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Dear EUPRERA Member:

A February round up for you: …editorial… focus on conferences…call for papers…focus on education…focus on research…member news…new books…. 

Editorial - Betteke van Ruler, President Euprera 2006 

How to communicate in Europe?

Trust is probably the most basic resource of a modern society, far more important than natural resources or economy. We all face numerous trust problems in our nations these days. Looking at the outcomes of the Eurobarometer, we also may conclude that Europe has its problems in this respect. 

Until now, it was almost an understatement to say that the European  Commission did not keep pace with the developments in public relations. But it looks as if that has changed! 

It is, therefore, more than commendable that Europe’s Commissioner Margot Wallström has launched a White Paper, in which she invites all European institutions and citizens to engage in a democratic discussion on how a European communication policy should be. Yesterday, February 1st 2006, this paper was launched and I feel thrilled to give my first impressions. The Commissioner held a speech in front of almost 600 people from all over Europe to defend her plan and she stole my heart. “Communication has focused on telling people what the EU does: less attention has been paid to listening to people’s views”, she said. “The European Commission is therefore proposing a fundamentally new approach – a decisive move away from one-way communication to reinforced dialogue, from an institution-centred to a citizen-centred communication”… “Communication should become an EU policy in its own right, at the service of the citizens”… “Citizens have a right to information about Europe and its concrete projects, a right to express their views about Europe and to be heard. This is the challenge of communication,…, to facilitate this exchange, the learning process, the dialogue”. 

Wow, isn’t this exactly what normative public relations theory stands for? In order to develop a long term communication policy, Mrs Wallström wants to consult all European institutions and citizens on five topics:

1. Defining common principles and norms that should guide information and communication activities on European issues, to be regulated in a framework document

2. Empowering citizens to inform themselves and engage in the policymaking debates

3. Working with the media and new technologies in order to involve these more effectively in communicating on Europe

4. Understanding European public opinion by seeking other research instruments and looking for a better way to analyse and report the findings

5. Doing the job together through cooperation in all kinds of partnerships

The public relations community in Europe has an enormous expertise to advise the Commissioner in this respect. So, we have to accept this challenge in one way or another. Please, have a look at the paper (www.europa.eu.int) and read it yourself. The consultation period will run for six months. I welcome your ideas on how we can advise the Commissioner and will come back to this in the next newsletter!

February, 2, 2006 

Betteke van Ruler, President
Focus on Conferences and Events 
Call for Papers


Strategic Communication in a Multi-Cultural Context
The 8th Annual EUPRERA Congress in collaboration with the University of Central Lancashire 6-9 September 2006, Carlisle (UCLan at Carlisle Campus), Lake District, United Kingdom
Early Call for papers: Final papers should be submitted before 15 April 2006, and e-mailed to 2006@euprera.org
Conference language: English only

We invite all interested colleagues and welcome the submission of papers for the 2006 EUPRERA Annual Conference.
Strategic Communication in a Multi-Cultural Context – Key issues
Strategic Communication is concerned with planned communication with key publics / stakeholders, which could be perceived as a management function. As an academic subject area strategic communication is interdisciplinary and draws upon literature and research from a range of disciplines: management, marketing communication, organisation studies, psychology, communications, journalism, media studies (media sociology), and philosophy.

It is this ‘inter-disciplinary’ nature of strategic communication that makes it such a rich subject area to explore and also why it is important to examine these differing perspectives in more detail.

Besides the management and organisational culture and/or national/international cultural perspectives we are currently also exploring critical perspectives from different academic disciplines such as sociology, psychology and philosophy on these issues. 
We welcome practitioner papers and / or applied practice papers.

If you wish to present a paper at the Conference, we ask you to provide us with a completed paper (max 25 pages A4, with 33 lines/page) simply email the document (only in English) to 2006@euprera.org. The deadline for the early call is 15 April 2006. Another later call for paper will follow. 

Every paper will be submitted to a two person double-blind reviewing process – by representatives from EUPRERA – with one of the main criteria being the way the paper focuses on the key issues of the conference. 
The 2006 IAOC US and European Conferences 
Join the Online Communications Network At IAOC's First International Conferences: 
Where Content and Technology Meet

Sponsored by Vocus, IBM and Rowan University

The European conference is on June 15-16, 2006 at the IBM Conference Facility in Brussels.

