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e-news 07/07
Dear EUPRERA Member:

A July round up for you: … focus on conferences … call for papers … focus on research…focus  on education … member news … new publications…
Focus on Conferences, Calls for Papers, and Events 
EUPRERA 2008 Congress Call for Papers Institutionalizing Public Relations

and Corporate Communication in cooperation with FERPI and IULM University

October 16-18, 2008

IULM University, Milan, Italy

The European Public Relations Education and Research Association (EUPRERA), Federazione Relazioni Pubbliche Italiana (FERPI) and IULM University invite all interested colleagues to our joint conference at IULM University Campus in Milan, Italy, October 16-18, 2008.

Theme of the congress:

Institutionalizing Public Relations and Corporate Communication Public Relations and Corporate Communication have been, and are, rapidly evolving and

expanding their influence within complex organizations. This process is forceful and pervasive, and has initiated an “institutionalization” of the professional practice which modifies the theory of the firm and where both the management of stakeholder relationships and communication have reached a pivotal position. This process needs to be carefully analyzed in its operational, managerial and strategic components.

Submission

All who are interested in presenting a paper on the above and related topics are invited to submit a paper for consideration. Every paper will be submitted to a two-person double-blind reviewing process by representatives from EUPRERA and the local organizers.

Deadline for abstracts: December 1, 2007

Abstracts and papers:

Abstracts should be maximum 500 words, excluding tables and figures. The required format of submission is electronic (MSWord for Windows or for Mac).

Full papers should be maximum 7,000 words, excluding tables, figures, and references. See abstracts and full papers format requirements for details.

Language for both abstracts and full papers: English

Address for both abstracts and full papers: euprera2008@iulm.it

For more information please e-mail: euprera2008@iulm.it 
CALL FOR PAPERS

Submission deadline: January 15, 2008

Conference theme – “Corporate and Marketing Communications as a Strategic Resource; Response to Contemporary use, Challenges and Criticism”.

Conference co-chairs – Dr Klement Podnar and Prof Zlatko Jančič
Corporate and Marketing Communications annual conference is the meeting place for academic researchers and teachers as well as practitioners wishing to advance and create knowledge in the field of communications. In the past years the conference has hosted many reputable keynote speakers such as: Prof. Don Schultz, Prof. Patrick de Pelsmacker, Prof. Larissa Grunig, Prof. Philip Kitchen, Tim Ambler, Prof. Cees van Riel, Prof. Christian Grönross and a number of others including the ones from industry.
We are pleased to announce that the 13th International Conference on Corporate and Marketing Communications will take place April 24-26, 2008. The Conference will be hosted by the Faculty of Social Sciences, University of Ljubljana. For the first time a special session with the academic journal editors will also be organised.
The theme of the CMC 2008 conference is, “Corporate and Marketing Communications as a Strategic Resource; Response to Contemporary use, Challenges and Criticism”.
Organisations are constantly faced with communications challenges, and we live in what is arguably the most complex communications environment in human history. There is no doubt as to the importance of clearly defined marketing and communication activities in driving organisations forward and helping maintain or improve competitive advantage. In today’s highly competitive environment, only strategically-focused corporate and marketing communications are charged with responsibility to move products, brands, and organisations forward. Hence, the aim of every organisation should be leveraging marketing and communications to a strategic level involving different approaches and integrating both internal and external communications. Communications as a strategic resource can help in identifying shared values, goals and opportunities for organisations, brands and their stakeholders. As the domains of corporate and marketing communications are maturing, expanding, and integrating to in relation to organisational and market needs, it is increasingly important to consider interdisciplinary views on strategic communication practices that would help to explore more fully the strengths and weaknesses associated with either domain and their practical implications.

This conference will consider either theoretical and empirical papers or extended abstracts for review, and ideas for session proposals will be welcomed.

Successful authors will present their papers at the conference and all competitive papers accepted for the conference will be reviewed for the Journal of Marketing Communications (JMC). Prizes will be awarded for the best competitive and best working paper as judged by a panel of experts. The conference will consider both full competitive and working papers.
Targeted at academics and practitioners, the organisers hope the conference will provide a wonderful opportunity for academicians and industry professionals to network, discuss, debate, exchange ideas and viewpoints.
For the full information on specific themes and submission guidelines  please go to: http://www.euprera.org/cms/details/?a=334&z=133 

Other important conference information can be obtained at the conference webpage (http://www.cmc-conference.com) which will be active from September 2007 on or via the conference email: cmc.conference@gmail.com.

