Sejamothopo Motau, FPRISA

Chair, Global Alliance

Euprera Members’ News

Doctor Francis

Friday, 7 April was a special day for Public Relations Education in Ireland. It was the day that Francis X. Carty sat for his viva to defend his Ph.D. thesis. The recommendation of the Examiners was that the Dublin Institute of Technology (DIT) should confer the Award on the candidate, making Francis the first recipient of a Ph.D. in Public Relations from an Irish institution.

The title of Francis’ thesis was:

The Influence of Issue Management upon Public Relationships in a Changing Environment:

How John Charles McQuaid, Roman Catholic Bishop of Dublin (1940-72) managed the issue of the Second Vatican Council from 1959 to 1972, and the extent, if any, to which this influenced change in the public relationships between archbishop, diocesan priests and laity.

The examiners were Professor Dermot Keogh of University College Cork and Dr. Tom Watson of Charles Sturt University, New South Wales in Australia. Dr Brian O’Neill and Professor Jon White were Francis’ supervisors.
Francis will be well known to members of EUPRERA. For nearly twenty years, he was the Course Director of Public Relations Education at the Dublin Institute of Technology until his retirement in 2001 when he turned his full attention to working for his Ph.D.

Francis who is a Fellow of the Public Relations Institute of Ireland (PRII) was for many years a member of that organisation’s National Council and served as President in 1995-6 during which he hosted the CERP Conference in Dublin. He is the author of three books, one of which Farewell to Hype: The Emergence of Real Public Relations has been used as a core text on the profession for a number of Irish courses over the years. He was the editor of From John Paul to Saint Jack: Public Relations in Ireland, a collection of case studies in public relations during an era in Ireland when the profession was coming into its own. He contributed the chapter on Public Relations for Meenaghan and O’Sullivan’s Marketing Communications in Ireland and he was the Irish contributor for van Ruler and Vercic’s Public Relations and Communication Management in Europe.


Francis remains active in public relations education, supervising Master’s dissertations for current students of the Master of Arts in Public Relations programme at the Dublin Institute of Technology. He is also the Chief Examiner for the Diploma in Public Relations course run by the PRII.

John Gallagher

Universität Leipzig baut führende Rolle im Medienbereich aus

Die Universität Leipzig verstärkt ihr Forschungs- und Lehrangebot im zukunftsträchtigen Bereich der Unternehmens- und Politikkommunikation.

Mit Dr. Ansgar Zerfaß (40) konnte einer der profiliertesten PR-Forscher im deutschsprachigen Raum für die neu geschaffene Stiftungsprofessur für Kommunikationsmanagement in Politik und Wirtschaft gewonnen werden. Zerfaß wird das Institut für Kommunikations- und Medienwissenschaft sowie das Institut für Politikwissenschaft ab Juli 2006 verstärken. Im Mittelpunkt seiner Arbeit stehen anwendungsorientierte Forschungsthemen wie Wertschöpfung und Qualität von Kommunikation, Interaktive Medientechnologien, Kampagnen und Markenbildung in Unternehmen und im politischen Umfeld, sowie branchenspezifische Aspekte beispielsweise der Energiewirtschaft und der Kommunikationsberatung. Darüber hinaus wird er den Aufbau des ersten deutschen Master-Studiengangs für Kommunikationsmanagement vorantreiben, der im Herbst 2007 starten wird.

Die mit Unterstützung von Vattenfall Europe und der Stadtwerke Leipzig eingerichtete und mit weiteren Mitteln u. a. von der Deutschen Bank unterstützte Stiftungsprofessur unterstreicht die führende Position der Universität Leipzig im Bereich der Kommunikations- und Medienforschung. Das akademische Fach wurde hier 1916 mit dem ersten deutschen Institut für Zeitungskunde begründet. Mit 10 hauptamtlichen Professoren, zahlreichen Dozenten und Lehrbeauftragten, einem umfassenden Fächerspektrum und über 3.000 Fachstudierenden ist Leipzig heute eine der ersten Adressen in Europa. Institutsdirektor Prof. Dr. Günter Bentele, zugleich Inhaber des Lehrstuhls für Öffentlichkeitsarbeit/PR: "Mit der neuen Professur bauen wir unser Angebot für die Branche und für den Nachwuchs im dynamisch wachsenden Marktsegment der Unternehmenskommunikation nachhaltig aus. Zudem wird mit dem politischen Kommunikationsmanagement eine zentrale Schnittstelle unserer Gesellschaft erstmals eigenständig fokussiert. Die enge Zusammenarbeit mit den Politikwissenschaften bringt vielfältige Vorteile und schärft das Profil unserer Universität." 