The US and European IAOC conferences, "Where Content and Technology Meet," are sponsored by Vocus, IBM and Rowan University and will provide academics, practitioners and technology leaders a forum where they can explore the many facets of online  communication. The conference will comprise roundtable paper presentations, a keynote luncheon speaker and an afternoon panel discussion on Friday. The Early Registration fee is US$199 (169EUR) and includes conference materials, a reception on Thursday evening, breakfast and lunch on Friday. Late registration fee is $US 299 (253EUR).

The US Conference will convene in the Radisson Hotel in Valley Forge, PA (near Philadelphia) on March 23-24, 2006. The European conference follows on June 15-16, 2006 at the IBM Conference Facility in Brussels.

Conference Dates:
Valley Forge, Pennsylvania USA - March 23-24 2006

Brussels, Belgium - June 15-16 2006

Abstract submission

Peer-reviewed papers will be presented in three roundtable sessions from

8:30 AM to 12 noon on Friday. Those attending will have the opportunity to

hear every presenter. Papers and supporting materials will be posted on IAOC's website following the conferences. A selection of the best papers will be published in a journal. If you wish to present a paper, send your one-page abstract via e-mail to sparks@rowan.edu, attention Dr. Suzanne Sparks FitzGerald. Please specify whether your paper would be presented in Valley Forge or Brussels. Please include a cover screen with your credentials for blind review.


Paper topics may include (not limited to):

Online newsrooms

Wikis

Teaching online communication

Blogs, RSS, and News Syndication

E-Mail Media Relations and Spam Filters

Pitching Bloggers

Corporate Websites/blogs and Investor Relations

Global PR in a 24/7 Online World

Online Channels for Internal Communication

Podcasts and V-logs

Crisis Communications in an Online World

Communicating with the Media via Email, Blogs and RSS News Syndication

Deadlines for paper submissions:
Valley Forge - February 22, 2006

Brussels - May 12, 2006

Save $100 - Register Early

Deadline for advanced registrations:

Valley Forge - February 22, 2006

Brussels - April 14, 2006

Meeting Locations and Hotels

US Conference: Radisson Hotel Valley Forge - US$109.00 per night.

Reservations: Phone +1-610-337-2000

Be sure to mention IAOC to get conference price

Web: http://www.radisson.com/kingofprussiapa 

European Conference: IBM Forum, Brussels Belgium

The IBM Forum is located in the IBM HQ building

Avenue du Bourget / Bourgetlaan, 42

B-1130 Bruxelles

Phone : +32 2 655 54 40

Web : http://www-5.ibm.com/be/ibm/en/access/location_brussels.html 

NH Brussels Airport Hotel - 184EUR weekdays, 99EUR Friday or Saturday

Reservations: www.hotels-belgium.com/airport/nhbrusselsairport.htm.

Conference Details:
Peer-reviewed papers will be presented in roundtable fashion in three sessions from 8:30 AM to 12 noon on Friday. Attendees will have an opportunity to hear each presenter. Papers and supporting materials will be available on IAOC's website following the conferences, and a selection of the best papers will be published in a journal.


Keynote Speakers: Neville Hobson and Shel Holtz, co-hosts of For Immediate

Release (http://forimmediaterelease.biz/index.php), the ground breaking PR and technology podcast, will be the featured speakers at IAOC's conferences in Valley Forge and Brussels. Holtz will be the luncheon speaker in Valley Forge on March 24, 2006, while Hobson joins in from Europe via Skype. In Brussels, the roles are reversed with Hobson presenting in the flesh, and Holtz being the virtual presenter

Panel Discussions

US Conference

The Friday afternoon panel discussion in the US will be headed by Steve O'Keefe, author of the "Complete Guide to Publicity on the Internet" and IAOC vice president. The topic will be "Crisis Communication on the Internet" and include examples taken from his personal experience with the recent Hurricane Katrina. Panelists include Dee Rambeau, Managing Partner, DCVO Technology and a founding member of IAOC.