Conference co-chairs:

Dr Klement Podnar and Prof Zlatko Jancic
Marketing Communication and Public Relations Department

Faculty of Social Sciences, University of Ljubljana

Kardeljeva pl. 5

SI – 1000 Ljubljana / Slovenia

P: +38615805244 / +38615805261  -   F: +38615805101
Focus on Education 
Communication and Leadership – Executive Education at the Technische Universitaet Muenchen

Corporate communications and corporate governance are mostly still treated separately today. So, the aim of the qualification program ¡communicate! was to unite communication and leadership in practice, in training, and in research. It is a joint project of the Bertelsmann Stiftung, the Heinz Nixdorf Stiftung, the DaimlerChrysler-Fonds and the Technische Universitaet Muenchen. 

The Executive MBA in Communication and Leadership is the centrepiece of the program and is directed towards communication managers and other executives with a previous academic degree and several years of professional experience. The third ¡communicate! EMBA-class started in May 2007 and will finish the program within a 15-month period.

Further, ¡communicate! offers Executive Trainings, two-and-a-half day seminars that offer continuing education in corporate communications and strategic management. 


In July 2007, ¡communicate! is going to launch its first Summer School, an intensive one-week course that will be integrated in an on-site block of the Executive MBA program.  

Holger Sievert
Tallinn University Baltic Film and Media School is proud to announce the opening of the new Master’s program in Efficient Communication Management (MACOM™), which is unique in the entire region of Central and Eastern Europe for its content, as well as study format. 
MACOM™ allows for specialisation in the four most crucial areas associated with Communication Management: Marketing, Advertising, Public Relations, and Management with the main objective of the MACOM™ program being to facilitate and foster career advancement of its graduates to a leadership position in Communication Management or selected specialisation areas, through enrichment of professional competences, personal development and improvement of social skills. It is the only program in the Baltic region that allows for a student to study with very few interruptions in employment and professional activities. While the contact sessions take place once a month (from Thursday to Sunday), the rest of the studies are easily followed through e-learning environments, video streaming and recordings of lectures, interactive video conferencing, online simulations and other e-learning tools, allowing for maximum flexibility of the study process and its adjustment to personal needs and requirements. 
More information about enrolment into the program is available on the webpage, www.bfm.ee/macom, by e-mail Ivar.Soone@tlu.ee, or by phone at +372 626 8188.

The University of Lugano (www.unisi.ch), Switzerland, in association with 

the Locarno International Film Festival, organise from July 30. to August 

4., the eight Summer School on the analysis of fiction and non-fiction films. From this year on the Summer School is part of Réseau Cinéma CH, a Swiss university consortium promoting two master programs in "Film History and Theory" and "Film Direction". The 2007 edition will study and discuss the various changes being experienced by the cinematographic identity.

Servizio Comunicazione e Media

Università della Svizzera italiana

E-Mail: press@unisi.ch 

www.unisi.ch 

For more information go to: http://www.euprera.org/cms/details/?a=328&z=133 


Focus on Research

European Journalism Observatory and its newly re-launched website

Media experts and journalists often have little time to devote their attention to developments in journalism in neighbouring countries. 

Language barriers make it furthermore difficult to perceive and understand what is happening outside the Anglo-Saxon world. Therefore, the European Journalism Observatory (EJO) at the University of Lugano wants to contribute to overcoming these barriers by studying and comparing trends in journalism, in the media industry as well as in media research. Its mission is to build bridges between the different journalism cultures across Europe and the USA, and to the improve quality in journalism. Thus it provides the website http://www.ejo.ch <http://www.ejo.ch/ which offers:

· a monitoring of developments and trends in journalism and the media industry in several European countries and in the US

· information, especially summaries, of new studies and comparative research findings on media and the various fields of journalism

· knowledge transfer by offering many articles in English, German, Italian, and soon even more languages

· a newsletter to keep you up to date with new articles and translations on the website. You can sign up for our newsletter on: http://www.ejo.ch/index.php?option=com_wrapper&Itemid=195 . 

