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e-news 02/07
Dear EUPRERA Member:

A February round up for you: …editorial …  focus on conferences … call for papers … focus on education …research… member news … recruitment…. 

Editorial –  Inger Jensen
To communicate in a complex world is a demanding thing. To be responsible for organisational communication and public relations is complex and demanding. It demands competence, knowledge, creativity and responsibility. The organisation must be responsible for it’s activities and it demands competence, knowledge, creativity and responsibility in communication. 

Actions and communication increasingly cross National and regional cultures and borders. Education and research in public relations demands constant dialog and networking to improve knowledge, method and technology. Last but not least a constant critical reflection is needed to understand the impact of professional communication on the organisation and society. 

Hopefully this EUPRERA year will compose stimulating and high quality conditions for research-based networking, education and development: The Euroblog Symposium in March in Ghent, the EUPRERA 2007 congress in September in Roskilde on “Organisation and Society, Legitimacy in a changing World”. A PhD-network will support this development. It is also promising to se initiatives parallel to those of EUPRERA’s emerge in various regions of the world.

Focus on Conferences, Calls for Papers, and Events 

EuroBlog 2007 Symposium, Ghent, March 16-17 2007

All Euprera members are invited to the EuroBlog 2007 Symposium in Ghent which will discuss the findings of this year's EuroBlog research.

The second EuroBlog survey has yielded some valuable results and the research team believes Ghent offers Euprera members an important opportunity to engage with significant research that can shape practice, advance theory and impact on teaching programmes.
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The Symposium theme is Social Software: a Revolution for Communication?

Implications and Challenges for Public Relations, Journalism and Marketing. The keynote speaker is respected social media commentator Neville Hobson, who will be joined by Jon White (UK), Euprera President Inger Jensen, Roskilde University (Denmark), Philippe Borremans, IBM Global New Media Team (Belgium), Alain Heureux, President IAB Europe (Belgium) and Guillaume du Gardier, Edelman PR, (France).

Research leaders and Euprera Board members Ansgar Zerfass and Philip Young are confident that Ghent will build on the success of the Stuttgart symposium last year to become an integral part of the Euprera calendar.

Things have moved forward a long way from last year, when we tried to benchmark the first appearances of a new technology. 

Then, we were tracking developments that some might have considered to be merely a passing fad. Our findings this year strongly suggest that social media is beginning to have significant impact on PR practice across Europe, and we believe these developments have exciting implications for academics and theorists across a wide range of interests.

The Ghent Symposium offers Euprera an opportunity to set the agenda for serious research that challenges existing communications theory, with implications for those whose interests are grounded not only in business and communications management, but also in political and democratic communications, and broader cultural issues.

This is a valuable opportunity for research active members of Euprera to critically engage with new ideas and to set out a research agenda that can underpin Euprera's wider mission.

Full details of the Symposium programme, travel and accommodation details, and how to register can be found at www.leerstoeljoswillems.be. If you want any more details, please contact either Philip Young philip.young@sunderland.ac.uk) for background to the research or Anne-Marie Cotton (am.cotton@arteveldehs.be) for information on the Symposium. 


Section for the Philosophy of Communication

European Communication Research and Education Association

Inaugural Meeting

Afternoon Symposium Paradigms in the Philosophy of Communication
Friday, 2 March 2007

University of Central Lancashire

Preston, United Kingdom

Harrington Building, room HA108


Programme:
10:00-10:30 

Arrival, Welcome and Opening

10:30-12:30 
Plenary meeting 

13:30-17:30 
Symposium


Colin Grant (University of Surrey) – The Intentional Gap
Bart Vandenabeele (University of Ghent) – Embedding Communication in Life Practices
Victor Zlokazov (Frank Laboratory for Neutron Physics, Moscow) – On the Cybernetical Paradigm in Communication Philosophy
14:30 – 15:00 

Break

Tino Meitz (University of Münster) – The Impertinence of Implicity – The Phenomenology of Communication
Francesca Vidal (University of Landau) – Die steigende Bedeutung der Rhetorik in der Wissensgesellschaft
Johan Siebers (University of Central Lancashire) – Towards a Philosophy of Dialogue 
16:00-17:30 

Plenary discussion

All are welcome to attend. 

