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e-news 12/06

Dear EUPRERA Member:

A December round up for you: …editorial …  focus on conferences … call for papers … focus on education …research… member news … new books …. 

Editorial – Anne-Marie Cotton
The last months of 2006 have been crucial for our Association: defining the strategic outlines for the coming years by involving as many members as possible was a challenge… And we succeeded!
Thank you all for sending, mailing, communicating your thoughts, ideas, proposals and comments.

The Members’ Only Portal is now waiting for your input and posts.

Guidelines: http://www.euprera.org/help/ 
May I wish you a Merry Christmas and a Happy New Year?
Focus on Conferences and Events 

EuroBlog 2007: Survey extended + call for papers


Thanks to everyone who has helped promote the second EuroBlog survey.
There has been a strong response so far but the research team is keen to ensure the final sample reflects views from across Europe and for this reason the survey will now run until December 31.

Please do all you can to encourage practitioners to take part by visiting www.euroblog2007.org. The EuroBlog team would particularly ask anyone who has not heard from their national professional association help spread the word.

The research team, Ansgar Zerfass, Swaran Sandhu and Philip Young have been greatly encouraged by the number of respondents asking for a synopsis of results and who have left often quite detailed messages of support. As Philip said: "I have received well over a hundred emails from practitioners congratulating us on the research and asking for specific advice on how they can learn from EuroBlog.


"It is quite clear that communications professionals from across Europe are looking to Euprera and to EuroBlog for guidance on how to respond to the challenges and opportunities presented by emerging social media. Here is great opportunity to showcase the work academics are doing in our various institutions is not only pushing forward theoretical understanding but also shaping best practice."

Detailed analysis of EuroBlog findings will be presented at the second Euprera EuroBlog Symposium to be held in Ghent, Belgium on March 16/17, 2007. We are looking for Euprera members to present papers exploring any areas linked with social media. The Call for Papers is on the EuroBlog website.


Philip Young said: "The first EuroBlog Symposium, held last year in Stuttgart, made a very valuable contribution to the emerging debate and a wide range of speakers helped establish the territory for some fascinating studies. Ghent will build on this success by providing important insights into the European experience of social media." 
http://www.euroblog2007.org/survey
http://www.euroblog2007.org/pdf/2006_11_08_PM_Cfp_Symposium_ENG.pdf
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The seventh International Student Festival “PR – Profession of the Third Millennium” will take place in LETI in April, 2007

The Festival will take place from 9 till 14 of April, 2007. This year the leading topic of Festival is going to be the PRofessional International and Interregional cooperation. The topic was chosen because St. Petersburg has always been the window to the Europe, the center of international relation, which accepted the representatives of different cities, countries and cultures.
The participants of the Festival are students, lecturers and practitioners in PR from different regions of Russia. Delegations from Poland and USA are also intended to participate in the Festival.
If you have any questions concerning Festival participation in it, you may contact Irina Lenkova, project coordinator, e-mail: PR-festival@yandex.ru.

ABC Convention - Istanbul

The 9th European Convention of the Association for Business Communication (ABC) will be held in Istanbul Turkey between May 23-26, 2007. 

Details are on the website   http://prp.yeditepe.edu.tr/abc 

4TH WORLD PUBLIC RELATIONS FESTIVAL

The World Public Relation Festival is a Global Alliance branded event and consists of the board and council meetings as well as annual general meetings for both PRISA and the Global Alliance.  Included in the festival is PRISA's professional conference featuring:


*
2 Pre-Conference Workshops 


*
Plenary sessions 


*
4 Breakaways 


*
9 Case studies 


*
Welcome function, and 


*
PRISA's Golden Jubilee 

The event is taking place in Cape Town at the ArabellaSheraton Grand Hotel, a top-class conference venue, from the 13th to the 15th of May 2007, where delegates can gear themselves for a magnificent event in the tradition of Rome, Trieste and Brasilia!

The reason why this event is so perfect for all to attend is because it is an ideal opportunity to gain information to bench mark your knowledge as well as to update you on the best practice possible.  It is also great for professionals to expand local and global networking, as well as to take part in the celebratory events.

