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e-news 03/08
Dear EUPRERA Member:

A March round up for you: … focus on conferences … call for papers … focus on research…focus on education … member news … 

Editorial

Dear Euprera Member

I am feeling very privileged to be starting my term of office as president at an exciting time for Euprera. We are growing strongly all over the world and there is a good feeling of momentum coming from many members, to build on our unique status as an organisation for innovation that stems directly from European traditions for research, analysis and reflection. We are the only international organisation working to inspire and disseminate positive developments in PR education, research and practice and as we move forward  members will work together on ideas to find even more dynamic projects for the future.

This year the board will be presenting proposals to make the organisation entirely transparent and the structures much more open and fluid so that the energy of the members can have direct impacts.

The news is not all positive though as these developments have been inspired by necessity. When our secretary general, Anne Marie Cotton, announced that she would have to be leaving her role at the end of 2009 we began to realise how much we have depended upon her, not only to keep Euprera alive but also to be a driving force in its continued growth and development. We have to change because we cannot depend upon finding anyone else with her high level of commitment to the job.  So we must change well!

Looking forward to everything that Euprera is going to do,

Sue

Sue Wolstenholm

President EUPRERA
Focus on Conferences, Calls for Papers, and Events 
Social media and the future of PR: 

New ideas, new research, new business 
EUPRERA  EuroBlog 2008 Spring Symposium 

Brussels, March 13-15, 2008 

Change Communications – Changes Need Communication
Lower-saxony Public Relations Conference 2008 in Lingen (Ems)
On April 25th, 2008, leading representatives from the communication 

sector will meet for the fourth lower-saxony Public Relations Conference 

in Lingen (Ems).The participants will have the possibility to deal with 

different aspects and challenges in Change Communications.
The conference is hosted by the Institute for Communication Management 
of the University of Applied Sciences Osnabrück, located in Lingen (Ems). 
Participants can expect panel discussions, practical workshops as well as 
high-ranking contributors from science and industry. The contributors, for 
instance Prof. Manfred Harnischfeger (Deutsche Post World Net), Dr. Werner 
Brinker (EWE AG, Oldenburg), Prof. Dr. Joachim Klewes (PLEON), Ina zur 
Oven-Krockhaus (TUI AG), Sandra Kreft (Die Zeit) will engage in specific 
questions concerning Change Communications, such as:

· How do companies communicate during change?

· What affects staff members in change processes?

· How to communicate generational changes in small and medium-sized businesses?

· What is successful communication in M & A?

More information about the conference as well as the application form can be 
found at www.prforum2008.de 
Press enquiries:

Prof. Dr. Dagmar Schütte

Tel.: +49 591 80098-458

E-Mail: d.schuette@fh-osnabrueck.de

Call for Papers: Sofia, 12th  February , 2008  
The UNESCO Chair  “Communication and Public Relations” of the Faculty of Journalism and Mass Communication (FJMC) of Sofia University  “St. Kliment Ohridski” is pleased to announce the XI-th International scientific conference  “Dialog with the other : Balkan’s dimensions of the  European Identity”, which is to be held on the 21th and 22th of May 2008 in Sofia, Bulgaria.
The conference will be dedicated to the 120 anniversary of the  Sofia University and to the European year of intercultural dialogue 2008 .

The conference is the final stage of a five-months long project aiming to involve students, university teachers, experts from the PR industry and  journalists  to carry out tangible and concrete activities in line with the proclaimed by UNESCO Universal Declaration on Cultural Diversity. The project’s idea has been inspired by UNESCO’s Universal Declaration, which states: “ […] the process of globalization, facilitated by the rapid development of new information and communication technologies, though representing a challenge for cultural diversity, creates the conditions for renewed dialogue among cultures and civilizations […]”

Within the project, the emphasis will be put on the following key priorities:

· Mutual understanding and cooperation to enhance cultural pluralism as a guarantee for the preservation of lasting peace;

· The phenomenon European identity ;

· Education and awareness raising about the positive role of cultural diversity as an “adaptive process and as a capacity for expression, creation and innovation” (K. Matsuura);

· Balkan academic cooperation for  cultural value exchange in the form of cultural dialogue. 

