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e-news 12/07
Dear EUPRERA Member:

A December round up for you: … focus on conferences … call for papers … focus on research…focus on education … member news … 

Editorial

This issue of Euprera’s e-news supports the very idea of Euprera as an innovative and networking organisation in public relations research and education. Activities are developing within Euprera and around members at their home institutions. There is a growing interest to become a member of Euprera. 
At the General Assembly in March the board will suggest a new structure of the organisation to adjust to our strategy. 
The Spring Symposium will address the perspectives of social media. 
The theme of the Annual Congress in October in Milan is “Institutionalising Public Relations and Corporate Communication”. 
The first Euprera PhD-seminar held in Roskilde was rewarding to all participants. The next will be organised in connection with the October congress in Milan. 
I would ask all members to pay attention to the calls for papers in this issue. Members are also encouraged to indicate their interest in the various projects in Euprera. 
I wish to thank you all for your contribution in 2007 and send you my season’s greetings and best wishes for 2008!

Inger Jensen

President EUPRERA
[image: image2.emf]
Focus on Conferences, Calls for Papers, and Events 
Social media and the future of PR: 

New ideas, new research, new business 
EUPRERA  EuroBlog 2008 Spring Symposium 

Brussels, March 13-15, 2008 

CALL FOR PAPERS

The EuroBlog surveys of 2006 and 2007 highlighted the ways in which interactive social media technologies – weblogs, podcasts, wikis, social networking and other social softwares and services - were beginning to impact on communication. The Brussels Symposium (March 13-15, 2008) brings together the latest academic thought with leading edge practice from Europe, the USA and elsewhere to draw new theoretical insights and encourage and shape practitioner innovation and implementation.  By identifying and presenting examples of best practice, empirical investigation and new concepts for modelling and understanding the rapid changes in relationship management, EuroBlog 2008 will shape the agenda for social media discussion. 

· For full details please visit www.euroblog2008.org 

Papers are invited which address these questions:

· How can academic research lead and support the ways in which practitioners embrace social media?
· How should academics approach teaching social media (both in terms of course content and pedagogy)?
· What are the societal implications of social media (democracy, accountability,  privacy)? 

Participants:
– Researchers from all over Europe and beyond, including many involved in the EUPRERA network of academics from more than 30 countries.
– Public Relations executives from major companies, institutions, and specialists in online initiatives, interactive media, digital communication and issues monitoring.

Location: Institut des Hautes Etudes en Communications Sociales (IHECS), La Haute Ecole Galilée, Brussels, Belgium

Presentations/Call for Papers and Publication
– Researchers who would like to present empirical findings, theoretical insights or case studies should send an abstract (2 pages) which contains author(s) and affiliation, title, theoretical/empirical principles, main findings, and implications for further research via e-mail to the organizers no later than Monday, January 7, 2007 (philip.young@sunderland.ac.uk)


Papers that combine public relations theory and social software or focus on an international perspective are especially welcome. The programme committee will give feedback on submitted abstracts by January 22, 2008. Presentations must not exceed 15-20 minutes and may incorporate PowerPoint charts or online demos.

Euprera Programme committee 

Philip Young, University of Sunderland, Great Britain; Pierre de Villers, IHECS, Haute Ecole Galilée, Belgium; Ansgar Zerfass, University of Leipzig, Germany; Axel Gryspeerdt, Université Catholique de Louvain, Belgium; Liz Bridgen, Leicester De Montfort University, Great Britain; Anne-Marie Cotton, EUPRERA Secretary General, Belgium 
The Euprera  EuroBlog 2008 Spring Symposium will be organised by Euprera and Institut des Hautes Etudes en Communications Sociales (IHECS), in partnership with Edelman, the world’s largest independent public relations firm.  
EUPRERA 2008 Congress Call for Papers
Institutionalizing Public Relations and Corporate Communication in cooperation with FERPI and IULM University

October 16-18, 2008
Congress Theme:

Institutionalizing Public Relations and Corporate Communication

Public Relations and Corporate Communication have been, and are, rapidly evolving and expanding their influence within complex organizations. This process is forceful and pervasive, and has initiated an “institutionalization” of the professional practice which modifies the theory of the firm and where both the management of stakeholder relationships and communication have reached a pivotal position. This process needs to be carefully analyzed in its operational, managerial and strategic components.

