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e-news 04/07
Dear EUPRERA Member:

An April round up for you: …editorial …  focus on conferences … call for papers … focus on education …research… member news … recruitment…. 

Editorial
March was a fruitful month. About 100 participants followed the Euroblog Symposium in Ghent. Conversations continued in between the presentations and new networks have been activated. “Mission accomplie”. We are already looking forward to the 2008 edition which will broaden up the ‘Social Software’ perspective to other ‘new fields of PR activities’.

 At the General Assembly new projects have been presented and you have already received the invitation to participate at the Online survey exploring future trends in public relations and communication management. This survey runs until May 20th  (www.communicationmonitor.eu) and we hope that this initiative from the University of Leipzig will be followed by others soon. Ideas and suggestions are welcome.
These developments perfectly respond to the strategy agreed upon in Carlisle last September. The discussion was continued in Ghent and you can find the Minutes of the General Assembly on the Euprera Members’ Portal.

I’m looking forward to more fruitful months.

Anne-Marie Cotton

SG
Focus on Conferences, Calls for Papers, and Events 

Colloque Nancy 10 et 11 mai 2007 - IECA – 10 rue Michel Nev

La mise en culture des territoires: Nouvelles formes de culture événementielle et initiatives des collectivités locales

For more information please visit: http://www.euprera.org/cms/details/euprera_news_details.aspx?articleid=282&zoneid=133

New Perspectives of Working With Media 

Grand Hotel Metropol, Portoroz, Slovenia 

May 17th and 18th, 2007 

Another year in Portoroz with a series of renowned names... 

Hosting every year more than 100 communication practitioners from all over the South Eastern and Central European region, this year the International Conference on Communication Practice Portoroz 2007 will once again take place in the Portoroz Grand Hotel Metropol. With the main focus on new perspectives in media relations and the transformation of the media landscape, several internationally renowned communication experts, coming from United Kingdom, United States, Germany, Slovenia and Serbia will speak at the conference. 

For additional information on the conference please visit: http://www.euprera.org/cms/details/euprera_news_details.aspx?articleid=283&zoneid=133 

or the web page: http://www.portoroz-conference.com  

or directly contact: Tomaz Jelenko 

Chamber for Public Relations of Slovenia 

Phone: +386 (0)1 426 14 34 

mailto: info@portoroz-conference.com  
Call for papers in number 33 of the Communication & Organisation <http://greco.u-bordeaux3.fr/greco_comm&org.html>  review.

Organization in a general way and the firm more particularly are bound to lead an unremitting quest for improving their ways of running. After Kurt Lewin, the originators have switched from a static conception of organizing to a dynamic one which furthered the rising of theories on organizational change. While the first approaches were rather deterministic and practical, they have had to be qualified regarding the challenge of finding a universal model that would take into account all restraints, the internal as much as the external ones. The first purpose of organizational change from the management standpoint is to find a permanent model of optimization. How can change be carried on since internal as well as external contingencies are making it utopian? The issue that is at stake here is thus not only the question of change but the one of handling this change and its internal dynamics. For it is definitely from the interaction between the various organizational elements that a new reality of organization is going to come out (Giddens, 1987; Orlikowski, 1992; DeSanctis & Poole, 1994; Taylor, 1996; Groleau, 2002; DeVaujany, 2003).

Research on organizational communication of change can then be led through various approaches. Let's take two which seem to be complementary and which focus on the modes of interaction. The first one is about the way the actors give structure to the upcoming organization through their interactions (Crozier & Friedberg, 1977; Giddens, 1984; Friedberg, 1993; Reynaud, 1989, 1995). The second points out the way the actors use communicational objects (Simondon, 1957; Latour, 1991; Semprini, 1995) in order to state the terms of their dealings (Weick, 1979; Moscovici, 1984; Akrich, 1987; Jodelet, 1989).

 

Furthermore, literature acknowledges two ways of initiating organizational innovation: prescribed change (top down) and constructed change (bottom up). Those two methods do not give exclusive rights to one or the other. The dynamics of change are indeed more qualified than what that simplification into two conflicting poles might induce. Then how can we render the intricacy of the logics in action? What could be used to identify a general mode of change? Would it be possible indeed to lay out a socio-technical hermeneutics today allowing Social and Human sciences and Information and Communication Sciences in particular to take over again an issue often relinquished to consultants in organization or in computing's functionalistic and simplistic best practises? 