The papers submitted for participation at the Conference may be focused on but are not restricted to the themes of the following possible sessions and panel discussions:

1. New approaches to the European cultural diversity;

2. The Balkans as a crossroads of  identities;

3.  Europe’s  and Balkan’s Images  in Media, PR and Advertising;   

4. Communication strategies for  promotion of  the Balkan’s cultural heritage.  
The UNESCO Chair “Communication and Public Relations” of the Faculty of Journalism and Mass Communication organizes the conference in cooperation with the Bulgarian National Commission of UNESCO..

In the frame of the conference, at 21 of May 2008 will take place the second working meting for establishing  of BALKANCOM – a  net of departments and chairs on communication in Balkan countries as a future part of world net of UNESCO chairs on communication and PR  ORBICOM ( www.orbicom.uqam.ca).

We ask you to submit an abstract of your paper not longer than 500 words, including up to 5 key-words, full names of the author(s) with their affiliation and full contact information. 

The deadline for receiving the abstracts is 23 of March, 2008. They should be sent to the email address: fzmk@abv.bg
The official languages of the conference will be Bulgarian and English. 

We are very sorry but due to the limited budgetary resources of the Faculty of Journalism and Mass Communication, we would not be in a position to cover any traveling, accommodation and daily expenses of the participants. 

We hope to have the pleasure to meet you in May 2008 in Bulgaria.

Yours sincerely:

Assoc. Prof. Dr. Minka Zlateva,
Board’s member of ORBICOM,

 Chairwoman of Executive committee of  the conference

e-mail : minkazlateva@gmail.com

Sneak Peek into the BledCom 2008 programme

BledCom 2008 Call for papers has officially closed. Once again, the response was excellent. Submitted papers are now in the process of the blind peer-review, and all authors will be notified of the results by March 1st 2008. After these results a draft programme will be published on BledCom website. 

However, we offer you a quick peek into this year’s programme. James Grunig, Sriramesh Krishnamurthy, Dejan Verčič and Mark Weiner will chair over panels on relationships in marketing and public relations, social marketing and non-profit uses of public relations, marketing and public relations fads, and marketing public relations. Panelists with different backgrounds and views will offer stimulating and interesting debates. 
BledCom 15th anniversary

2008 is a special year for BledCom, since 15 years have passed from its beginnings. We will mark this occasion not only with a celebration but also with some programme changes, which will refresh the symposium and make it even more interesting! We will uncover the “refreshment” in the future newsletters. To be updated on latest news regarding BledCom, sign up to BledCom newsletter (=http://www.bledcom.com/home/newsletter/signup) as well or visit BledCom website (=www.bledcom.com). 

Special offer for Euprera members, register online!
Although the BledCom 2008 programme will be upgraded and improved, the BledCom registration fees remain the same. Once again, Euprera members have a special discount fee! The same as last year, online registration is possible. 

Further information regarding the registration and the symposium itself are available at BledCom’s website at www.bledcom.com. 
ECREA - Section Organisational and Strategic Communication.

Call for research panels, papers and posters for ECREA's 2nd European

Communication Conference, which will be held in Barcelona from November 25 to

November 28 2008.

Title: "Communication Strategy and Technology : A New Challenge"

call for The growing interdependence between markets (including the financial

markets), the development of multinational firms, the take-off in standardized

products and the emergence of international media, entail traditional borders

between countries (whether of geographical or political nature), just as

cultural barriers between nations, to become increasingly porous.

For information on how to participate please go to: http://www.euprera.org/cms/details/?a=370&z=133 
ECREA - European Communication Research and Education Association

Postal address:

ECREA

Université Libre de Bruxelles

c/o Dept. of Information and Communication Sciences

CP123, avenue F.D. Roosevelt 50, b-1050 Bruxelles, Belgium
The Internet: Governance and the Law Civil Society and the Governance of  Multimodal Communication

26-29 October 2008, McGill University, MONTRÉAL, Canada
At the conclusion of the Geneva phase of the World Summit on the Information Society (WSIS), civil society was called upon to play an active role in the development and implementation of national strategies affecting multimodal communication.  This role was intended to be primarily consultative in that civil society was deemed to have the potential power to assist in devising and implementing ICT policies and promoting the “good governance” of the Internet.  Clearly, civil society showed its commitment to creating “an equitable Information Society” and has become a valuable stakeholder in the definition of action plans and the implementation of policy initiatives. Moreover, the inclusive “we” of the Tunis Commitment was intended to enlist the support of civil society in the building of “a people-centred, inclusive and development-oriented Information Society”.  