Sub-themes:

1. Trends of Communication Roles and Functions

- technical and operational (e.g. financial, environmental, internal)

- managerial and entrepreneurial

- consultant (towards other departments)

- strategic (educational, reflective/reflexive)

2. Organizing the Management of Relationships and Communication

- operational and interfunctional coordination

- relationship and/or reputation management

- PR in the “executive suite”

3. Developing Corporate Academic Public Relations and Communication Education

- educational curricula and accreditation

- integration of corporate and academic education

- evolution in different European contexts

4. Public Relations, Communication and the Theory of the Firm

- the influence of Public Relations on corporate governance

- sociological and managerial approaches

- present and future research perspectives and directions
Academics and practitioners are invited to submit papers relating to the general theme and with one or more of the sub-themes. All relevant academic, and interdisciplinary, approaches are welcomed, such as sociology, psychology, business theory, organizational theory, media sciences and communication sciences.

Special sessions:

Papers for the following special sessions are invited from practitioners, scholars and doctoral students.

1) Professional best practices. Papers from practitioners should contribute to the

theme of the conference from a practice perspective and comply with the general

requirements for papers. In any case papers should give a new important

conceptual contribution, not just a professional experience presentation.

2) Open session on innovative developments on PR Research in Europe. Papers

about innovative research contributions, also if not consistent with the congress

theme, are welcomed. The open session will take on a workshop format aimed at

stimulating thinking and exchanging ideas.

3) Doctoral session. A session dedicated to the presentation of PhD Students

research projects on Public Relations.

Papers submitted for a special session must indicate the session title on the front page.
Submission:

All who are interested in presenting a paper on the above and related topics are invited to submit a paper for consideration. Every paper will be submitted to a two-person double-blind reviewing process by representatives from EUPRERA and the local organizers.
Relevant dates to be considered:

a. Deadline for abstracts: January 31, 2008

b. Feedback on abstracts: February 28, 2008

c. Deadline for full papers: July 1, 2008

d. Feedback on full papers: August 25, 2008

e. Deadline for final version: September 15, 2008
For more information please email: euprera2008@iulm.it or visit: http://www.euprera.org/cms/articlefiles/353-Euprera2008-CallforPapers-2007Nov.pdf 
Conference Announcement and Call for Papers                         

British Broadcasting and the World: Changing Perceptions in a Global Context

Department of Humanities


University of Central Lancashire - Preston, UK 
23rd – 25th July 2008

In 20th century British history, during which time the nation attempted to maintain an international presence and influence, British broadcasting had a significant role to play. This has continued into the 21st century. Furthermore we have seen a shift in Anglo-American politics following the 9/11 attacks and a shift in reputation as the conflict in Iraq remains controversial. The 21st century is also an age of digitalisation, and one that is even questioning the future of broadcasting – of television at least – in the context of new media developments and social change.

This three-day conference seeks to explore the status of British broadcasting given the more recent shifts in the international arena. A focal point of the conference will be on news and factual programming, although contributions that concentrate on entertainment may be considered. Contributions from the academic community in Communications, Television Studies, Radio Studies, Journalism and related fields are invited to submit papers. It is hoped that the following areas will be addressed by the conference:


· The BBC’s international reputation in the dissemination of news since the recent war in Iraq;

· The status of the World Service in Africa, South-East Asia and the Middle East;

· British broadcasting in the context of EU media cultural policy;

· The history  - and current role - of the BFBS radio and television services;

· Audiences’ perceptions of British broadcasting as a trustworthy source in former British colonies;

· The reputation of British broadcasting in Australia, Canada and the United States;

· The current level of access to British broadcasting provision outside the UK in relation to competing broadcasters;

· The role of British broadcasting in the promotion of Global English; 

· The role of British broadcasting in the dissemination of news with an impact on human rights across the globe. 

   Abstract guidelines

Abstracts should be no more than 300 words in length, on disc or as an email attachment, listing name, organisation, contact address, telephone and email address, and should include the title of the proposed paper. Abstracts should be submitted by 17 December 2007.
Papers are expected to be 25-30 minutes in length and contributions should be written and presented in English. 

All paper presenters will need to register for the conference and pay the registration fee.