European Conference

IBM PR manager and IAOC founding member Philippe Borremans moderates a wide ranging discussion of online communication issues with some of Europe's leading online practitioners. Topics will include (to be confirmed): The Perils/Opportunities of Transparency: The challenge of decision making conducted in public.

Translation and the WWW: When, why, where to use English or choose to translate

US Conference Agenda (European Conference will follow the same format)

Thursday, March 23, 2006

Registration 4:00-5:00

Opening reception 5:00-7:00 pm

Friday, March 24, 2006

Registration 7:30 - 8:30 am

Continental Breakfast 7:30-8:30 am

Paper presentation session 8:30-9:30 am (four roundtable paper presentations)

Paper presentation session 9:45-10:45 am (four roundtable paper presentations)

Paper presentation session 11:00-12:00 pm (four roundtable paper presentations)

Lunch and keynote speaker 12:15-1:45 pm

Panel presentation 2:00-3:15 pm

Final paper presentation session 3:30-4:30 pm Optional -depends on number of papers (four roundtable paper presentations)

Conference concludes 4:30 pm

Cost

Valley Forge PA USA - March 23-24 2006

$199 for registrations made by Feb. 22, 2006

$299 for late registrations


Brussels Belgium - June 15-16 2006

169EUR for registrations made by April 14, 2006

253EUR for late registrations

Conference Fee includes a one-year membership in IAOC.

For more information please go to: www.onlinecommunicators.org/seminar 
Communicating Europe: Diversity, social cohesion and social integration in Europe and elsewhere: the contribution of public relations and social communication.

The 2006 BledCom symposium is extending the term for submission of papers to March 20th 

Keeping with the international nature of BledCom symposia sessions on any other topics of interest to our field will be scheduled, depending on the nature of the papers we receive. Therefore, we welcome papers on topics that go beyond the parameters of these 'theme sessions'.  The 2006 BledCom symposium will also hold a special plenary session titled: Democracy, strategic communication & Europe. Mission (im)possible?. The key note speaker will be Prof. Dr. Cees Hamelink, Centre for Communication and Human Rights, University of Amsterdam, who will also be chairing an afternoon round table, on which we will invite representatives of Slovenian government, European Commission and European Council. We invite full papers and case studies (a maximum of 25 pages) on any topic pertaining to public relations and communication management to be sent exclusively through the BledCom submisson Website. Authors will be notified on the acceptance/rejection by 15th  April 2006. Please find additional information on our website www.bledcom.com. 
Appel aux communications

Colloque international
Démocratie participative en Europe
Toulouse (France), 15-17 novembre 2006

Laboratoire d'études et de recherches appliquées en sciences sociales (LERASS)
resp. scientifique : Stefan BRATOSIN
resp. organisation : Catherine GHOSN, Jean-Thierry JULIA

Dans l'espace de l'Union européenne élargie, les institutions s'engagent de plus en plus clairement à maintenir un dialogue ouvert et régulier avec la société civile au travers de ses structures représentatives. Cet engagement s'inscrit dans un contexte social et politique prédisposé à s'approprier, à innover et à multiplier les moyens normatifs et fonctionnels proposés aux citoyens pour faire connaître et échanger publiquement leurs opinions sur tous les domaines d'action collective. Pourtant, en ce moment, l'Union européenne, malgré la multiplication des textes normatifs promouvant son engagement institutionnel pour la démocratie participative, semble plus que jamais éloignée des citoyens, comme l'illustre d'ailleurs le taux de participation aux dernières élections parlementaires de 2004. Le rapport entre la démocratie participative inscrite plutôt dans l'immédiat de la proximité citoyenne et le fonctionnement médiat et étalé des instances européennes reste un exercice difficile et problématique.

Il s'agit ici d'approcher, de mettre en évidence, d'interroger et d'expliciter dans une perspective communicationnelle le " principe de démocratie participative ".