Several issues in the post-Tunis phase of WSIS have been topics of research and further discussion among civil society groups as interested stakeholders and between civil society and those charged with “good governance”. 

This multilateral stakeholder approach has cast civil society in a consultative and representative role as a change agent in ICT decision-making structures affecting policies, standards, laws and regulations as well as the control and ownership of the Internet.  In one sense, civil society has been empowered in fora where its voice may be heard while, in other instances, civil society has experienced a form of disempowerment which has limited its ability to act as a change agent. 

Advisory program committee:

James Archibald, Department of Translation Studies, McGill University 

Dennis Campbell, Center for International Legal Studies

Richard Gold, Centre for Intellectual Property Policy, McGill University

Michael L.  Rustad, Intellectual Property Law Program, Suffolk University School of Law  

For topics, deadlines, submission information and the full call for papers please visit: http://www.euprera.org/cms/details/?a=375&z=133 
EUPRERA 2008 Congress Up Date
Institutionalizing Public Relations and Corporate Communication in cooperation with FERPI and IULM University

October 16-18, 2008

For more information please email: euprera2008@iulm.it 
The Russian  International Studies Association Invites Participation in its 5th Convention: World Politics: View from the Future

The Russian International Studies Association (RISA) collects application forms for your participation in the 5-th Convention «World Politics: View from the Future» which will take place at MGIMO-University at the Ministry of Foreign Affairs of Russia on September, 26-27th, 2008. Within the limits of Convention it is planned to organize the panel «Communication management and problems of the international security» We encourage the submission of   application forms with the titles of your papers and other information on the contributors. The deadline for submission of application forms – April 15, 2008. You will find more information on Convention in the attached file or the official RISA Web-site (www.risa.ru).
We wait for your filled applications - please  e-mail:

pashentsev@tochka.ru - Evgeny N. Pashentsev;
bazarkina-icspsc@yandex.ru - Darya Bazarkina.
For details of the Panel please go to: http://www.euprera.org/cms/details/?a=365&z=133 
Evgeny Pashentsev (Chairman of the Organization Committee of the Panel)

Prof. DSc.Evgeny N Pashentsev

Head
Communication Management Centre
Russian-German Graduate School of Management
Academy of National Economy
under the Government of RF
82 Vernadskogo Avenue
Moscow, 119571
Tel/fax: +7(495)4332539
Mob: +7 9164582101
Email: pashentsev@tochka.ru 


Focus on Education 
PhD Studentships at Bournemouth University’s Media School

Bournemouth University’s Media School is seeking five outstanding individuals to take up three-year, fully funded (£12,900 stipend p.a. plus fees covered) full time PhD studentship appointments in 2008. Of the five, one will be for an overseas (non UK/EU) student. 

The studentships follow the appointment of 90 fully-funded PhD studentships by the University in 2006 and 2007 and are part of an ambitious, sustained programme of investment in academic research.

In the Media School’s Institute for Media & Communication Research, the 2008 studentship topics are:

· Science Journalism and the Internet

· Corporate Social Responsibility – promotion, communication and consequences

· Networked Practices: Changing methodologies for interactive experience

Detailed project information can be found at: www.bournemouth.ac.uk/imcr/phd_studentships.html 

The final close date for applications is 31 July 2008. However, applications are assessed independently and offers may be made to ideal candidates throughout the process. Apply early to avoid disappointment.

New Department for Strategic Communication at Lund University, Sweden 
Lund University in Sweden, ranked as one of the top 100 universities internationally, launched a new department the 1st of January 2008 - Department of Communication Studies (www.iks.lu.se - so far mainly in  Swedish). The department is focusing education and research in strategic  communication, public relations, organizational communication and market  communications. The department also offers courses and does research into other communication areas (e.g. cognition, language). The approach is multi-disciplinary and mainly applied. The department offers undergraduate programs and courses, a master programme in Communication Management (possibly in English from 2009) and will start an international 1-year master program in Science Communication in 2009. Jesper Falkheimer is appointed as Head of Department - please contact him ( jesper.falkheimer@iks.lu.se) if you have questions or would like more information. 

.