For more information you can visit PRISA's website: www.prisa.co.za click on 4th World Public Relations Festival for the preliminary programme and registration form.  

We look forward to seeing you at the 4th World Public Relations Festival in Cape Town!

Season's Greetings
AnneMarie Coetzee

Email: info@prisa.co.za 


Call for Papers
BledCom: Environmental Conference 2007 Call for Papers
Environmental Citizenship Through Communication: Trends, Challenges and solutions

Lake Bled, Slovenia, Europe, July 5 – 7, 2007

Indian Environmental Society (India) and Pristop Consensus (Slovenia) invite all interested colleagues to submit research and papers addressing any issues relating to:

· environmental communication, environmental awareness raising, campaigns encouraging sustainable development on different (local, regional, national, global) levels,

· concepts of environmental responsibility and environmental citizenship, its theoretical evolution and practical implementation,

· specific environmental issues, relevant from the communication/awareness-raising point of view (e.g. climate change, pollution of drinking water resources, management of energy sources etc.),

· specific education and communication approaches for encouraging effectively the environmental responsibility on individual vs. corporate level, local vs. global level etc.,

· multicultural aspects of encouraging environmental citizenship: experiences from different countries and continents discussing typical issues, challenges, dilemmas and selected communication tools and approaches that have proven effective.

All who are interested in presenting a paper on the above and related topics are invited to submit it for consideration via e-mail to the following two email addresses as a Word (.doc) or Adobe (pdf.) file: deshbandhu@iesglobal.org and darinka.drapal@prp-dd.si. 

Only complete papers in English language not exceeding 25 pages (up to 33 lines per page) will be considered. All manuscripts must be submitted no later than March 31st, 2007.

More information on Bledcom2007 and Bledcom International Conference: www.bledcom.com
Focus on Education

A Unique Masters Programme in Communication Management established at Lund University, Sweden

The first Swedish Masters programme in Communication Management was recently established at the Department of Service Management, Campus Helsingborg, Lund University. The two-year advanced programme will start with 40 students in August 2007. 

The programme rests upon two foundations. First, an multi-disciplinary research-based approach integrating public relations, organizational communication, relationship marketing and management. Second, a strong cooperation with professional organizations and the business world. An Advisory Board with leading professional and academic players have been established. Among the participants one finds the Communications Director of IKEA and the MD of the Swedish Public Relations Association.

In the following year the founders of the programme, Jesper Falkheimer, Mats Heide and Åsa Thelander, will try to establish international contacts. The programme will initially mainly be held in the Swedish language, but some courses will be in English.

www.msm.lu.se/communication 
New MSc in Corporate Communications at Leeds Metropolitan University

Designed for working professionals with delivery on 6 weekends

A new MSc in Corporate Communications will be kicked off in February 2007. It is especially designed for working professionals who want to complete a Masters degree combining it with their work.

Focused corporate communications programme

The modules focus on the challenges practitioners face in their professional work and career development and hence generate direct value for the students. It combines academic input with experiential learning. This is reflected in the range of modules which combine a view on strategic communications management, additional knowledge of specialised areas and the reflection of future trends:

Core Modules

 Stakeholder Relations 

 Issues and Crisis Public Relations

 Corporate Social Responsibility and Communication

 Marketing Communications Strategy 

 Dissertation & Research Methods

Optional Modules (two options to choose from)

· Ethical communication management

· Parliamentary public affairs

· Employee communication

· Financial public relations

· Public relations and new media

Contact details and further information:
Rudiger Theilmann, Senior Lecturer

R.Theilman@leedsmet.ac.uk
The first Russian Methodological Seminar “Theory and Methodic of the Professional Training in Public Relations” was held in Voronezh

The seminar was conducted at December 5, 2006 . It was organized by the Russian Association of Public Relations Education (APSO). Ludmila Azarova, chief of LETI PR Department, vice-president of APSO and Olga Markova, dean of LETI School of Humanities, presented their reports. 
The Russian Association of Public Relations Education was founded in March, 2006 and now united about 20 corporate members – PR departments of Russian high school institutions from Moscow, St. Petersburg, Kazan, Voronezh, Krasnodar, Novorossiysk and others. 
Roman Yu. Pochekaev, sr. lecturer of LETI PR department: ropot@mail.ru
Research News