Les questions soulevées par le " principe de démocratie participative " sont nombreuses. En effet, quelle serait la composition des instances participantes aux processus décisionnels européens et quelles implications en découleraient quant à la gestion des projets publics à l'échelle locale ? De même, comment appréhender l'interaction entre pouvoir politique et société civile dans le processus de décision, ainsi que le degré de prise en compte de la participation citoyenne par les élus européens ? En quoi les incidences des changements structurels territoriaux - élargissement de l'Union, décentralisation, etc. - peuvent-ils conduire à une répartition différente des rôles entre pouvoir politique, organes administratifs, services marchands, organisations non gouvernementales ?

Toutes ces questions croisent de nombreuses problématiques communicationnelles en termes d'espace public, de communication politique et d'exercice de la citoyenneté. Quels rôles jouent en effet les médias et les discours politiques dans la diffusion de représentations de la démocratie participative et dans la construction de ces représentations par les citoyens ? C'est en outre la nature des textes normatifs adoptés qui est soulevée : s'agit-il d'une véritable architecture juridique, susceptible de déboucher sur une normativité largement reconnue ? Le " principe de démocratie participative " n'est-il pas avant tout et même après tout le fondement d'un dispositif de communication empreint de performativité, visant à affirmer l'identité de l'Union européenne et son caractère fortement démocratique ? La question se pose dans un contexte où libéralisme économique et décentralisation semblent se traduire plutôt par un individualisme croissant et une perte de repère collectifs. Enfin, les questions des relations entre communication et organisations sont omniprésentes : la démocratie participative telle qu'elle est envisagée renvoie tout à la fois à des tentatives de création d'organisations à partir de dispositifs de communication et aux processus de communication structurant les divers types d'organisation en présence, entreprises, administrations, associations, fondations, instances locales, nationales et supranationales.

Cette perspective résolument interdisciplinaire s'attache :

* d'abord à rassembler les analyses concernant les lieux, les moyens, les enjeux, les limites, etc. dont les contours réunis en tant que formes de communication donnent corps actuellement à la démocratie participative européenne ;

* ensuite, par la mise en exergue d'expériences diverses et de conditions spécifiques d'exercice du pouvoir, elle s'efforce de rendre compte des recherches portant sur la manière dont le sens du " principe de démocratie participative " se construit et sur le processus de son  appropriation dans l'espace européen par des contributions politiques, sociales ou culturelles hétéroclites assujetties et/ou enrichies ad-hoc selon la déclinaison nationale, régionale et locale de l'agir démocratique ;

* enfin, cette perspective vise à croiser les études sur les pratiques et les dispositifs de communication propres à la démocratie participative correspondant à trois groupes de pays : des membres historiques de l'Union européenne (Allemagne, Belgique, France, Italie, Luxembourg, Pays-Bas, mais aussi Danemark, Royaume-Uni, Irlande, Grèce, Espagne, Portugal, etc.), des Etats ayant intégré l'Union Européenne tout récemment (Chypre, Estonie, Hongrie, Lettonie, Lituanie, Malte, Pologne, République tchèque, Slovaquie et Slovénie), et des pays candidats à une adhésion en 2007 (Bulgarie et Roumanie).

Comité scientifique

Responsable du comité
Stefan BRATOSIN, Sciences de l'information et de la communication, Univ. Toulouse 3 (France)

Membres du comité scientifique
Robert BOURE, Sciences de l'information et de la communication, Univ. Toulouse 3 (France)
Michel BUSSI, Géographie, Univ. de Rouen (France)
Viviane COUZINET, Sciences de l'information et de la communication, Univ. Toulouse 3 (France)
Éric GEORGE, Sciences de la communication, Univ. d'Ottawa (Canada)
Patrick CHASKIEL, Sciences de la communication, Univ. Toulouse 3 (France)
Mihai COMAN, Sciences de la communication, Univ. de Bucarest (Roumanie)
Peter DAHLGREN, Sciences de la communication, Univ. de Lund (Suède)
Gérard LOISEAU, IE, Univ. Toulouse 2 (France)
Pascal MARCHAND, Psychologie sociale, Univ. Toulouse 3 (France)
Marc MORMONT, Sociologie, Fondation univ. luxembourgeoise (Belgique)
Éric NEVEU, Science politique, IEP de Rennes-CRAPE (France)
Isabelle PAILLIART, Sciences de l'information et de la communication, Univ. Grenoble 3 (France)
Luigi PELLIZZONI, Sociologie de l'environnement, Univ. de Trieste (Italie)
Stamos PAPASTAMOU, Psychologie sociale, Univ. d'Athènes-Panteion (Grèce)
Constantin SALAVASTRU, Philosophie, Univ. de Iasi (Roumanie)
Michel SÉNÉCAL, Sciences de la communication, UQAM (Québec, Canada)
Yves SINTOMER, Sociologie, Univ. Paris 8 (France)