Please address all abstracts and enquiries to: -
Emma Kelly

Conference Officer

Conference and Events Management Office

University of Central Lancashire, Foster Room 10

Preston PR1 2HE, UK

Tel:  +44 (0) 1772 892654

Fax: +44 (0) 1772 892977               Email: eakelly1@uclan.ac.uk
Enquires about the conference may also be made to Helen Jones (hljones@uclan.ac.uk) or Suman Ghosh (sghosh1@uclan.ac.uk).
BledCom 2008 will re-examine the relationship between public relations and marketing
Submit you papers for BledCom 2008!
Global Public Relations Symposium BledCom will once again offer an opportunity to exchange ideas and perspectives, to share knowledge, and to discuss topics related to public relations with experts in the field. The 15th BledCom Symposium will take place on 4th and 5th July 2008 at Bled, Slovenia and will try to re-examine the relationship between public relations and marketing, and reconsider the place of public relations alongside other management functions with this year’s theme Public Relations and Marketing: A Relationship for Re-examination? Public Relations among the Functions of Management. 

Everybody interested in actively participating at BledCom 2008 are welcome to write papers related to the main theme, which should address the relationship between public relations and marketing, or relationships between public relations and other areas of management, such as strategy development, human resource management, and financial management.   

Further information regarding the Call for papers 2008 and the symposium itself are available at BledCom’s website at www.bledcom.com. 
The Reputation Institute (www.reputationinstitute.com ) is pleased to announce that its 12th International Conference on Corporate Reputation, Brand, Identity and Competitiveness will be held in Beijing, China. 

Visit www.reputationinstitute.com for information and registration details for a full week of learning and networking activities including Reputation Institute’s:

· Study Tour (May 26-28), 

· China Forum (May 28), 

· International Awards Dinner (May 29), 

· Full Slate of Plenary and Breakout sessions led by the world's leading academics and practitioners in the field of reputation management (May 30-31); and 

· Informal Brunch Roundtables to close the conference (June 1). 


Register now to begin your visa process and join us in Beijing! For more information or to register, visit our conference web site. Conference theme, submission guidelines, and pre-conference Doctoral Consortium information is available here. 


12th International Conference on Corporate Reputation,
Brand, Identity and Competitiveness
May 26-June 1, 2008
Beijing, China 

Questions? Call Adam Shoer at +1 212.495.3855 x307
or email conference@reputationinstitute.com.

Focus on Education 
University of Pretoria students visit Germany:

Marketing and Communication Students Attend International Seminar in Hanover. 

Hanover, Germany – Between the 23rd of September and 4th of October the University of Pretoria advanced its internationalisation strategy and provided previously inaccessible opportunities to students. Sixteen students and personnel from the department of Marketing and Communication attended a joint international seminar in Hanover. The topic of the seminar was reputation management and its surrounding issues which culminated in a presentation to Volkswagen management regarding current issues that this multinational company is experiencing in Germany.

For more information please go to: http://www.euprera.org/cms/details/?a=345&z=133 
Entering University College Falmouth’s first ever sixth-form PR award is as easy as 1, 2, 3
PR-savvy sixth formers now have the opportunity to position themselves in the media spotlight as University College Falmouth launches the UK's first PR award for students at school or college.

In addition to national recognition for being the UK's best school-age PR practitioner, the winner will receive an Apple iBook computer and qualify for a contribution of £500 towards the fee for enrolling on University College Falmouth's new Public Relations degree course.

"We know that students throughout the country are engaging in PR and promotions, perhaps without realising the value of this activity in terms of future study or employment," explained Course Leader for Falmouth’s new BA(Hons) in Public Relations, Jon Cope.  "This new award aims to recognise the country's brightest young talent and hopes to encourage further study at degree level in this strategically important and dynamic discipline."

The competition is open to any Year 12 or 13 student who is studying at school or further education college at the time of the competition launch (25 September).