University of Pretoria students visit Germany for seminar

Hanover, Germany – Between the 23rd of September and 4th of October the University of Pretoria advanced its internationalisation strategy and provided previously inaccessible opportunities to students. Sixteen students and personnel from the department of Marketing and Communication attended a joint international seminar in Hanover. The topic of the seminar was reputation management and its surrounding issues which culminated in a presentation to Volkswagen management regarding current issues that this multinational company is experiencing in Germany.
For more information please visit: http://www.euprera.org/cms/details/?a=363&z=133 

European Media and Communication Doctoral Summer School

27. July – 9. August 2008, Tartu, Estonia.

The European Media and Communication Doctoral Summer School 2008 brings together members of the European research community to this summer school in order to debate contemporary issues in media, communication and cultural studies. The main emphasis of this summer school is on providing structural and individuated PhD-support for young European scholars, through a variety of working forms, including feedback seminars, workshops, and lectures. The summer school aims to provide a supportive international setting where doctoral students can present their ongoing work, receive feedback on their PhD-projects from international experts and meet students and academics from other countries, establishing valuable contacts for the future. The summer school also generates a clear picture of the international landscape of communication and media research, and its diversity of academic cultures, allowing PhD-students to situate themselves within this academic field. 
For more information please visit: http://www.euprera.org/cms/details/?a=372&z=133 
Focus on Research
Journal of Integrated Marketing Communications
IMC, the student-run academic journal from Northwestern University's Medill School, is now accepting abstracts for publication in the 2009 Journal of Integrated Marketing Communications. We invite you to submit your abstract by March 30, 2008 via email to:  

JIMC-Outreach@northwestern.edu 

Abstracts due: March 30, 2008

Authors notified: April 15, 2008

The Abstract:

*An abstract is a concise, 300-500 word, overview of the research you plan to explore.

*An abstract should include a discussion of any new research or methodologies  you plan to include. 

*Along with your abstract, please submit a separate page with your full contact information, including the names of any organization or academic institution you represent.

Target Topics:

*Emerging industry trends or technology


*International perspectives on marketing


*Crisis management, acquisitions and mergers


*ROI measurement practices and quantification of success measures


*Customer-centric planning, segmenting and aggregation

Evaluation Criterion:

*Potential impact on marketing communications practices 

*Identification of an emerging trend 

*Timeliness and relevancy to professional and academic community

* Ability to provoke discussion 
We are happy to answer any further questions you may have. Please contact a Journal representative at the following email address:  

JIMC-Outreach@northwestern.edu <mailto:JIMC-Outreach@northwestern.edu> 

Sincerely,

The 2009 JIMC Editorial Team

Learn More about IMC http://rs6.net/tn.jsp?e=0019cJeyg8I3llryTwP_dJ2jNLvt1dvq19jSZwqA9o8SVaaOzFADh3fmONri3w7VoDAA-HbRZML9DJT2y0l_NDdG188YRFH7P06i6Rh3ypE--tqbYARtiN7Wj5eRKrJcMjPIDhPeADo08vUhcoKxlBZvw==  

Focus on Members
News from the Global Alliance

The latest edition of the Global Alliance newsletter brings you updated information about its activities. For the latest news and up dates on the World Public Relations Festival please visit: http://www.euprera.org/cms/details/euprera_news_details.aspx?articleid=378&zoneid=133 

For more information on the Global Alliance and its activities please contact:

João Duarte
Executive Officer, Global Alliance for Public Relations and Communication
Management
E-mail: joao.duarte@globalpr.org 
Mobile. 00 351 96 24 94 906
Skype ID: globalallianceforpr
VoipBuster ID: alvesduartej
Web: www.globalpr.org


INP alumni come together to discuss “Knowledge for New Challenges”

CEOs, Public Relations Directors, Marketing Managers and Public Information Officers will join their school to exchange information about ‘what to know’ in a changing world.

25-29th February 2008
This is the year of the 44th anniversary of INP – Institute for New Professions, Lisbon’s founding school for Public Relations in Portugal, a great opportunity to join all INP community on the INP Congress on the theme “Knowledge for New Challenges”.

