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e-news 6/06

Dear EUPRERA Member:

A June  round up for you: …editorial …  focus on conferences … call for papers … focus on education … member news … new books …. 

Editorial –  Anne-Marie Cotton, EUPRERA SG
At the time of writing the Euprera Staff as well as a greater part of the Membership is taking a deep breath: indeed, the end of the academic term triggers a lot of “to do’s”. However: in a few days some of us will have the opportunity to meet in Bled, our yearly international research appointment. After our summer break, we’ll meet again, in Carlisle this time and I sincerely hope that even more members than in Lisbon (which already was a great success) will participate at the annual congress. The discussion on the Euprera strategy we’d started last November has been continued in the meetings of the Board of Directors. These outcomes will be shared again during the General Assembly…
Focus on Conferences and Events 

[image: image1.png]EUPRERA Annual Conference o

CANCASHIRE

uprera  Strategic Communication S
ke in @ Multi-Cultural Context





The 8th Annual EUPRERA Congress in collaboration with the University of Central Lancashire 6-9 September 2006, Carlisle (UCLan at Carlisle Campus), Lake District, United Kingdom, and the Chartered Institute of Public Relations (UK).



EUPRERA, the University of Central Lancashire, and the CIPR invite you to join us in Carlisle, UK, for our conference – 6-9th September 2006. 

Our theme concerns perspectives on Strategic Communication in a Multi-Cultural Context. Strategic communication is concerned with planned communication with key publics / stakeholders, which could be perceived as a management function. As an academic subject area strategic communication is interdisciplinary and draws upon literature and research from a range of disciplines: management, marketing communication, organisation studies, psychology, communications, journalism, media studies (media sociology), and philosophy.
I am also pleased to announce that the EUPRERA Scientific Reviewing Committee has completed the double-blind refereeing process and we are very pleased regarding the outcome. We received submissions from Spain, France, South Africa, New Zealand, Australia, the US, Sweden, the Netherlands, Finland, the UK, Bulgaria, Austria, and Germany. 

The Carlisle conference organising team has developed a full programme:

September 6th: registration / sign in desk open in the afternoon; Welcome reception in the evening.

September 7th: 09:30 start Formal welcome addresses, keynote speaker address: Fionna Douglas, Chief,  Information and Corporate Communications Team, Consultative Group on International Agricultural Research and other keynote speaker tbc; coffee; panel session; plenary session; lunch; parallel paper presentation sessions; evening entertainment – opera in the Cathedral followed by a drinks reception sponsored by the CIPR.

September 8th: 09:30 start with plenary papers. Coffee;  Euprera ‘Hour’; Jos Willems  Award Winners; lunch; parallel paper sessions; coffee; evening entertainment - Gala dinner at Rheged (Penrith) – an architectural award winning building with lovely views of the Lake District.

September 9th: 09:30 start with poster session; coffee; panel session; official closure – programme aims to end at 12:30; EUPRERA AGM. 

The above programme is a draft – please check the EUPRERA website regularly for up dates!

Participants are registering on a daily basis – please do make sure you also complete the booking form (or you won’t receive an invoice!) as well as the online registration form (http://www.euprera.org/cms/details/conf_register.aspx ) and book your accommodation as soon as possible. 

The ‘early bird’ registration fee ends on the 1st July and the accommodation is only reserved for EUPRERA delegates until the 6th July. For information regarding accommodation please go to: http://www.euprera.org/cms/details/conf_details.aspx?articleid=25&zoneid=18  and for information on getting to Carlisle please see http://www.euprera.org/cms/details/conf_details.aspx?articleid=21&zoneid=18
For more information regarding the conference, registration, accommodation and how to find Carlisle please go to www.euprera.org  or contact Julia Jahansoozi at JJahansoozi@uclan.ac.uk .

Join us at BledCom 2006!

It´s all about exploring and having fun
BledCom strives to be a breath of fresh air, a relaxed symposium which has been the summer focus point for scholars and practitioners of public relations from all over the world.
Communicating Europe 

On this year’s BledCom symposium we will address the theme of Communicating Europe: Diversity, social cohesion and social integration in Europe and elsewhere: the contribution of public relations and social communication. On the first day of the symposium speakers from all around the world that were carefully selected by BledCom program committee will present their thoughts and ideas on the leading theme in the competitive papers:  

· Promoting social integration: A study of media, democracy, and public relations over an extended time frame, Margalit Toledano (University of Waikato, New Zealand) 

· Trust, the Media and Society: The Bermuda Triangle of Public Relations, Kaja Tempere (University of Jyväskylaä, Finland) 

· Power and diversity in public relations, Lee Edwards (Leeds Metropolitan University, England)
· Communicating unity without diversity: Unsustainable cohesion and symptoms of global theory sickness in public relations, David McKie (Waikato Management School, New Zealand) 