For more information: johan.siebers@philosophy-of-communication.eu www.philosophy-of-communication.eu
4th World Public Relations Festival (WPRF) in Cape Town, South Africa

May 13-15 2007

60 REASONS to come to the World PR Festival and hundreds more to come to Cape Town in South Africa. 30 expert presenters, 2 pre-conference workshops, 8 plenary sessions, 1 panel discussion, 4 breakaways, 9 case studies, 2 social functions, 2 networking lunches and 2 annual general meetings.

Don’t miss this global event and opportunity to make global contacts.

www.prisa.co.za click on 4th World PR Festival link for programme and registration forms or http://prisa.co.za/wprf
What is the WPRF?

According to chairman of the Global Alliance for PR & Communication Management (GA), Sejamothopo Motau, the WPRF is an established brand of the GA and the festival is presented by national associations in various countries around the world. The GA membership consists of over 60 national and specialist associations world wide representing over 200 00 public relations and communication practitioners. South Africa will, for the first time, be host to the World Public Relations Festival (WPRF) which will be held at the Arabella Grand Sheraton in Cape Town during May 13 – 15 2007. The event is being presented by the Public Relations Institute for Southern Africa (Prisa) as part of its Golden Jubilee celebrations.


It features:

Board, council and annual general meetings of both the Global Alliance and PRISA. Welcome function for local and global networking.

PRISA’s Golden Jubilee celebration dinner.

Communicating for Sustainability – a two-day professional conference featuring international and local presenters. Pre-conference workshops – a choice of two.

Pre-conference workshops – book separately to attend these

a. Digital Management of public relations & communication management

b. Does your consultancy measure up to global standards? (consultancy management standards)

Communicating for Sustainability

This two-day professional conference features plenary sessions, panel discussions, break-away’s and case studies designed to provide practical knowledge, dialogue and tools to change and improve the communication of issues and events which affect our organisations. The WPRF will bring together

senior public relations and communication executives from around the world from business, government, academia, marketing, enterprise and consulting.

Speakers offer a variety of views

A range of top professionals from UK, Switzerland, Italy, USA, Canada, Puerto Rico, South Africa, Nigeria, Kenya have been confirmed with replies awaited from Malaysia and India.

Plenary sessions address the “Big Picture” issues

The theme “Communicating for Sustainability” is not only about environment, but about sustainable societies – global, regional and local. These issues will be discussed by a senior World Bank representative.

Other topics include:

Opportunity Africa 2010 – Nepad’s economic development project for 2010 FIFA World Cup

Role of public affairs in a democratic society

Going global with technology

Global strategies for public relations and communication management

Diverse views from panellists – East meets West

Perspectives from Africa, China, Europe/UK and USA – experts will share their views with you – and give you an opportunity for discussion.

Break-away’s offer variety

PRISA has organised the WPRF so that delegates benefit by going off-site to benefit from variety. Environmental communication at Kirstenbosch Botanical Gardens and crisis communication strategy and planning for a sensitive facility at Eskom’s Koeberg Nuclear facility as well as a community development project to be showcased.

The big issue - Closing the Gap between Theory and Practice

How well are students prepared for the world of work? How skilled are new entrants? What does the profession expect from academic institutions? What is the possibility of a core curricula to promote global mobility?

Representatives from universities, the Commission on Public Relations Education (USA), the Services Sector Education & Training Authority (SA) and employers will discuss a way forward in closing this gap.

Case studies provide practical tools - A choice of nine case studies offer practical examples –

healthcare, measurement and evaluation, local government service, community buy-in to sensitive installations, water provision project, have already been confirmed. Presenters are from South Africa, Kenya, USA, Italy, Puerto Rico and Canada. (confirmations awaited from Malaysia and India).