The expected proposals will have to focus specifically on the strategic positioning of actors and the means (such as context, technologies...) or socio-technical objects they use in order to make their visions and actions prevail. Works will have to link up theory and practical experience as well, highlighting the importance of research and observation in the field in the construction of their methodologies and theoretical models.

You will have to lay out a two-page long maximum abstract (written in English, Spanish or French) including a title, five key-words and a bibliography to be selected. The authors will make a point of adding a separate page with the title of their proposal, their name and position as well as their institutional background and details at the beginning of their work. 

Papers will be written in French with a maximum of 20 000 signs and spaces long.

Proposals in Word format (.doc) will be forwarded by email to the coordinators of the review.

Benoit Cordelier, benoit.cordelier@bv.u-bordeaux3.fr <mailto:benoit.cordelier@bv.u-bordeaux3.fr,helene.montagnac@u-bordeaux3.fr?subject=Proposition de communication - Conduire le changement 

Hélène Montagnac-Marie, helene.montagnac@u-bordeaux3.fr <mailto:helene.montagnac@u-bordeaux3.fr,benoit.cordelier@bv.u-bordeaux3.fr?subject=Proposition de communication - Conduire le changement 

Deadlines:

Abstract submission: 05/27/2007

Feedback on abstracts: 06/11/2007

Papers for submission to the Reading Committee: 09/02/2007

Communication & Organisation <http://greco.u-bordeaux3.fr/greco_comm&org.html> 


“Towards the Completion of the Internal Market for Services”
On 04 & 05 June 2007, the Luxembourg Antenna of the European Institute of Public Administration - the European Centre for Judges and Lawyers - is organising a seminar entitled “Towards the Completion of the Internal Market for Services”. 
This seminar will provide a forum for discussion, in which experts - both speakers and members of the audience - can meet to discuss and share experience with the purpose of assessing the current state of the internal market in the services sector. Special attention will be paid to the final scope and controversial aspects of the Directive 2006/123/EC on Services in the Internal Market. Different sectors that have been partially or completely excluded from the scope of the Directive, such as services of general interest and general economic interest, social services and health care, will also be considered. The present situation as regards the posting of workers and, more in general, the impact of the Services Directive on the European social model will also be discussed.
Further information about the seminar's programme, the registration form or hotels in Luxembourg are available under http://www.eipa.eu/en/activities/show/&tid=1850 or via the Programme Organiser, Stéphanie BOUDOT-COMODI (Tel.: +352 426 230 301, Fax: +352 426 237, E-mail: s.boudot@eipa.net). You can also consult our web site: http://www.eipa.eu (Training and Research/Conferences and seminars). We look forward to welcoming you to this seminar. 

EUROPEAN INSTITUTE OF PUBLIC ADMINISTRATION 
European Centre for Judges and Lawyers 
2 Circuit de la Foire Internationale - L - 1347 LUXEMBOURG 
Tel: 00352 426 230 - 1  / Fax: 00352 426 237 
Special extension of the BledCom papers submission deadline until the 1st May 2007
Who will attend BledCom for sure? 

BledCom 2007 will be attended by Larissa Grunig, James Grunig, Ray Hiebert, Danny Moss, Ronel Rensburg, Betteke van Ruler, Krishnamurthy Sriramesh, Elizabeth Toth, Dejan Verčič, Jon White… and many more. 

A taste of the BledCom 2007 programme:
BledCom 2007 will offer an interesting panel led by Elizabeth L. Toth, Ph.D., of the University of Maryland. The panel “Future of Excellence in Public Relations and Communication Management in a Global World” will consist of the following papers: A Revisit of Symmetrical Communication Form an International Perspective: Status, Effect, and Future Research Directions; Managing Public Relations and ‘Requisite Variety’: Update on Recent Scholarship; Toward a model of Scenario Building; The Extent of Ethics in Excellence; Cultivating Quality Relationships in the Chinese Society and Effective Government Affairs in China: A Model and Implications. 