Soumission des propositions
Les chercheurs désirant communiquer au colloque devront soumettre au comité scientifique un résumé court (3000 signes maximum, sans bibliographie) et les 3 à 5 mots clés de leur intervention.
Les résumés doivent être soumis par courriel en fichier attaché selon le modèle (disponible sur le site) :
http://www.lerass.iut-tlse3.fr/democratie2006/tous/modele2006.rtf
L'adresse courriel pour la soumission des résumés est :  lerass.democratie2006@iut-tlse3.fr

La date limite pour la soumission des résumés est reportée au 28 février 2006

Information des auteurs
Les auteurs des propositions retenues seront informés avant le 31 mars 2006 de la décision du comité scientifique.

Envoi du texte intégral de la communication
Les auteurs des propositions retenues confirmeront définitivement leur participation en adressant aux organisateurs le texte intégral de leur communication (date à déterminer).

Renseignements complémentaires
http://www.lerass.iut-tlse3.fr/democratie2006/

Contact
lerass.democratie2006@iut-tlse3.fr
Focus on Education 
James E. Grunig and Larissa A. Grunig - Outstanding Thesis and Dissertation Awards, Public Relations Division, International Communication Association

The public relations division of ICA invites submissions for the James E. Grunig and Larissa A. Grunig Outstanding Thesis and Dissertation Awards.

Eligible entrants for this competition cycle include theses and dissertations defended during the period from January 16, 2004, through January 15, 2006. Theses and dissertations must focus upon phenomena, issues and questions relevant to the study of public relations. Award winners will be recognized at the 56th annual conference of the International Communication Association, which is in Dresden, Germany, June, 19-24, 2006.

The extended deadline for submitting manuscripts for this competition cycle is March 30, 2006. All materials must be received by this date. For additional information or award submission requirements, please contact:

Bey-Ling Sha, Ph.D., APR

Chair, Grunig & Grunig Thesis/Dissertation Awards

School of Communication, San Diego State University

5500 Campanile Dr., San Diego, CA  92182-4561, USA

Phone: 1-619-594-0641

Email: bsha@mail.sdsu.edu 


Euprera New Members’ News
New role for Gerald Chan

After 5 years at the CIPR, Gerald Chan is moving on. Gerald is taking over as the head of corporate communications at the Royal College of Obstetricians and Gynaecologists. Gerald will still be based in London. 
A booklet on ‘Alcoholism and Drugs’ - authored by EUPRERA  member Professor Georgios Piperopoulos, Chairman of the Dept of Business Adnministration, University of Macedonia – was  published by the Cooperative Bank of Kozani, Greece. The booklet is distributed gratis to families, law enforcement agencies, military units, high school teachers and principals and journalists throughout Greece.

Prof. Piperopoulos, well known in Greece through his radio-TV presentations and newspaper-magazine articles managed to get the Bank sponsorship for this booklet which was presented in a special ceremony in the city of Kozani, Western Macedonia, at the end of November 2005.

The event was covered by the media and was co-sponsored by the Police Directorate and the Cooperative Bank Board of Directors and attended by several hundred representatives from all sectors of private and public business and educational agencies.

During the gathering professor Piperopoulos was honoured by a special award signifying his relentless efforts in combating social problems, helping Greek parents and youth and aiding through contemporary communication theory aiming to bridge the generation gap that exists in Greece.

Focus on Research: 

Jan. 24th, 2006

First European weblog survey reveals divide between converts and ceptics

Two in five PR professionals plan to launch weblogs

The first pan-European survey to investigate the use of weblogs in public relations and communication management shows a sharp split between converts and sceptics, with one in three practitioners regularly writing or contributing to weblogs but a quarter ignoring the new medium.