This Congress took place on the last week of February at the Campus of Ameixoeira. The board of speakers was composed by some of the INP alumni who are developing careers at a publicly recognised senior level in the fields of Public Relations, Advertising, Business and Tourism. The key speakers include Américo Silva (Global Marketing Communication Manager at Shell Brands International) and José Alberto Antunes (Iberian Marketing Manager at Coca-Cola Company).
The congress wound up with presentations by António Capucho (who previously was a member of the Portuguese Parliament and a member of the EU Parliament and is now the Mayor of Cascais) who spoke about today’s challenges facing cities and with Henrique Paulo Fernandes who presented a reflective paper about the main theme of the congress - Knowledge for New Challenges.

Organized by INP, the I.N.P. Alumni Association and the I.N.P. Students Association, the congress will be focused on themes like Brands and Global Communications, The New Fields of Advertising, Tourism and M.I.C.E. – Meeting Incentives Conferences and Exhibition, The New Challenges for Public Relations, Cities and New Markets. On this different themes João Carlos Silva, COO at Y&R Brands Portugal, Alberto Marques, Product Development Manager at ITP – Portuguese Tourism Institut, Conceição Zagalo, Communication Manager at IBM Portugal and others will discuss about what to know in a changing world. 

[image: image1.emf]For more information please visit: http://www.euprera.org/cms/details/?a=366&z=133 
COMMUNICATING EU IN FINLAND AND ITALY

Jyväskylä, Finland, 16.02.2008. 
EUPRERA Member Chiara Valentini presented the result of her comparative study on “Promoting the European Union- Comparative analysis of EU communication strategies in Finland and in Italy”. Supervisors of the study were Emeritus professor Jaakko Lehtonen and professor Marita Vos of the Department of Communication. Opponent was professor Frank Thevissen of the Free University of Brussels (Belgium). 

The aim of this study was to analyse how the European Union communicated with its different publics in two EU member states during the period 2001 – 2006.  Specifically, the European Commission and its national representations and local offices in Finland and in Italy were studied in order to verify the possible impacts of EU communication activities on citizens’ involvement in EU matters and support for the EU project. 

The results of this investigation show a similar trend in Finland and in Italy for EU communication strategies during the period 2001 and 2006. The two countries, which differ for their historical relations with the EU, for their geographical position, culture and economy, applied similar communication strategies for developing specific EU activities and communication actions at the national level, Chiara Valentini said. 

Valentini discovered that the claims of decentralisation of tasks and functions made in EU policies on information and communication of the period 2001- 2006 were not completely realised in terms of local involvement in communication decisions. The effects of these policies on improving citizens’ EU perceptions and on building a positive EU image and trust were pretty low, and national journalists’ opinions on EU interest in establishing mutual and beneficial media relations scored very poor in both countries.

Valentini’s findings also show that no significant differences were visible between the communication strategies implemented in Finland with those implemented in Italy, whereas the responses of Finnish and Italian publics to the activities and actions developed in their respective countries were substantially diverse. Public opinion in Italy was more favourable to EU actions than public opinion in Finland. 

Helena Kantenen
Congratulations to Dr Helena Kantenen for successfully completing and defending her doctoral thesis on December 15, 2007! Helena’s thesis was on stakeholder dialogue and regional engagement within the context of higher education. Helena was examined by Professor Betteke van Ruler.

You can download Helena’s abstract by going to: 
http://julkaisut.jyu.fi/index.php?page=product&lang=eng 

New EUPRERA Member Olga Karbasova

New EUPRERA Member Olga Karbasova graduated in Foreign Languages at the Samara State Teachers’ Training University (2003). Olga previously taught  English at the Samara State Technical University and is now orking on her PhD thesis “Communication Management of the Foreign Policy of France in the late XXth century.”

Olga has participated in a number of international scientific conferences including “The XXth century and the present: challenges of democracy and the freedom of choice” (Moscow City Pedagogical University, 11 December 2006) and the “Cultural Diversities and Communication amongst Cultures”, Sofia, 18th and 19th of May, 2007.

Olga's most recent publications include: 

Communication management of the foreign policy of France in EU./ The XXth century and the present: challenges of democracy and the freedom of choice. Under the editorship of E.I. Khavanov, E.N.Pashentsev. Moscow, MCPU, 2007.
Communication management of the foreign policy of France in EU./ Communication management in world politics and business. Under the editorship of E.N.Pashentsev. Moscow, “Slovo Fund” Publishers, 2007, vol. I, p.p. 244-256.