The final programme of the 14th BledCom Symposium will be formed after June 1st since it will consist out of presentations of the submitted papers. BledCom 2007 will end with a round table of participants of both BledCom and Environmental Conference. A joint activity of participants of both conferences will also be the traditional Sunday trip and evening events.
Special issue of the Public Relations Review:
Organizers of BledCom symposium are happy to announce that a special issue of Public Relations Review will be published on the basis of papers presented at the 14th annual BledCom conference. Papers submitted for presentation at the BledCom 2007 will be among manuscripts reviewed. Guest editors of the special issue which will be devoted to Global Public Relations are Dejan Verčič and Krishnamurthy Sriramesh. Owing to this special issue of the Public Relations Review the BledCom paper deadline has moved to the 1st May 2007.
For more information please go to: http://www.euprera.org/cms/details/euprera_news_details.aspx?articleid=285&zoneid=133  or visit www.bledcom.com 

Public Relations Research Institute in collaboration with International Public Relations Association (IPRA), European Public Relations Research and Education (EUPRERA), Middle East Public  Relations Association (MEPRA) and other internal bodies is going to hold The Fourth Scientific Festival and The Third International Symposium entitled:

" Planning and Measuring the Effectiveness of  Public Relations Programs" for 7-8 August 2007 in Tehran, Islamic Republic of Iran. 
The objective behind holding the Symposium will be:

1. Emphasizing planning and the measurement and evaluation of effectiveness of Public Relations activities.

2. Bring up the latest viewpoints, methods and techniques for communicative planning and measuring the effectiveness of public programs at global level.

3. Acquaintance with the most modern methods for measuring effectiveness of public relations activities.

The objectives of the Festival are as follows:

1. Assistance to produce PR knowledge including the qualitative and quantitative improvement of articles, researches, writing and theses.

2. Encouraging public relations students and the students of courses such as communication and journalism to conduct research and write in the field of public relations.

3. Supporting PR researchers, university instructors and gifted students to conduct research and scientific writings.

4. Supporting international researches, writing, theses in the field of public relations.

5. Documenting the selected PR theses, researches and writings in the country.

6. Preparing the ground to prioritize research in the activities of PR offices.

7. Identifying talents in the field of public relations.

Herewith, I would like to invite you to this important event. Your presence will honour the participants and will encourage fruitful deliberations during the occasion.

Looking forward to your participation in this very important event.

Hooshmand Sefidi

Secretary of the Symposium and Managing Director of 'Public Relations               

Research Institute'

EUPRERA 2008 Congress Call for Papers Institutionalizing Public Relations

and Corporate Communication in cooperation with FERPI and IULM University

October 16-18, 2008

IULM University, Milan, Italy

The European Public Relations Education and Research Association (EUPRERA), Federazione Relazioni Pubbliche Italiana (FERPI) and IULM University invite all interested colleagues to our joint conference at IULM University Campus in Milan, Italy, October 16-18, 2008.

Theme of the congress:

Institutionalizing Public Relations and Corporate Communication Public Relations and Corporate Communication have been, and are, rapidly evolving and

expanding their influence within complex organizations. This process is forceful and pervasive, and has initiated an “institutionalization” of the professional practice which modifies the theory of the firm and where both the management of stakeholder relationships and communication have reached a pivotal position. This process needs to be carefully analyzed in its operational, managerial and strategic components.

Sub-themes:

1. Trends of Communication Roles and Functions

- technical and operational (e.g. financial, environmental, internal)

- managerial and entrepreneurial

- consultant (towards other departments)

- strategic (educational, reflective/reflexive)

2. Organizing the Management of Relationships and Communication

- operational and interfunctional coordination

- relationship and/or reputation management

- PR in the “executive suite”

3. Developing Corporate Academic Public Relations and Communication Education

- educational curricula and accreditation

- integration of corporate and academic education

- evolution in different European contexts

4. Public Relations, Communication and the Theory of the Firm

- the influence of Public Relations on corporate governance

- sociological and managerial approaches

- present and future research perspectives and directions

Academics and practitioners are invited to submit papers relating to the general theme and with one or more of the sub-themes. All relevant academic, and interdisciplinary, approaches are welcomed, such as sociology, psychology, business theory, organizational theory, media sciences and communication sciences.

Special sessions

Papers for the following special sessions are invited from practitioners, scholars and doctoral students.

1) Professional best practices. Papers from practitioners should contribute to the

theme of the conference from a practice perspective and comply with the general

requirements for papers. In any case papers should give a new important

conceptual contribution, not just a professional experience presentation.