· Who or what is a stakeholder? The role of legitimacy in identifying and managing stakeholder relationships, Nigel de Bussy (Curtin University of Technology, Australia 

· Producing bonding social capital? Piet Verhoeven (University of Amsterdam, The Netherlands)

On the second day of BledCom symposium we also look forward to host other prominent speakers and the representatives of Slovene Government, of European Commission and European Council. Cees Hamelink (Free University of Amsterdam, The Netherlands) will address the question: Is Europe a Communication problem? and also lead a round table on Democracy, Strategic Communication & Europe, Mission (im)possible? Also joining us on the BledCom symposium will be The Deputy Head of Cabinet of the Vice President of European Commission for Institutional Relations and Communications Strategy, Antonia Caparelli. 

Social life 

Apart from relevant presentations the main characteristic of the BledCom symposium is also a relaxing, informal atmosphere that we encourage in the evenings filled with traditional Slovenian atmosphere, excellent food, good wine and special folk music. On the last but definitely not least important day we have arranged a nice Sunday hiking trip for BledCom participants that wish to get to know Slovenian countryside. 
www.bledcom.com 

9th Annual EUPRERA Congress 2007
Organization and Society:

Legitimacy in a Changing World
 – Theoretical Approaches and Empirical Studies –  

September 27-30, 2007 – Roskilde University (Denmark) and Lund University (Sweden)

EUPRERA (European Public Relations Education and Research Association) and the Nordic research network LOKE invite all interested colleagues to a joint conference at the universities of Roskilde and Lund, September 27-30, 2007. The conference constitutes the 2007 annual EUPRERA congress and the annual LOKE conference.

Overall perspective: 

Organization and Society – Legitimacy in a changing world

During the second half of the 20th century, the premises of institutions have lost their taken-for-granted character. The balances between market mechanisms, civil society and political regulations at national and international levels have undergone important changes in different parts of the world. These balances influence the legitimacy of organizational activities and communication, and we are seeing new forms of international as well as national social mechanisms of legitimization. 

Analyses show how the laws of the welfare state are becoming increasingly overburdened and inadequate when it comes to responding flexibly to the complexity of social processes, also where national legislation in the wake of globalization is concerned. New political forms emerge, characterized by complex legitimating and legitimizing processes and by responsibility being decentralized in society.

To support education and research in public relations, papers dealing with the following key issues are welcomed:
How do we conceive and identify these changing balances in society? 

How do we understand the implications of such changes for organizational responsibility and legitimacy?

How do we understand the implications of these changes for organizational communication and public relations?

· How can we understand the implications of different forms of political regulation, legislation and legitimacy for public relations functions? 

· Can we identify new demands for research and education as the basis for professional organizational communication and public relations?

Perspectives

Papers should address at least one of the perspectives below: 

Macro-level analysis: How can we understand new emerging forms of societal balances, and how do they entail different forms of organizational legitimacy and legitimization? 
Meso-level analysis: What do the overall societal balances imply to the organization and its environment, and to the organization’s concept of its environment? 

Micro-level analysis: How are these societal balances reflected in the internal processes of legitimization and in decision making processes?

Differences in time and space

Comparative analyses are encouraged, of balances between society and organizations with focus on 1) differences in time and 2) differences in space, i.e. in different regions, nations.

Approaches

All relevant academic approaches are welcomed, from the social sciences as well as from the humanities: sociology, philosophy, politology, business theory, organizational theory, media sciences, linguistics, communication science, and interdisciplinary approaches.

For a special session, papers from practitioners are invited. Papers should contribute to the theme of the conference from a practice perspective and comply with the general requirements for papers as specified above. 

Submission

All who are interested in presenting a paper on the above and related topics are invited to submit a paper for consideration to EUPRERA and LOKE. 

Review process:
Every contribution will be submitted to a two person double-blind reviewing process – by representatives from EUPRERA and LOKE – with the main criteria being how the paper contributes to the key issues of the conference.

The reviewing procedure will take place in two steps:
November 15, 2006:   Deadline for abstracts of maximum 3 pages

Primo January 2007:  Return response on abstracts

June 1, 2007:
Deadline for full paper

Length:
Maximum 25 standard pages, max 56.375 characters with spaces, including notes, excluding references.

Language:
English

Form:
Electronic submissions in one of the following formats: MS Word for Windows, MS Word for Mac, WordPerfect, or Rich Text Format. All tables, graphs, and pictures must be included with the main text in a single document.

Primo August 2007: Return response on full papers

September 1, 2007: Deadline for final version 

September 8, 2007: Final papers available on the EUPRERA website for the conference

Address:
euprera@ruc.dk 

Registration


All participants in the conference, including those who present papers, must register. Registration will open in May 2007. 