Of course, you are free to unsubscribe from the newsletter again at any time.
Susanne Ozegowski

Student Assistant

European Journalism Observatory

University of Lugano

Fon   +49 30 6920 7454 / Mobil +41 78 714 8783

Mail   ozegowss@lu.unisi.ch mailto:ozegowss@lu.unisi.ch
Research on Media Transparency

The Global Alliance, the Institute for Public Relations (an independent research and education foundation in the US) and IPRA have long been partners in fighting for transparency in dealings between news media and news sources. For example, the Global Alliance was one of the first organizations signing onto the Campaign for Media Transparency principles a few years ago.

Now these organizations are launching another round of research in this area. I want to encourage every Global Alliance organization to ask its members to participate. The research will involve an online survey of public relations practitioners and journalists throughout the world, using a standardized questionnaire. We hope to generate enough responses to compare results by country and region.

Further details about the survey, including a message from the principal researcher and a link to get started, are provided below. It will not take long. Your members' privacy will be protected, so they can answer with complete honesty.

Colin Farrington

Chairman, Global Alliance for Public Relations and Communication Management

CIPR Public Relations Centre

32 St James's Square

London SW1Y 4JR

email: colinf@cipr.co.uk / Tel 020 7766 3333  Fax 020 7766 3344
“Mini-Me” History

Public Relations from the Dawn of Civilization

Paper by

Don Bates

APR, Fellow PRSA

Published by the Institute for Public Relations, 2002

Updated October 2006
This article is available on the EUPRERA website: http://www.euprera.org/cms/details/conferences_details.aspx?articleid=331&zoneid=10 
Focus on Members
Ivar Soone

Head of Chair of Communication Management (embracing Marketing, Advertising and PR disciplines) of Tallinn University Baltic Film and Media School and the Head of MACOM™ program Dr. Ivar Soone defended his Doctoral Thesis „Interrelations between Retail Service Satisfaction and Customer Loyalty: A Holistic Perspective” on 22 May 2007 at School of Economics and Business Administration of Tallinn University of Technology (SEBA TUT), Tallinn, Estonia. 
The opponents at the defense were Prof. Dr. Amjad Hadjikhani from the Department of Business Studies, Uppsala University, Sweden and Prof. Dr. Mare Teichmann from Faculty of Humanities of Tallinn University of Technology, Estonia. The defence committe was chaired by Prof. Dr. Maksim Saat from SEBA TUT, other members being Prof. Dr. Jaak Leimann (SEBA TUT), Assoc. Prof. Dr. Ann Vihalem (SEBA TUT), Prof. Dr. Asko Miettinen (Helsinki University of Technology, Finland), Assoc. Prof. Dr. Carl Thunman (School of Business, Mälardalen University, Sweden). Supervisor was Assoc. Prof. Dr. Ülo Tartu (SEBA TUT). Dr. Ivar Soone was awarded a Ph.D. in Economics degree.
Member up date João Duarte

João has recently joined the Global Alliance for Public Relations and Communication Management as its Executive Officer.

João Duarte

Executive Officer,

Global Alliance for Public Relations and Communication Management

E-mail: duartej@gmail.com 

Mobile. 00 351 96 24 94 906

Skype ID: globalallianceforpr

VoipBuster ID: alvesduartej

Web: www.globalpr.org 
New Books 
Public relations: concepts,  practice and critique, Sage 2007 £21.99

Jacquie L'Etang, Stirling Media Research Institute

This book introduces students to key concepts in public relations, using a wide range of interdisciplinary sources, as well as teaching students how to think critically about public relations. It is designed to help readers understand the paradigms which have shaped the discipline and the practice.

Chapters include: 'Reputation, image and impression management', 'Risk, issues and ethics', 'Public affairs and the public sphere', 'Media perspectives'. 'Health communication and social marketing', 'Managerial work and leadership: traditional, emotional and spiritual dimensions', 'Organisational communication', 'Public relations in "promotional culture"; public relations in "everyday life". 'Public relations in a globalised world', 'Key thinkers and thought in public relations'.

 
Thank you for your news and information items!
Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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