2) Open session on innovative developments on PR Research in Europe. Papers

about innovative research contributions, also if not consistent with the congress

theme, are welcomed. The open session will take on a workshop format aimed at

stimulating thinking and exchanging ideas.

3) Doctoral session. A session dedicated to the presentation of PhD Students

research projects on Public Relations.

Papers submitted for a special session must indicate the session title on the front page.

Submission:
All who are interested in presenting a paper on the above and related topics are invited to submit a paper for consideration. Every paper will be submitted to a two-person double-blind reviewing process by representatives from EUPRERA and the local organizers.

Relevant dates to be considered:

a. Deadline for abstracts: December 1, 2007

b. Feedback on abstracts: February 1, 2008

c. Deadline for full papers: June 1, 2008

d. Feedback on full papers: July 15, 2008

e. Deadline for final version: September 2, 2008

Abstracts and papers:

Abstracts should be maximum 500 words, excluding tables and figures. The required format of submission is electronic (MSWord for Windows or for Mac).

Full papers should be maximum 7,000 words, excluding tables, figures, and references. See abstracts and full papers format requirements for details.

Language for both abstracts and full papers: English

Address for both abstracts and full papers: euprera2008@iulm.it 
Registration:
All participants in the conference, including those who present papers, must register electronically. Registrations will open in June 2008.

Further information concerning conference fees, accommodation and traveling to and from Milan will be made available as soon as the registration for participation opens.

For more information please e-mail: euprera2008@iulm.it
Focus on Education

Press release

26 March 2007

The USI inaugurates five new specialised degree programmes:

New Master’s programmes are ready: from Informatics to Literature

From the forthcoming academic year, apart from the existing two-year specialised courses, the University of Lugano (USI) will run five new specialised programmes: four in Informatics and one in “Italian Literature and Civilisation”, offered by the new Institute of Italian Studies.

For more information please visit: http://www.euprera.org/cms/details/euprera_news_details.aspx?articleid=279&zoneid=133 
PhD scholarships at Bournemouth Media School
The Media School at Bournemouth University is offering PhD scholarships in media, computer animation, journalism and communication research, including public relations, including one specifically for an overseas student. The scholarships are for three years full-time study and are valued at £12,900 a year, which may be topped up with casual teaching/tutoring and research support work.

For more information please visit: http://www.media.bournemouth.ac.uk/research/studentships/index.html <http://www.media.bournemouth.ac.uk/research/studentships/index.html>  

Bournemouth Media School was a pioneer in public relations education with one of the UK's first undergraduate degrees. It also has strong links with UK and international public relations and corporate communications sectors.

We are also interested in part-time PhD students, especially those from practice who are interested in applied research in public relations and related areas.

 

Dr Tom Watson, Reader in Communications

The Media School / Bournemouth University

Fern Barrow, Poole - Dorset BH12 5BB, UK

Tel: +44 (0)1202 965140

Email: twatson@bournemouth.ac.uk 

Blog: http://dummyspit.wordpress.com/ 

University of Greenwich validates two new PR degree programmes
The University of Greenwich’s Business School recently validated a BA (Hons) Public Relations degree and an Executive Professional Masters degree. Both of the new programmes are approved by the CIPR.

For more information please contact: 

Mandy Atkinson, Senior Lecturer 
Business School - University of Greenwich
Park Row - London SE10 9LS
M.D.Atkinson@greenwich.ac.uk   /  0208 331 9027

Research News
Communication Index 2006

During the autumn of 2005, the Swedish Public Relations Association and Precis

conducted a study among the members of the Swedish Public Relations Association aimed at charting the total investments made within the framework of Swedish communication/public relations activity. The Communication Index 2006 is a follow on from the Communication Index 2005.

Purpose

The purpose of the Communication Index is to provide the members of enacting

organisations with facts about the size and development of the sector but also to

highlight and give interested parties and outsiders figures to elucidate the extent of the sector. The aim is to annually update the Communication Index either through fresh measurement or through a better understanding of the development of the Communication Index. By establishing the sector’s turnover, development over time and strategic importance, the Communication Index also helps protect the demand for and status of the professional groups.