News from the Swedish Public Relations Association

The Swedish Public Relations Association with Sven Hamrefors have been working on a 5-year research project on “Business Effective Communication”. To find out more about this project please visit: http://www.sverigesinformationsforening.se/inenglish/research/page4527.aspx
  

Kind regards

Emilia Millares

Swedish Public Relations Association

  http://www.sverigesinformationsforening.se
Euprera Members’ News

News and request from Steve Mackey
PRism Online Public Relations Journal (Volume 4, Issue 1) has just published the full version of my Carlisle EUPRERA article which strongly criticises the use of the term 'stakeholder' in public relations literature. I would be very interested in comments on my grave doubts about the use of this term by students, academics and practitioners. The article is at: http://praxis.massey.ac.nz/vol4_1.html 


Merry Christmas

Steve

The problems of relations between PR practitioners and mass media were discussed in LETI

On November 7, 2006 the Round table on PR – mass media relations took place in LETI. The participants of the Round table were representatives of St. Petersburg newspapers, information agencies, special magazines. The “PR side” was presented by students of LETI and other St. Petersburg universities – members of Russian Association of PR students (RASSO).
The basic problems of relations between PR men and journalists were discussed, some defects of PR specialists training were uncovered as well as lack of professionalism of journalists. The participants of the Round table decided to join efforts to establish more effective relations to make PR and mass media practice in Russia closer to world standards.
The Round table was conducted within the framework of activity of Club of Friend of LETI PR department. The Club was founded in April 2006 and now unites about 20 permanent members and more than 30 associated members. The members of Club are chiefs of St. Petersburg mass media, heads of PR department of different enterprises and institutions.
Roman Yu. Pochekaev, sr. lecturer of LETI PR department - ropot@mail.ru
Seminar for lecturers “Petersburg School of PR and advertising” was conducted in St. Petersburg State University

New issue of “Petersburg School of PR and advertising: from theory to practice” almanac was issued at the end of November, 2006. It is the 4th issue of almanac which includes the works of St. Petersburg PR and advertising specialists. Among the authors of almanac are Ludmila V. Azarova, head of LETI PR department, Roman Yu. Pochekaev, sr. lecturer of the same department as well as some lecturers who cooperates with LETI PR department – Igor P. Yakovlev, Stanislav M. Emelyanov, Anton Yu. Skakodub.
Also the new book “Strategic communications: the textbook” by Igor P. Yakovlev (professor of Theory of communication department of St. Petersburg State University and professor of LETI PR department) was issued about the same time.

These books were presented at first within the framework  of seminar “Petersburg School of PR and advertising: from theory to practice” which was organized by St. Petersburg Educational Center of Russian Association of PR (RASO) and Journalist faculty of St. Petersburg State University.

Roman Yu. Pochekaev, sr. lecturer of LETI PR department - ropot@mail.ru
Focus on New books by EUPRERA members:

Jesper Falkheimer & André Jansson (2006). Geographies of Communication. The Spatial Turn in Media Studies, Gothenburg: Nordicom, 2006, 309 p. - ISBN 91-89471-36-9 (see www.nordicom.gu.se)

The relationship between space and communication is becoming more complex. Mediatisation blurs the boundaries between different spaces, as well as between dimensions of space. It also leads to the re-articulation of geographical territories – often (re)producing socio-political values and power struggles. This book departs from the assertion that the changing character of media society calls for a spatial turn in media studies. There are clear signs that such a turn is on its way. But no account has yet been formulated for the full potential of this. Gathering new analyses from leading Nordic media scholars, geographers and ethnologists, this book provides a broad view of the perspectives that emerge from the spatial turn. The chapters explore issues such as (trans)nationality, tourism, public relations, urban culture, interactive media, and the networking of domestic space. Together, they map out what might become a new sub-field within media, communication and cultural studies: the geography of communication.
Shaping the Future of Communication Research in Europe

The book "Shaping the Future of Communication Research in Europe" (eds. A. Usluata & J. Rosenbaum) published by Yeditepe University can be sent to those who request a copy for individual use or for the library. Please contact 

Prof. Dr. Ayseli Usluata

Chair, Department of Public Relations and Publicity     

Faculty of Communication

Yeditepe University – Istanbul - Turkey      

Email: ausluata@yeditepe.edu.tr 

New book from St. Petersburg State Electro-Technical University (“LETI”)

At the end of September of 2006 the new book on PR history was issued. 