TAKE ADVANTAGE OF THE EARLY-BIRD DEADLINE – MARCH 31 2007 FOR THE MOST COST-EFFECTIVE PACKAGE FOR THE CONFERENCE AND EVENTS. www.prisa.co.za ACCOMMODATION & TRAVEL – your own arrangements.

A large variety of accommodation is available in Cape Town – from the Arabella Sheraton (the conference venue) to backpackers and student lodges, as well as bed and breakfast guest houses. Click on the Welcome icon and “This city works for you” for accommodation details on www.prisa.co.za 4th World PR Festival link for suggestions.

CIPR Conference 2007 Call for Papers

TAKING RESPONSIBILITY, PR: ETHICS AND ACTIONS

CIPR, London, 9th & 10th July, 2007

The UK’s Chartered Institute of Public Relations invites academics and practitioners to submit papers addressing leadership issues within the PR sector.  

Papers are welcomed on the broad subjects of ethical and professional responsibility in the PR sector and how each can be, and are, implemented.  More focused examples can include, but are not limited to, the role of social/new media, how PR education and practice effect the perception of PR, engaging with worldwide publics with different values, representation of minority groups in the profession, and the role of PR in the political process.

The conference is designed to bring together academics and practitioners to discuss the issues that are important to both groups.  This year, the theme of the conference is “Taking Responsibility.  PR: Ethics and Actions” and will explore issues relating to leadership of the PR sector, ethics, responsibility, inclusivity and public and professional perception. 

Abstracts are invited and should to be sent to Mark Ramsdale at markr@cipr.co.uk by 2nd March 2007.  Full submission criteria as well up to date details of the conference are available on the conference website: www.cipr.co.uk/academic. 


Papers will be selected by blind peer review and successful papers will be forwarded to the Journal of Communication Management for inclusion in the November 2007 edition.  Further information is available on the conference website: www.cipr.co.uk/academic.

Date: June 1-2, Bucharest, Romania
Location: University of Bucharest, Faculty of Letters 5-7, Edgar Quinet Street, Sector I , tel/fax 314 61 77  

The European Conference with the theme: “Fundamentals of Corporate Communication: Current Trends and Perspectives” 

June 1-2, Bucharest, Romania

Corporate communication has become a multidisciplinary field involving a host of disciplines including public relations, marketing, organizational communication, human resource management and corporate culture.  Each of these fields has expanded its outlook and domain beyond its conventional definition. Public relations now encompass proactive activities such as issues management and identity management. Contemporary marketing includes activities traditionally ascribed to public relations such as fostering and maintaining goodwill among all relevant stakeholders and has now expanded its notion of the “customer” to include families, friends, and sometimes even society. Organizational communication has developed an increased interest in how organizations present themselves to the external world, for example, through such practices as public relations, marketing, and crisis management. Human resource management is increasingly concerned with issues such as public appearance, team-work with professionals outside the organization, internal branding and how managers and employees construct and present organisational identities that appeal to external audiences, for example potential employees. And corporate culture has recently evolved into a holistic discipline, including analyses of values and corporate mythology, group dynamics, leadership and corporate communication, and even elements of social responsibility and ethical conduct. Moreover, in the context of increased risk and imminence of corporate crisis, all organizations seek new ways and modes of counteracting these limits by strengthening vision, values and communication strategies. 

The ECREA section for Organizational and Strategic Communication promotes an active and critical dialogue among scholars in view of consolidating an interdisciplinary field of debate, applications and complex projects. Within the present Colloquium on international trends and perspectives on corporate communication, the aim is to approach the fundamentals of corpo​rate communication and pointing out both research topics and input concepts applied by different scholars in various European countries or elsewhere. This way, we hope to strengt​hen the European research community within the field of organizational and strategic com​munications as well as enhancing the conceptual and methodological background of practice.