Organizing committee:

Overall organization and Roskilde University

Professor, Dr. Ib Poulsen

Chairman of LOKE

Roskilde University

ibpo@ruc.dk 

Ass. professor Inger Jensen

President-Elect of EUPRERA

Roskilde University

inger@ruc.dk 

Dr. Susanne Holmström

EUPRERA Board and LOKE steering group

Roskilde University

susanho@ruc.dk 

Lund University

Professor, Dr. Gunilla Jarlbro

Lund University

gunilla.jarlbro@mkv.lu.se
Dr. Helena Sandberg

Lund University

helena.sandberg@mkv.lu.se 

Dr. Jesper Falkheimer

Lund University

Jesper.falkheimer@msm.lu.se 

Focus on Education

‘Health Communication’ at Salzburg University 

The growing role of health issues in public relations practice is increasingly reflected in educational programmes as well. In the context of the Salzburg University Programme in Public Relations & Corporate Communication, courses in health communication have been held since 1997. Among our students, we recognize a rising interest in this booming field of research and practice. Hence, each semester, an average of five different courses are being offered covering such content areas as health communication theories and research; public relations and marketing for practicing doctors and other medical service providers; information campaigns by medical sector institutions; the role of communication in health promotion programmes; health journalism; etc. 

For further information:

Salzburg University / Department of Communication

Public Relations & Corporate Communication Area

Rudolfskai 42

A-5020 Salzburg -  Austria

Prof. Benno Signitzer

Tel.
+43 (0)662 8044-4150

Fax 
+43 (0)662 8044-4190

Email: 
benno.signitzer@sbg.ac.at
URL:
www.kowi.sbg.ac.at
PUBLIC RELATIONS DEPARTMENT (SUB-FACULTY)

OF THE ST. PETERSBURG STATE ELECTROTECHNICAL UNIVERSITY

The PR department (sub-faculty) of St. Petersburg ETU “LETI” was founded in 1996 (professional training since 1993). By 2006 there were about 1 000 specialists trained. The basic specialty is business PR. 
Today 32 lectures are working at the department including 4 doctors and 7 candidates in sciences, 5 professors, 8 associate professors. The lecturers from another institutes and universities are also recruited. The basic lines of investigation:


- strategic PR;


- integrated communications;


- inter-cultural communication;

- oral, written and technical means of PR;

- the characteristics of PR in different fields.

The research workers of the department are authors of monographs, manuals and text-books, collected articles and methodical works in the field of PR theory, practices, methodology and history, strategic and tactical PR, means of communication. The department employees are also authors of  large quantity articles in special collected works and professional periodicals.  


The department (in cooperation with Humanitarian faculty) of St. Petersburg ETU “LETI” organizes and runs the annual All-Russian festival “PR is a profession of the 3rd millennium” within the framework of which are conducted:

1. Scientific and practical seminar “Public relations as science, education and professin” for lecturers and practitioners; 

2. Students conference “PRoriv” (“The Breach”);

3. Thematic round tables and master-classes;

4. Different concourses.

In 2006 more than 450 lecturers and students from 67 institutes and universities from 20 regions of Russia participated in the festival. As we are intended to make the festival international we have pleasure to invite the Euprera members to take part in the 7th festival in April 2007.

The employees and students of the department are participants of All-Russian and regional actions – conferences, seminars, Olympiads, concourses.

The department is an associated member of the Russian PR Association (“RASO”), Association of PR lecturers and actively cooperates with some foreign and international PR institutions

Contacts:

5, Professor Popov str., St. Petersburg, Russia, 197376.

Phone / fax: +7 (812) 234-47-40.

Head of the department (sub-faculty): Ludmila Azarova, candidate in philology, associate professor

E-mail: LVAzarova@mail.eltech.ru.

Klagenfurt University awards certificates to personality advisors.

The first part-time further education course in

"Personal Communication Management" has come to a successful close.
Seventeen participants from Austria and Germany were presented with the first certificates in Personal Communication Management awarded by Klagenfurt University at the end of 2005.
Working mainly as PR and marketing managers in companies or as freelance personality trainers, those who attended the course have gained qualifications in the fields of personality PR, personal branding and CEO positioning as well as reputation and impression management. These newly qualified personality advisors now know how to position managers effectively and integrate them successfully in the company's communication processes to build up reputations that last. 
For more information please visit: 

http://www.euprera.org/cms/details/?a=51&z=7 

MScom offering new, more flexible format in 2007

Lugano, Switzerland, 2 May 2006 – The University of Lugano’s Executive Master of Science in Communications Management (MScom) Program is adapting its format to better accommodate degree candidates and the companies they represent. The changes will take effect in January 2007 with the start of MScom9.
For more information please visit: 

http://www.euprera.org/cms/details/news.aspx?articleid=37&zoneid=6 
‘Global Alliance’ scholarships to raise international profile of MScom