Public Relations in Iran
For a overview of the evolution and development of Public Relations in Iran by Hooshmand Sefidi, National Chair and Council Member of IP and Managing Director of Arman Public Relations Institute, please go to: http://www.euprera.org/cms/details/members_news_details.aspx?articleid=362&zoneid=7 
Also from Iran:

Dear Colleagues,
kindly be informed "Iranian Oil Company" wants to publish a series of 
papers on 'Public Relations Role in the Improvement of the culture of 
petrol ( fuel) consumption', in 'Public Relations Research Magazine in 
the begining of March. It is highly appreciated, if you kindly 
introduce some relevant sources on the topic, case studies,researches 
or send for us your data at amirrastegar51@gmail.com 
looking forward to hearing from you at your earliest convinence.

Amir Rastegar,
Director of Public Relations Research Institute, Tehran, Iran
The Swedish Public Relations Association’s Member Survey is now available. To download a copy of the report  please visit: http://www.euprera.org/cms/details/?a=364&z=133 
EUPRERA Member is new director of the central German PR Examination Organisation

As of January 1st,  EUPRERA member Dr Sievert, is the new director of the "Prüfungs- 

und Zertifizierungsorganisation der deutschen Kommunikationswirtschaft" 

(German Communications Examination and Certification Organisation), PZOK. 
The non-profit organisation was founded by the three main German PR 

organisations. The BdP, the DPRG and the GPRA are all equally involved. The 

goal of the PZOK is the standardisation and qualitative improvement of exams 

for PR consultants in Germany. At the moment, many different qualifications 

are on offer from various institutions. The most important examining bodies 

have already agreed to transfer future examinations completely to the PZOK.

For More information please visit: http://www.euprera.org/cms/details/euprera_news_details.aspx?articleid=374&zoneid=133 
Three Pieces of News from the Public Relations Department at Istanbul Bilgi University


1- Child Studies Unit is formed in association with Public Relations Department. Şaylan Uran coordinates the efforts in various child rights projects. The Unit is located in Santral Istanbul, the new campus of Istanbul Bilgi University and its immediate focus is in child related activities in the surrounding districts. A workshop consisting of students from several primary schools took place in November. 

2- Youth Studies Unit, again associated with Public Relations Department is organizing its second annual Youth Festival (11-16 April 2008) Website: http://www.gepgencfestival.net/ 

3- Public Relations senior students orchestrated by our chair Betul Mardin organized an Organ Donation Awareness campaign and related activities in last December. Our media sponsor was CNN-Turk, a nationwide news channel. 

Focus on New Books

Public Relations – A practical approach (2nd Edition) 
By Ellen Gunning

This book is a practical guide for Public Relations students and practitioners, and an invaluable insight for Journalists. Completely up-to-date, this book is teeming with examples, case studies and references to Irish and international PR issues.

Everything from photo-calls and press releases, to crisis management, financial PR, public consultation and the future of the industry are dealt with. It mixes practical advice with current practice. The book contains over 950 references to people, companies, charities, semi-state & public organisations, multi-national companies and small Irish enterprises.

It deals with the ‘real’ relationship between journalists and PR people. It studies the ethics of both industries, and looks at the changing face of media in Ireland and internationally.

Public Relations - A practical approach
(Second Edition) by Ellen Gunning
Gill & Macmillan (2007)
ISBN No. 0717134571 : Paperback 

Buy online at www.irishacademy.com
Working as a Journalist

By John Brophy


This book is for journalists and students of journalism who want to understand how the business is organised. It gives valuable insights into the daily work of a journalist, identifies the pitfalls for new entrants and offers advice on finding work, getting published and getting paid. In addition this book tells you how to ‘pitch’ an idea for a feature article. It answers the difficult – “what do you do if…” – questions. The text is peppered with examples of success and failure. It offers advice on working with PR people, cautions against too many freebies and junkets, and deals with pensions, insurance, tax deductibles and allowances. Everyone can learn something from this book


John Brophy has worked for more than 20 years as a senior sub-editor with the Irish Press, where he was also music and opera critic. He has been involved in journalism education for more than 20 years. For the past ten years he has been involved in the magazine sector. He is currently secretary of the Dublin Freelance Branch of the National Union of Journalists, and a member of its national executive.

Working as a Journalist
By John Brophy
The Irish Academy (2007)
ISBN No. 978 0 9556578 0 1: Paperback

Buy online at www.irishacademy.com
Thank you for sharing your news items. 

Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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