Scholars of organizational and strategic communication typically adopt and hybridise con​cepts imported from the humanities and social sciences in order to provide a ground for their approaches.  Source sciences are, among others, sociology, heterodox economics, administra​tive and management sciences, psychology and psycho-sociology, and not least linguistics. What are the nature, the frames, and the references of such methodological transfer? Are the references activated in disciplines like corporate communication really connected to “com​mu​nication” sciences? To what extent are these communication approaches specific to corporate communi​cation? And where are the disciplines heading under the impact of these different influences? The papers we call for will reflect this cross-disciplinary process of conceptual and methodological transfer. They will propose and make clear different perspectives on corporate communication and illustrate fundamental concepts. Each paper is called to introduce the state-of-the-art or key aspects of the research work connected to corporate communication in the respective countries/societies/contexts, and explain critical issues, methodologies and/or main results of studies and reflections in the field.

Themes under discussion:
1. Organisational culture and communication

2. Internal communication

3. Corporate media and media culture

4. Public Relations and Corporate Reputation

5. Corporate ethics and social responsibility

Institutional representation

The Conference represents the first event of the ECREA Section on Organisational and Strategic Communication. 

It also represents a joint annual event of two faculties and departments of the University of Bucharest: the Department of Communication and Public Relations of the Faculty of Letters and the Centre for Media Studies and New Communication Technologies of the Faculty of Sociology. 

The Centre for Media Studies and New Communication Technologies organises jointly the 14th Bilateral Franco-Romanian Colloquium on the general theme of “Media Organisations and Culture – corporate shifts”. 

Requirements for participation

Various forms of presentations are encouraged to allow a large vision on the research field and also permit that each contributor finds his or her specific place in the programme. The Agenda will propose a plenary session dedicated to point out the most salient issues in the field as well as workshops to discuss recent and innovative results of individual research or cross-examinations (individual or in teams) of the defined common topics.  A maximum of 15-20 minutes will be allotted for each presentation, followed by 10 minutes of discussions.

When evaluating papers for the Colloquium, the Scientific Committee will especially focus on the following two dimensions: the qualitative improvement of scientific exchange and the best articulation of research methods. 

To facilitate the assessment of abstracts and avoid erroneous interpretations, the interested authors are required to indicate their subject area by 5 keywords. The contributors will send two separate files as follows:

· Title and abstract of the paper of around 5,000 characters (not counting spacing and bibliography), format Times New Roman, font 12,  single line spacing, deadline 20 March 2007. 

· Author registration form  presenting the title of the contribution, the name of the author, institutional affiliation and address, function and titre, e-mail and post address, telephones. 

Further logistic details will be transmitted by the Organising Committee.  

We envision the publication of the proceedings in the working language of the Conferences (English). The texts will be proposed by the publishing committee for blind peer assessment. 
Calendar and submission: 

· Acceptance of proposals: 20 March 2007

· Notification of acceptance : 20 April 2007

· Full papers (25,000 characters with spaces ) : end of September 2007

· Publication: first semester of  2008

The registration fee of 100 Euros will include conference folders, conference proceedings, coffee breaks and buffet.  Reductions will be admitted for doctoral students, master students.  

For participation, please send a proposal to one of the following conference coordinators:

Adela Rogojinaru (adelarogojinaru@comunicare-relatiipublice.ro; adela@tvet.ro) 

Lars Thøger Christensen (ltc@sam.sdu.dk)

Arlette Bouzon (arlette.bouzon@iut-tlse3.fr).

Scientific Committee:

· Adela Rogojinaru, University of Bucharest, Faculty of Letters, Department of Communication and Public Relations, Romania

· Arlette Bouzon, Université Toulouse III, France

· Lars Thøger Christensen, University of Southern Denmark, Department of Marketing & Management

· Mihai Dinu, University of Bucharest, Faculty of Letters, Department of Communication and Public Relations, Romania

· Monica Spiridon, Universiry of Bucharest, Faculty of Letters, Department of Communication and public relations

· Catalin Basarab Zamfir, Dean, Faculty of Sociology , University of Bucharest, Romania

· Ioan Dragan, University of Bucharest, Faculty of Sociology, Romania

· Poliana Stefanescu, University of Bucharest, Faculty of Sociology, Romania

· Costin Popescu, University of Bucharest, Faculty of Journalism, Romania

· Marius Petcu, University of Bucharest, Faculty of Journalism, Romania

· Luca Niculescu, Director Radio Delta RFI, Romania

· Nico Carpentier, Vrije Universiteit Brussel - Free University of Brussels, Centre for Studies on Media and Culture (CeMeSO) , Belgium

· Philip Young, University of Sunderland, UK

· Gino Grammacia , Chairperson/president SFSIC, France (ginogramaccia@orange.fr)

· Heinderyckx François Chairperson/ President, ECREA, (FHEINDERYCKX@admin.ulb.ac.be)

On behalf of the organisers of the conference on Intercultural Communication "Changing identities in globalised world" we would like to invite you to participate in the conference.