The book “The history of Public Relations” (“Istoriya svyazei sobschestvennostiyu”, in Russian) by Roman Yu. Pochekaev, candidate in law, senior lecturer of Public Relations department of LETI was published by “Piter” publishing house (St. Petersburg).


The book contains the history of PR since the earliest times to the beginning of the XXIst century. The history of methods, techniques and strategies of PR is observed as well as evolution of PR institutions, role of PR specialists in the political, economical and social life, the theoretical aspects of PR. Author pays attention on mechanisms of development of PR in different countries and regions, gives prove of differences of approaches in PR of Western Europe, USA, Russia, Orient. General trends and conclusions are illustrated by great number of historical examples.

The book may be used by PR lecturers and students of PR, advertising, marketing and management faculties as well as future journalists and specialists in public and municipal administration. Also the book may be useful for PR practitioners. 

The book may be ordered from author: fax: + 7 (812) 498-04-70, e-mail: ropot@mail.ru or from PR department of LETI, fax: + 7 (812) 234-47-40, e-mail: LVAzarova@mail.eltech.ru.
Recruitment:

The Université catholique de Louvain invites applications for the following faculty position for the academic year 2007-2008

Full time faculty position

Faculté des sciences économiques, sociales et politiques

Département de communication

Field :
Public relations and organisational communication
Ref:
ESPO / COMU 4 / 2007 / 421
(to be quoted in all correspondence)

Profile: 

The holder will develop activities of basic and advanced teaching, and will focus his/her research activities in the field of the public relations and organisational communication, in the commercial and non-merchants sectors as well as in the public sector, including the cultural sector.

His/her research activities will be integrated in those of the laboratory for analysis of organisational communication systems (LASCO), which aims at analysing the phenomena of internal and external communication of organisations, both strategic and spontaneous. He/she will thus contribute to improve knowledge in this field and to develop appropriate conceptual frameworks and corresponding research methods. A particular emphasis will be put on the applicant’s capacity to articulate experiences from the world of the organisations and theoretical reflexions, as well as on his/her aptitude to blend in teaching and research teams.

Ultimately, the holder will be brought to chair the LASCO, as well as the specialisation orientation in public relations and organisational communication of the Masters in information and communication.

Special qualifications (other than those listed in the general conditions below) : 

· Research experience, with proof of a thorough knowledge of one of the sectors of organisational communication.

· Good capacity to work with a team and direct it.

Starting date: 1st  September, 2007

Further information:

Philippe Verhaegen, president@comu.ucl.ac.be  Tél: +32 10 47 28 07

Axel Gryspeerdt, gryspeerdt@reco.ucl.ac.be 
   Tél: +32 10 47 27 63

General terms:
Tasks : The applicant will
· be responsible for teaching courses at the three study levels (i.e. undergraduate, graduate and postgraduate), as well as in programmes of continuing education;

· supervise the final diploma work (i.e. master thesis) of graduate students,  as well as PhD theses;

· be involved in (and/or supervise, promote) research programmes

· raise the international research and teaching profile of the university 
· participate in research projects in the field of development cooperation (if this fits the post description).
Qualifications : the applicant will have
· a PhD degree in communication or equivalent;

· a significant scientific record proved by international publications ;

· either studied abroad for an extensive period or had substantial experience outside UCL ;

· experience in and aptitude for teaching at university level ;

· the capacities required to undertake academic research at a high level and to advise, or lead, a research team ;

· a good knowledge of both spoken and written French. If this is not the case, the applicant should be ready to learn French within a year.  Fluency in English and other languages is an additional advantage;

· the capacity to teach in French and in a second international language.

Thank you for your news and information items and best wishes for 2007!
Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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