For the full research report please visit:
http://www.sverigesinformationsforening.se/InEnglish/Research/ 
Member News


News from Toni Muzi Falconi
My friends, 

when you feel ‘cornered’ there are two ways to react: step back or accelerate. 

I am happy to inform you that I have decided to accelerate, and from tomorrow (April 15 Italian time) this blog will have exhausted its function and will move on to a cooperative blog under the new url www.prconversations.com, where I will be joined, initially by five other regular contributors from as many countries (in alphabetical order): 

Catherine Arrow from New Zealand, Joao Duarte from Portugal, Judy Gombita from Canada, Markus Pirchner from Austria and Jon White from the UK. 

My good friend and Indian scholar Sriramesh Krishnamurthy has also accepted to join us, but not before the end of April.

By no means and in no way is this list ‘closed’, both by nationality nor by specific practice.  I can think of many more friends and colleagues that I would very much like to invite to contribute along the same lines, and I am sure that other initial contributors will also have others as well. 

Ideally I would wish move a step forward towards the initial goal I expressed (or you may read here the ‘this blog’ text on the right hand column) when this adventure first began six months ago:

            

The ambition of this blog is to become a truly global space to debate about public relations in the world today, by facilitating all who are interested in being updated and wish to comment on the developments of our profession, to read news and opinions from concerned professionals and scholars from all continents who, I hope, will be stimulated to proactively cooperate with me in this venture.

When I say I feel ‘cornered’ I mean that:

a- my professional life has become more hectic than ever (the older you get, the more you feel you are losing something…. and in my case this is getting problematic..)

- at the same time, and coherently with the parenthesis in the previous point, I am increasingly nervous and confused about the extraordinary potential of this environment and that I not doing enough to explore it and benefit from it.

Is this is already an advanced stage of ISMS (internet social media syndrome)?

Initial participants have kindly agreed to post at least once a month, so this should ensure one or two posts per week.

Difficult to anticipate what they will be about, but I very much hope that -as diverse as the topics will surely be- the overall approach will be coherent in the sense of ensuring a continual quest for concepts which might help the professional community worldwide expand its curiosity, knowledge, relationships and –most of all- attraction towards a better understanding of the changing environment and the approaches with which public relations may contribute a better quality of life for communities in every part of the world.

I am very confident that the many visitors and commenters of this blog which have sofar highy gratified me with their attention will be much more attracted and satisfied with the new one coming out on Sunday. 

Good bye and good luck…..

Toni Muzi Falconi

  SECOND PROFESSOR FOR LEEDS MET

Dr. Ralph Tench has recently been recognised for his research, consultancy and subject leadership in public relations with the appointment to a rare UK Professorship for the discipline at Leeds Business School, Leeds Metropolitan University.

Professor Tench has been the Scheme and Subject Leader for the Public Relations courses at Leeds Met since 1998.  When he took over the role there was one BA degree course and now there are 10 undergraduate, postgraduate and professional courses at the Business School with the most recent being the MSc in Corporate Communication.  The Public Relations Subject Group is one of the largest teaching departments in Europe with 13 full time and associate faculty staff.

His work for the University includes research projects for public and private organisations including a range of consultancies, the Chartered Institute of Public Relations and currently Sport England. Recently Professor Tench has edited the most comprehensive UK-based text book in public relations, Exploring Public Relations (2006) with his colleague Liz Yeomans, which included contributions from Leeds Met and other UK academic and practitioner peers.

The Business School also has a strong field of public relations PhD researchers and Ralph is supervising four of these students including one of the three recently appointed full time bursary candidates which are funded through the University’s Centenary Phd scheme.  Ralph’s external examinerships include roles for CIPR approved Masters at the universities of Manchester Metropolitan, Ulster as well as the Dublin Institute of Technology and an undergraduate political communications degree at Southampton University.  He has validated courses across the UK and has also been an approval Chair on behalf of the CIPR.

Ralph was appointed a Visiting Professor at the University of Salzburg in 2005.  He has been a member of the Chartered Institute of Public Relations since 1990 and is a Fellow of the Higher Education Academy (FHEA).

Mark Ramsdale, head of education policy at the Chartered Institute of Public Relations said: “This is great news for Ralph, Leeds Metropolitan University and for public relations as an academic discipline. Public relations professor status is a rare honour with Anne Gregory, a former CIPR President and director of the Centre for Public Relations Studies at Leeds Met, being the only other academic to have been awarded this position. Ralph’s achievement highlights the growing influence and reputation of the sector and public relations. We offer him our warmest congratulations.”