The conference is 14th scientific congress of Nordic Network of Intercultural Communication.

The conference would be held in Vilnius, at the Faculty of Communication,

Vilnius University during 29th November - 1st December, 2007. This year international conference on Intercultural communication would be orientated toward issues of identity in contemporary world. During the conference we are willing to discuss items on national identity, on majority / minority communication issues, on global / local issues in intercultural communication, immigration, international conflicts and intercultural communication, etc.

We have already prepared web site of the conference where we have posted all useful information:  http://www.kf.vu.lt/~nic2007/ 

If you'll have any question, please contact organisers without any hesitation.

Sincerely Yours,

On behalf of the organisers

Dr. Renata Matkeviciene

Faculty of Communication

Vilnius University

Ph. +370+5+2366102

Fax +370+5+2366104

E-mail: nic2007@kf.vu.lt / Web page: http://www.kf.vu.lt/nic2007 

Submit your papers for the BledCom 2007 symposium and the Environmental conference!

As every year before, BledCom - a traditional informal gathering of PR scholars and practitioners from all over the world – welcomes you to submit your papers. BledCom 2007 would like to focus on the impact of globalization on public relations. The papers can therefore address any issues relevant to this broad theme. In addition to welcoming the papers related to the main theme, you can also submit papers addressing any issues related to the broad field of public relations and communication management including perspectives from related disciplines.  

First set for February 1st 2007 the deadline for submitting your papers in now prolonged until the 15th March 2007. 

Only complete papers not exceeding  25 pages (up to 33 lines per page) will be considered. Papers are to be written in MS Word for Windows or MS Word for Mac. Papers must contain a title page with author identification, but there should be no reference to the author’s identity elsewhere in the paper to enable blind peer review of the manuscript. All manuscripts must be submitted until the 15th March 2007 through the Global Public Relations portal: 

http://www.bledcom.com/home/bledcom/call_for_papers. 

For the first time and parallel to BledCom 2007 Global Public Relations conference the Environmental Conference will be taking place at Bled as well, addressing environmental citizenship through communication. We would therefore like to invite you to submit your papers addressing any issues related to this broad theme. All manuscripts must be submitted no later than March 31st 2007. Only complete papers not exceeding 25 pages (up to 33 lines per page) will be considered. Papers should be submitted via e-mail to the following two e-mail addresses as a Word (.doc) or Adobe (.pdf) file: deshbandhu@iesglobal.org and darinka.drapal@prp-dd.si.

Specialized Seminar on Citizen  Public Relations and Urban Management

Kargozar Public Relations Institute of Iran is going to hold a Specialized Seminar on Citizen Public Relations and Urban Management with the co-operation of the municipality of Tehran (the capital of Iran) and some other big cities of Iran.

I hereby invite all experts and specialists to kindly help us in that project in the fields below:

1- To introduce experts and specialists in the related fields.

2- To introduce and submit relevant papers and texts.

3- To introduce relevant books and journals.

4- To introduce relevant projects and researches.

5- To introduce successful relevant patterns.

Any comment would be appreciated. Thank you in advance for your cooperation and looking forward to hearing from you. Regards,

Mehdi Bagherian, The Director of KPRI - info@iranpr.org

Focus on Education

SUMMER SCHOOL IN LATVIA: THE FUTURE OF PUBLIC COMMUNICATION IN THE AGE OF NEW MEDIA 

Vidzeme University Department of Public Relations and Communication is organizing a summer school for mass communication, journalism, online journalism, media and public relations students about the challenges and opportunities that we all are facing with the rise of the new media. It will take place in Riga and Valmiera (Latvia) August 5-19, 2007. 