For more information please go to: http://www.euprera.org/cms/details/?a=349&z=133
Focus on Research
Comparing professions. How Italian journalists and public relations practitioners perceive their and the other profession 
 

The aim of this study was to analyse, understand and rationalise how journalists and PR practitioners perceive themselves and value the other profession; how they evaluate their professional roles, working methods and relationships and their opinions on Italian news. This study was conducted between March and October 2007 with the support of FERPI (Italian Federation of Public Relations) and FNSI (Italian National Press Federation). It was based both on qualitative data, collected through face-to-face interviews with 6 senior PR practitioners and 6 journalists, and on quantitative data gathered through an online questionnaire. The online questionnaire, which was created from the outcomes of the content analysis performed to the material of interviews, was composed of 10 thematic sections plus one introductory section where personal information about the respondent was asked. 562 people correctly replied to the questionnaire, of whom 317 were journalists and 245 were PR practitioners. 

The results of this investigation show some common trends for 3 out of the 10 thematic sections. Similarity in the answers of the two groups is visible in the sections concerning professional ethics, personal influence and social media, while the answers about the role of PR practitioners, the role of journalists, their working methods, their opinions on their professions, on their working relationships, on Italian news and on the necessity of institutionalizing the PR profession are different. In particular this investigation shows how Public relations in Italy is still perceived as a vague and ambiguous profession if compared to the well-established profession of the journalist, and whose principal roles and functions are not yet clear for one of its main publics, the journalists. 

For additional and more detailed information about this study, please contact: Chiara Valentini, email: dr.chiara.valentini@gmail.com, and Toni Muzi Falconi, email: tonimuzi@tin.it
Business Effective Communication

Business Effective Communication is a five-year research project with the purpose to develop knowledge about how information and communication can be used in the leadership of organisations in order to achieve a higher degree of external effectiveness.

The project is a co-operation between the Swedish Public Relations Association (Sveriges Informationsförening) and the Stockholm School of Economics (Handelshögskolan i Stockholm). The project was initiated in autumn 2003 and the position as research leader is held by Sven Hamrefors, professor at Mälardalen University. Every quarter for the duration of the project a paper is published. It is financed by contributions from a consortium of swedish organisations; Alecta, Ericsson, Folksam, Gullers Grupp, Hyresgästföreningen, JKL, KK-stifelsen, NCC, Nordea, Observer, Posten, SCA, Scania, SEB, Skanska, Vasakronan, Vattenfall and Volvo. 


Want to know more? Take a look at recent research reports: Reflection 2 and Reflection 3 by going to: http://www.euprera.org/cms/details/euprera_news_details.aspx?articleid=352&zoneid=6 
or downloaded at: http://www.informationsforeningen.se/in-english/research-statistics/business-effective-communication.aspx

For additional and more detailed information about the research project, please contact Sven Hamrefors. Phone: + 46 70 3223161; E-mail: sven.hamrefors@mdh.se
You can also contact Margaretha Sjöberg, Secretary-General/Managing Director for The Swedish Public Relations Association.

Phone: +46 8 653 18 00; E-mail: margaretha.sjoberg@informationsforeningen.se
Focus on Members
Dr. Peggy Simcic Brønn
The Norwegian School of Management announces the establishment of their new research center, Center for Corporate Communication. It is supported by funding from the private and public sector and is a cooperative project with the Norwegian Public Relations Society. It will be led by Dr. Peggy Simcic Brønn.
Peggy Simcic Brønn, Associate Professor
Associate Dean, Undergraduate PR Program
Norwegian School of Management
Nydalsvn. 37 - 0442 Oslo

Article from EUPRERA member in the Peking University Business Review
 
An article from a EUPRERA member has appeared in an extremely unusual and very famous publication, namely the Peking University Business Review (PUBR). This journal has a reputation in China to that of the “Harvard Business Manager” in the West, and has a circulation of over a million. 
European academics are not often invited to publish work here, and this is the first time that a doctor of communication science has been asked to write for the journal.
The author is Dr. Holger Sievert, together with two colleagues. Dr. Sievert works as Director of Business Development for the PR agency komm-passion in Düsseldorf, and as a visiting lecturer at numerous universities. He was invited by the journal to publish an article on the subject of “The Great Wall of China in businesses” for the eighth edition this year. The article discusses the relationship between general managers and communications specialists in Western and Asian firms, based on the author’s own empirical study.
 
Those who can read Mandarin can download the article now under the link: http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1022300. A new reference book will be published in English, containing the article translated and slightly edited. This can be ordered through amazon.co.uk with the ISBN number 978-3892049425.   
Paul Simpson recently joined the London College of Communication / University of the Arts, London as Course Director on its BA (Hons) Public Relations degree.