The picture of a “two-speed Europe” emerges from the ground-breaking EuroBlog 2006 survey conducted by the European Public Relations Education and Research Association (Euprera). Lead researchers Philip Young from the

University of Sunderland (UK), Dr Ansgar Zerfass, MFG Baden-Wuerttemberg /

University of Erlangen-Nuernberg (Germany) and Swaran Sandhu, University of

Hohenheim (Germany) were supported by academic colleagues from 12 countries.

The survey was conducted online in November / December 2005 and drew 587 responses from PR practitioners in 33 countries. It reveals a clear divergence between enthusiasts who see wide-ranging benefits from weblogs, from tracking competitors and monitoring industry trends to communicating their own messages directly, bypassing journalists, and “anti-bloggers” who fail to see benefits for their companies or clients.

Although 31 percent said they regularly write or contribute to weblogs, 26 percent said they never do. Only 4 percent said they had not yet heard of weblogs, so one-in-four respondents were making a conscious choice not to use them. The most enthusiastic users came from Austria, Denmark, the United Kingdom and Germany.

42 percent of respondents who don’t already maintain blogs intend to do so within the next 12 months. Nevertheless, a significant 32 percent don’t expect to introduce blogs. Of those with no plans to add blogs to the PR armoury, every third said this is because the benefits are unclear and a further 22 percent said they don’t have the personnel.

According to the survey, the most important factors limiting the use of weblogs are the inability to control the communication content, integrating blogs into communication strategy and creating content.

Dr Ansgar Zerfass said: “It’s not the technology, but the lack of ideas and concepts that holds back the spread of weblogs within public relations. Communication managers need to think about application scenarios that support the bottom line. Our research offers frameworks and identifies best practices that help to find one’s way.”

Philip Young said: “Many believe the internet and social software are accelerating the evolution of Public Relations from message delivery to facilitating conversations. But our work highlights a worrying gap between those who are embracing the challenge and those yet to appreciate the impact of the new social software. Although it is important not to overestimate the importance of weblogs, the survey shows a pressing need for academics and PR professionals to demonstrate the contribution new technologies can make to communication strategy.”


The EuroBlog 2006 survey also brings new insights into key areas such as strategies for monitoring blogs, introducing blogging guidelines, emerging tensions between “official” external blogs, internal or project blogs, CEO blogs and independent employee blogs.

Detailed findings will be presented to a symposium “Public Relations and Social Software: Meeting the Challenges of Weblogs, Podcasts, Wikis and RSS”, to be organised by Euprera and MFG Baden-Wuerttemberg in Stuttgart, Germany, from March 16th to 18th, where academics from across Europe will discuss ways of taking the research forward.


A summary of the initial findings can be downloaded from

www.euroblog2006.org 
Focus on New books by EUPRERA members:

Lobbying in Washington, London, and Brussels: The Persuasive Communication of Political Issues by Conor McGrath
The book examines the activities of lobbyists in the three largest global lobbying markets – Washington, London and Brussels – and places those activities in the context of the political, cultural and institutional environments within which lobbying is undertaken in those locations.  Its fundamental premise is that institutions and political frameworks make a great deal of difference to how lobbyists will approach their work.  The book seeks to describe the range of activities which lobbyists undertake – from monitoring to research, grass roots efforts to coalition building, atmosphere setting to direct advocacy.

One of the aims of this work is to put lobbyists firmly at the heart of research into lobbying – too often, academic works on lobbying treat lobbyists’ experiences and expertise as peripheral to the mathematical modelling of their activities.  In the second half of the book, a number of prominent lobbyists in Washington, London and Brussels share their perspectives in detail and in their own words.  The book thus contains a wealth of valuable insights from lobbyists upon which other practitioners in the three locations – and beyond – can draw.

Conor McGrath is Lecturer in Political Lobbying and Public Affairs at the University of Ulster in Northern Ireland.  Before joining the university, he worked as a self-employed lobbyist in London, as an aide to a British Member of Parliament, for a Republican Congressman in Washington, and as Public Affairs Director at a PR firm in Northern Ireland.

Thank you for your news and information items. 
Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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