The program will focus on discussing the effects of new media on public communication with recognized speakers from the Baltics, Europe and the United States.  Over the past 15 years the Baltic states have not only been good students in learning and introducing western standards of journalism and public relations but also left their footprints in the field of communication by contributing to the information technology development, therefore Latvia is a great place for a discussion about what’s next. 

Baltic International Summer School is a two-week intensive program for students who are planning their professional futures in either media or public relations.  During the program students will participate in courses and learn about the prospects for public relations, journalism and new media in the light of new communications developments.  The summer school will also provide practical hands-on workshops in on-line journalism and visual communication. 

In addition, Baltic International Summer School is a unique opportunity to learn more about the Baltic states and the Latvian language, if the participants are interested in it. Besides the program in classroom and workshops, there is always time to discover the joys of Latvia by visiting the capital city Riga as well as several other exciting destinations.  And it also provides a wonderful opportunity to meet students from other European countries. 

For more information, please go to http://biss.va.lv/ or contact: 

Mr. Kaspars Ruklis 

Department of PR and Communication 

Vidzeme University 

E-mail: kaspars.ruklis@va.lv 

New Erasmus Agreement: University of Salzburg, Austria - Jagiellonian University of Krakow, Poland

Salzburg University's public relations & corporate communication area is pleased to announce a new Erasmus agreement with the Institute of Journalism and Social Communication at the Jagiellonian University of Krakow in Poland. The student exchange is meant to further intensify the long-time relationship between the two universities.

Additional Erasmus opportunities for our students involve the Universities of Gothenburg, Grenoble, Groningen, Leeds, Malaga, Pavia, and Teramo. This semester, 15 students will benefit from the program.

Research News

The eighth reflection from the research project Business effective communication is now available in English: 
The interplay between central and peripheral communication processes

By Sven Hamrefors, Stockholm School of Economics / Mälardalen University

And Tom Andersson, Stockholm University

For the paper please go to: http://www.sverigesinformationsforening.se/InEnglish/ 
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Communication & Organisation Sommaire du N° 29

Figures de l’urgence et communication

Valérie Carayol, directrice du GREC/O     

L’urgence, symptôme de l’hypermodernité : de la quête de sens à la recherche de sensations Nicole Aubert 11   
L’ « Homo-Urgentus » dans les organisations : entre expression et confrontation de logiques d’urgence Luc Bonneville, Sylvie Grosjean. 23 Voir l’urgence : le cas de la maltraitance dans l’espace public Vincent Meyer  49   
Organiser la communication d’action et d’utilité sociétales. Le paradigme de la communication engageante Françoise Bernard  65   
L'urgence, élément constitutif  des médias d’information de proximité sur Internet  Sabine Brandicourt – Bertaux  87   
Plans de secours d’information et gestion de crise en situation d’urgence : une culture du risque à construire Brigitte Juanals, Jacques Perriault 95   
Les spécificités du traitement médiatique dans l’urgence. L’exemple des attentats du 11 septembre 2001 Aurélia Lamy  111  
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De Chronos à Kairos : la communication dans l’urgence existentielle Nicole Giroux et Anne Boucher  143  
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De la déconnexion aux TIC comme forme de résistance à l’urgence Francis Jauréguiberry  195   
Les TIC dans l’entreprise : entre urgence et réactivité Théodora Pélage Mière  205   
Urgence et mélancolie dans le travail social Nicolas Amadio. 215   
Télé-réalité et marketing de l’urgence Laure Tabary-Bolka. 229   
Les multiples visages de l’urgence : point de vue sur les travaux Yves Jeanneret 243  

Analyses 
La transmission interculturelle des risques dans la société du risque  QIN Zhixi, GUO Xiaoping  253   
La fabrication de l’identité : la représentation des conflits internationaux dans les médias LUO Yincheng, SI Jinxin  261   
Anxiété et communication interculturelle en situation d’urgence Shan Bo  271  
Les conflits interculturels dans les entreprises mixtes sino-françaises : propositions de solution  ZHANG Jinhai et YAO Xi 279   