Previously, Paul was at the University of Greenwich alongside his own PR consultancy work, where he was part of the small team that wrote the new BA and MA Public Relations degrees which was just launched.  Paul  decided to bring his 15 years in PR practice to a close, and concentrate on the academic world.  During that time, his roles included five years at BBC Radio 1, where I was their head of PR.
Global Alliance News:

November brings us the third issue of our renewed newsletter with reports about our initiatives and projects. 

The past few months have been very inter-active and Global Alliance board members visited remote places like Kuala Lumpur, Mexico City or Philadelphia to represent us at different events. One of our workgroups has delivered a final report on the Professional Credentials project, and we have announced the winners of the four Global Alliance Scholarships for the Executive Master of Science in Communication Management at the University of Lugano, Switzerland.

You can read about all this by going to: http://www.euprera.org/cms/details/?a=351&z=133  
 Please send us your feedback to joao.duarte@globalpr.org  


MS com: Solar aircraft and hearing aids: Burson-Marsteller presents its Award for Academic Excellence

Communications strategies for a solar-powered aircraft and hearing aids - this year two teams will receive the "Burson-Marsteller Award for Academic Excellence" for their diploma projects. 
The award was presented during the graduation ceremony for the University of Lugano's "Executive Master of Science in Communications Management (MScom)" program. The Award, which was presented for the eighth time this year, is given to the teams that achieve the highest grade for their project.
For more information please go to: http://www.euprera.org/cms/details/?a=355&z=133 
Focus on New Books

New book info from Frank Martin Hein and colleagues:

Elektronische Unternehmenskommunikation - 
Konzepte und Best Practices zu Kultur und Führung 
In essence this is about the link between corporate culture and the use of electronic media in enterprises. The point is being made that modern media increasingly contribute to rebalancing the asymmetrical communications proportions in companies of all sizes, and that this is in particular important for all organizations which undergo change. Change inevitably triggers cultural inconsistencies; if institutional communications does not help to resolve those in a dynamic process people use individual media - more and more those with an electronic basis. Almost 50 people contributed to the book, which takes the reader the full way from cultural theory to best practices. It shows which electronic media exist, how they work and how thy can be applied.
Bibliographische Informationen: 

Titel: Elektronische Unternehmenskommunikation - Konzepte und Best Practices zu Kultur und Führung 

Reihe: DFV, Edition HORIZONT 

Format: Gebunden, knapp 600 Seiten mit zahlreichen Grafiken und Übersichten, plus einer DVD mit Beispielen und Zusatzillustrationen 

Preis: 98,- Euro - ISBN: 978-3-86641-078-7 

Erscheinungstermin: 8. Oktober 2007 

Empfohlen vom Bundesverband Digitale Wirtschaft, BVDW 

Frank Martin Hein, Berlin; http://www.fmhein.com/ Tel.: 0173 640 27 77
Francis Carty’s new book Hold Firm: John Charles McQuaid and The Second Vatican Council is now published and widely available. 
The book is based upon Francis’ research which examined how Archbishop McQuaid handled the Vatican Council and whether this influenced his relationships with his diocesan priests.
ISBN: 9781856075855 - The Columbia Press


Job Opportunity:

The Université catholique de Louvain (Belgium) is looking for a full-time specialist in Public Relations and Organisational Communications

The successful candidate will conduct research in the field of public relations and organisational communications, both in the (non-)profit-making and public sectors, including the cultural sector. His/Her research activities will fit in the laboratory for communication and organisation systems analysis (LASCO), whose aim is to observe and analyse internal and external, strategic or spontaneous organisational communication phenomena. S/he will contribute to improve knowledge in this field and to design appropriate conceptual frameworks and research methods. Emphasis will be laid on the candidate’s ability to reconcile experience gathered from organisations and theoretical thinking, as well as to become part of research and teaching teams. The successful candidate will, in due time, be in charge of LASCO and of the special option in “Public relations and organisational communications” within the Master’s degree in information and communications.  

The successful candidate will have teaching assignments in the above-mentioned field within the various degree programmes organised by the Faculty.

For more information please visit: http://www.euprera.org/cms/details/?a=354&z=133 
Thank you for sharing your news items. 

Seasons greetings and best wishes for 2008!
Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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