News from Pretoria:

  FAPRA (Federation of African Public Relations Associations) will be holding its All Africa Conference in Sandton, Johannesburg South Africa on 21 – 23 May 2006. The theme is “Managing Africa’s Reputation”. This will be a high profile event that will include business, academic and political leaders across Africa. The sessions will include business and development, social and environment, dealing with corruption, plus best practice case study and an academic forum to set standards. The universities of Johannesburg and Pretoria are will be involved in assisting with the academic part of the conference. Members of Euprera that are interested in more information on this conference may contact Gené van Heerden on:  gene.vanheerden@up.ac.za 

 

  Ms Estelle de Beer of the Department of Marketing and Communication Management at the University of Pretoria is the new President of the Southern African Communication Association (SACOMM) and Ms Anne Leonard of the same department and university has been elected as an executive member of SACOM as well. 

 

  Prof Ronel Rensburg has been appointed on the Editorial Board of the University of Mauritius Research Journal published by the University of Mauritius. It invited articles form scholars across the world in Law, Management and Social Sciences. Ronel Rensburg will be on study leave during the first part of 2006 to develop strategic alliances between world universities and the University of Pretoria’s Faculty of Economic and Management Sciences. If your institution is interested in coming on board and liaise closer with the University of Pretoria with regards to student and staff exchange and joint research projects in your particular fields, you are most welcome to contact her directly at: ronel.rensburg@up.ac.za 

Industrial By-Fellow looks for cooperation on international PR theory
 

Dr. Holger Sievert, EUPRERA member and project director of the German PR qualification program ¡communicate! at the Technical University of Munich (TUM), is spending one year on sabbatical leave from his normal employeur, the Bertelsmann Foundation in Gütersloh (Germany). He's staying for an academic sabbatical at the Universities of Cambridge (United Kingdom) and Lugano (Switzerland) until August 2006. In the UK, he works on Corporate Governance in a pan-European comparison. He then plans to take these findings to Switzerland and apply them to the subject of Corporate Communication/PR in an international, mainly European context. Dr. Sievert would highly appreciated any kind of exchange with other EUPRERA members on this subjects of international PR. He can be reached at hs373@cam.ac.uk or holger.sievert@lu.unisi.ch.
Formation dans les Relations Publiques: le SPRI (Institut Suisse de Relations Publiques) nomme son directeur.

Le Conseil de Formation de l’Institut Suisse de Relations Publiques (SPRI) a confirmé Christoph Ottiger au poste de Directeur. Depuis l’année dernière il occupait ce poste par interim avec un double mandat: la réorganisation de l’Institut et le recentrage sur les cycles de formation en emploi destinés aux professionnels de la communication institutionnelle et des relations publiques. En Suisse romande, la direction est assumée sous la forme d’un mandat de prestations depuis début 2006 par Olivier Rappaz, conseiller en communication indépendant.

Contact: Christoph Ottiger, ottiger@spri.ch / www.spri.ch 

Focus on New books by EUPRERA members:

Introducting Market Economy Institutions and Instruments: The Role of Public Relations in Transition Economies – Edited by Ryzard Ławniczak

Published by PIAR.PL; Cost 25€

To order go to: www.piar.pl
This third book in the series offers a comprehensive theoretical framework for public relations practiced in the transitional countries of Central and Eastern Europe and the former Soviet Union.

Günter Bentele, Romy Fröhlich, Peter Szyszka (Eds.) (2005): Public Relations Handbook. Scientific Fundamentals and Professional Practice. Including an Encyclopedia. Wiesbaden: VS Verlag für Sozialwissenschaften. (In German Language)

Original Title: Günter Bentele; Romy Fröhlich; Peter Szyszka (Hrsg.) (2005): Handbuch der Public Relations. Wissenschaftliche Grundlagen und berufliches Handeln. Mit Lexikon. Wiesbaden: VS Verlag für Sozialwissenschaften.

New and groundbreaking for the German-speaking community: A Public Relations Handbook created by PR-scholars from Austria, Switzerland and Germany. 