Communication & Organisation Sommaire du N° 30 
Modèles et modélisations, pour quels usages ? 
Valérie Carayol, Gino Gramaccia     

Deux modèles constructivistes pour le diagnostic des communications organisationnelles Alex Mucchielli 8   
Quelques remarques sur la portée et les limites des « modèles de communication organisationnelle ». Christian Le Moënne  43   
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Le modélisateur, la modélisation, le modèle dans la recherche-action en Sciences Humaines Gilles Le Cardinal, Jean-François Guyonnet 115   
Modèles et réalités incertaines de l’université Lucia Granget 135  
Modèles et conception publicitaire. Des pratiques incertaines, entre bricolage et braconnage Arlette Bouzon  159   
De l'utilité des recherches-actions en SIC Vincent Meyer. 180   
Les modèles de la communication et leur objet d’étude Miguel de Aguilera  191   
Tic, culture, territoire : le trièdre du développement patrimonial Marie Michèle Venturini 208  
L’invisible et structurante matérialité de l’information et de communication organisationnelles : une grille de lecture  Béatrice Vacher. 221   
Marianne Kugler avec Catherine Pascal 242   
Philippe Bernoux – Sociologie du changement dans les entreprises et les organisations  247   
Michèle Gellereau – Les mises en scène de la visite guidée. Communication et médiation. 249   

Michel Pastoureau, Dominique Simonnet – Le petit livre des couleurs. 252   
  

Research from Mid Sweden University

An integrated review of Swedish organizational communication and public relations research made by C. Johansson will appear in Nordicom Review 1/07.

http://www.nordicom.gu.se/?portal=publ&main=nordicom_review2.php&me=2 

Catrin Johansson

Universitetslektor / Assistant Professor, Ph.D.

Mittuniversitetet / Mid Sweden University

MKV, Avdelningen för medie- / Dep. of Media and Communication

och kommunikationsvetenskap

851 70 Sundsvall - SWEDEN

Euprera Members’ News

EUPRERA member, Rik Otten is interested in exchanging opinions and reflections on this 'warm issue':

Gore's “Inconvenient truth” was launched in one big move throughout the E.U.; apart from the content (already being a main issue all over the world) but being ‘re-boosted’, what intrigues me here is the vast PR operation that supported the release of this 'Docu'; Did Gore visit all the E.U. -member capitals? Were politicians invited by him to watch it, or were they enforced by the opinion leader media? Or was the Belgian situation, where 'a common housewife' 'invited' the federal and regional governments to go to see it with her, a unique situation?

Thank you for telling me your story

Rik Otten

Artevelde hogeschool Gent 
Rik.otten@arteveldehs.be 
Shameem Abdul Jalil, director of corporate communications, Public Bank,
and president of the Institute of Public Relations Malaysia, has written an insightful article about attending the Third Iran International PR Conference in Teheran on Nov 12-16, 2006. 

Please go to: http://www.euprera.org/cms/details/?a=264&z=133 
Recruitment:

Corporate Communications Manager (Ref: CCM/01/07)
The International Institute of Tropical Agriculture (IITA), with headquarters in Ibadan, Nigeria, invites applications for a Corporate Communications Manager.

IITA is an Africa-based international research-for-development organization, established in 1967, and governed by a board of trustees. Our vision is to be one of Africa’s leading research partners in finding solutions for hunger and poverty. We have more than 100 international scientists based in various IITA stations across Africa. This network of scientists is dedicated to the development of technologies that reduce producer and consumer risk, increase local production, and generate wealth. We are supported primarily by the Consultative Group for International Agricultural Research (CGIAR, www.cgiar.org). 

For detailed information and how to apply go to: http://www.iita.org/cms/details/job_details.aspx?articleid=633&zoneid=85
Or: http://www.euprera.org/cms/details/members_news_details.aspx?articleid=262&zoneid=7 

Thank you for your news and information items!
Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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