Prior to working at Leeds Business School Ralph was a news reporter and then worked in consultancy, latterly for Manchester’s Communique, now part of the Burson Marsteller group. He has a doctorate from Leeds Metropolitan University and a first degree in psychology from the University of Sheffield.


The positioning of two professors from public relations reflects the discipline’s strength within Leeds Metropolitan University.  This influence has recently been further supported by Professor Anne Gregory’s appointment as a Pro Vice Chancellor at Leeds Met. 
New Books / Publications
 "Handbuch der Unternehmenskommunikation"

The state of art in corporate communication research in the German-speaking scientific community is bundled in a new book edited by Ansgar Zerfass and

Manfred Piwinger, both from the University of Leipzig, Germany. The 940 page
"Handbook of Corporate Communication" comprises more than 50 chapters

written by renowned academics from business administration, communication

science, sociology, psychology, philosophy and law. The book shows how

communication contributes to economic success, supports leadership,

strengthens reputation and builds up immaterial values. It deals with aspects like the theory of corporate communications, stakeholder management, attention economy, trust, image and reputation, issues management, issues monitoring and corporate Foresight, planning communication programs and campaigns, communication controlling, evaluation, measurement and managing immaterial assets. Specific sections are devoted to internal communication, investor relations, public affairs and innovation communication. The book has been published by Gabler Verlag, the leading publisher of management  literature in Germany, and thus reflects the new relevance of  communication management in the business world.

Manfred Piwinger, Ansgar Zerfaß (Eds.): Handbuch Unternehmenskommunikation,

 Wiesbaden: Gabler 2007 (April), Hardcover, 940 pp., EUR 129.00, ISBN

978-3-409-14344-8

Public Relations and Quality Assurance

Special Edition of the Austrian “Medien Journal”

Edited by Franz Rest from Salzburg University

How far developed are evaluation methods in public relations?

How can stakeholders get involved in corporate quality debates?

What is the Consultancy Management Standard (CMCII) and does it provide competitive advantages to public relations agencies? 

What are the latest trends of PR evaluation in Great Britain? 

And which issues does an examination of the academic public relations education in Austria bring up?
These are some questions that the authors of a recent edition of the quarterly “Medien Journal” (Austrian journal for communication culture, mainly written in German) aim to answer in a special edition dedicated to quality management and quality assurance in public relations and corporate communications. 

In this special edition, market researcher and public relations practitioner Günther Brandstetter points out the great potential of public relations evaluation for professionalism and – except for media resonance analysis – he attests a general lack of standardized PR evaluation methods in the German-speaking area. 

In his commentary, Benno Signitzer, professor at Salzburg University’s area of public relations and corporate communications, argues that - in addition to the public relations “providers” (communication managers and agencies) - the “receivers” of public relations (stakeholders) also could and should get more intensively integrated into quality management processes, i.e. by systemising feedback opportunities. 

After presenting a brief overview of the history of ISO certification, Verena Vötter, graduate of Salzburg University’s public relations area, focuses on the Consultancy Management Standard (CMCII). This certification has recently emerged to become an agencies’ prerequisite for membership in public relations associations in some European countries.

But does the CMCII also provide competitive advantages to public relations agencies? In his article, agency manager Peter Hörschinger argues that even though customers do not seem to value the certification very much, the implementation of the standard has significantly helped his agency to optimize internal processes and increase management quality and efficiency. 

In his contribution written in English, György Szondi from Leeds Business School further demonstrates the complexity of PR evaluation by presenting various evaluation levels and recent trends mainly in British practice. He argues that the very definition of public relations evaluation should be re-evaluated in order to embrace these levels and trends.

Finally, PR practitioner Andreas Hänsch and journal editor Franz Rest from Salzburg University analyse some quality aspects of academic PR education in Austria. They present the results of a study examining which skills and personality traits the “perfect” student of public relations should have – both in the minds of lecturers, alumni and students themselves. 

Rest, Franz (ed.). Public Relations und Qualitätssicherung. In: Medien Journal 4/2006.

This special edition can be ordered online: www.studienverlag.at

Thank you for your news and information items!
Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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