624 pages, 41 contributions, 37 authors: PR-knowledge concise and at the highest academic standard. Edited by Günter Bentele, Romy Fröhlich and Peter Szyszka, the recently published Handbuch der Public Relations (VS Verlag für Sozialwissenschaften, 2005) is the first genuinely scholarly PR Handbook available to the German-speaking community. Created for instructors, students and practitioners, the single volume fills the void left by all too simple “How-to-do”-Manuals. Günter Bentele, full professor for Public Relations and Communication Management at Leipzig University: “We wanted to condense the body of PR knowledge the German-speaking scientific community has discussed over the course of the years. Students, instructors and practitioners can expect a wide-sweeping overview over what PR research has in store for work and study.”

From practical approaches to Epistemology 

Five chapters adding up to 600 pages provide comprehensive knowledge and deep insights. In the first chapter experts in their respective fields sketch various approaches towards Public Relations, using concepts rooted in communications science, organisational sociology, economics, social psychology and political sciences. This multi-faceted approach lays the foundations for an ambitious understanding of Public Relations. 

The second chapter, focusing on PR theory, starts with the works of “pioneers” such as Albert Oeckl and Carl Hundhausen – practitioners and scholars alike, and both immensely influential in re-inventing the German approach to “Öffentlichkeitsarbeit” after World War II. Other aspects discussed include epistemic perspectives, concepts such as Stakeholder-Management, PR concepts developed in Marketing or the PR/Journalism-relationship. The third chapter is devoted to key notions such as communication, persuasion, identity and image, trust, credibility, the public sphere and public opinion. 

An analysis of PR communication in various countries and fields of communication

The fourth chapter focuses on practical aspects. To start with, selected experts trace the characteristics of Public Relations in Austria, Germany and Switzerland. The analysis of national frameworks is complemented by contributions covering various fields of work such as corporate communications, “spin doctoring” in the political field or not-for-profit PR. In addition, a number of contributions are devoted to aspects such as strategic PR, risk communication or the economic value of communication. 

35 pages of references

The volume closes with a concise encyclopaedia of concepts and catchwords. On 35 extra pages the reader finds everything from “Agenda-Setting” to “Target Audience” explained in precise and to-the-point articles. Thus the volume doubles as reference book – adding an extra benefit. 

The Handbook of Public Relations: A Reference Book for instructors, students and practitioners, who wish to know more and think clearer. 


Prof. Dr. Günter Bentele, 

Universität Leipzig, Institut für Kommunikations- und Medienwissenschaft

Prof. Dr. Romy Fröhlich, Ludwig-Maximilians-Universität, Institut für Kommunikationswissenschaft und Medienforschung

Prof. Dr. Peter Szyszka, 

Zürcher Hochschule Winterthur, Departement Angewandte Linguistik und Kulturwissenschaften

Contact: Prof. Dr. Günter Bentele, 

Universität Leipzig, Institut für Kommunikations- und Medienwissenschaft

Tel.: 0341-9735731 - bentele@uni-leipzig.de
Dear friends and colleagues,

This is just a simple notice to inform you that the book "The Wow Factor: Global research compendium, impact of the arts in education" by Prof. Anne Bamford of the Wimbledon School of Art, is now available.

The book is the result of the first international analysis of arts education research that was conducted for UNESCO, in partnership with IFACCA and the Australia Council, by Prof Bamford.  Comparing data and case studies from more than 60 countries, the book analyses the differences between "education in the arts" and "education through the arts".

Case studies can also be viewed on the LEA website: http://portal.unesco.org/culture/en/ev.php-URL_ID=29980&URL_DO=DO_TOPIC&URL_SECTION=201.html

The book is of major interest to policy-makers, educators and artists.

For further information, you could also contact Professor Anne Bamford
Director: The Engine Room: Research, Enterprise, and Community Wimbledon
School of Art Merton Hall Road London, SW193QA United Kingdom
abamford@wimbledon.ac.uk - Ph: +44 (0) 2084085043

Richard Linning

Also, two new books that were mentioned in previous e-newsletters are now finally available:

1.

PUBLIC RELATIONS [image: image1]
Critical Debates and Contemporary Problems

Edited by Jacquie L'Etang and Magda Pieczka, 

Stirling Media Research Institute, University of Stirling, Scotland

0-8058-4618-2     Paperback     £34.95

2. 

Exploring Public Relations

Editors Dr Ralph Tench and Liz Yeomans

FT Prentice Hall (Pearson Education)

Harlow, UK
ISBN 0273688898 
Thank you for your news and information items. 
Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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