Lugano, Switzerland, 5 May 2006 – The Global Alliance for Public Relations and Communication Management has announced the sponsorship of four new scholarships to assist international participants at the University of Lugano’s Master of Science in Communication Management (MScom) program. The scholarships are part of the Global Alliance’s commitment to educational programs that support its institutional goals. 
For more information please visit: 
http://www.euprera.org/cms/details/news.aspx?articleid=36&zoneid=6 
Research News

Institute for Public Relations Issues RFP

Seeking New Research in Public Relations and Diversity 

The Institute for Public Relations is offering grants to encourage new research about diversity and public relations practice.

"This research program will focus on the science beneath the art of relationships with diverse constituents, communicating with diverse audiences, through diverse means, to support the value of diversity," said Frank Ovaitt, President and CEO of the Institute.

Funded by an initial contribution from ConAgra Foods, Inc., the Institute is seeking proposals from scholars and professionals for grant awards of $1,000 to $10,000 to fund studies in this area. The online application form and more information can be found at www.instituteforpr.org <http://www.instituteforpr.org/>  
"Public relations is fundamentally about managing relationships for institutions, and how we identify and communicate with diverse groups is critical to success," said Michael Fernandez, a Trustee of the Institute who was previously Senior Vice President and Chief Communications Officer for ConAgra Foods, and now Vice President-Corporate Communications & External Relations for State Farm Insurance.


"But the core notion of diversity itself is different and changing. This will have profound implications for the messages we craft and the public relations tools we use for years to come. The goal of this research effort is to make sure that the profession is adequately prepared to meet the challenges ahead," Fernandez added.

As an independent non-profit foundation dedicated to the science beneath the art of public relations, the Institute exists to build and document research-based knowledge in the field of public relations, and to mainstream this knowledge into practice. Thus, proposals that offer strong prospects for serving the needs of working public relations professionals as well as academics will have the best chance of receiving a grant.

For more information: 

Frank Ovaitt, (703) 568-5611,  iprceo@jou.ufl.edu 

Michelle Hinson, (352) 392-0280, mhinson@jou.ufl.edu 

More information is also provided on the EUPRERA website, please visit:  http://www.euprera.org/cms/details/news.aspx?articleid=39&zoneid=6 
Survey request from Chloe Kane & Associates

A group of us are conducting a very short survey into the training needs of PR people and I would be very grateful if you could spare a couple of minutes to complete a short survey.

You can view the survey by clicking on: http://www.surveymonkey.com/s.asp?u=843852087187 

We are conducting the survey so that we can establish how much demand there is for new approaches to learning among senior PR professionals.  In particular we are looking at the level of interest that exists for e-learning - the provision of training on-line.

There are only a few short questions and for every completed form we will donate 50p to IPRovision - the benevolent fund of the Chartered Institute of Public Relations.

Do feel free to forward the questionnaire onto your colleagues and contacts.

If you would like a copy of the summary report, don¹t forget to include your email at the end of the survey.

Thanks for your help. Regards

Chloe Kane

Chloe Kane & Associates

19 Burma Road - London N16 9BH

+44 (0)20 7249 9341

Euprera Members’ News

Visiting Professor at Örebro

Örebro university has got a new visiting professor in International PR, his name is Hans-Olof Karlsson. Hans-Olof has a background in private enterprise (NCC Construction Company). He replaces Inger Larsson, however we are happy that Inger will remain at Örebro on a part time basis and will be involved in lecturing students.

News from Spain:

Angeles Moreno was recently appointed Academical Secretary of the Department of Communication 2 of University Rey Juan Carlos.

New Euprera Members
New Zealand’s ‘stars’ to shine in EUPRERA

“Waikato is a shining star of PR tertiary courses." This compliment was given to the Department of Management Communication at the University of Waikato, Hamilton, New Zealand by Ms. Lisa Finucane, President of the Public Relations Institute of New Zealand (PRiNZ). Ms Finucane was speaking at the Department’s annual alumni award event and her praises of Waikato graduates were quoted in the PRiNZ e newsletter on 9 May 2006.

Now, six staff members of this ‘star’ department are going to shine in EUPRERA’s sky: Professors Juliet Roper and David McKie, Associate Professor Kay Weaver, Dr. Alison Henderson, Dr. Margalit Toledano and Michele Orgad, who all took an institutional membership in EUPRERA last month. From ‘down-under’ they are looking to become involved in the education and research activities of their European colleagues. 

All six new members are teaching and researching public relations with a special interest in critical approaches, and they have a commitment to sustainable development and diverse scholarship. Public Relations is available in Waikato’s Department of Management Communication as a degree major, with 7 of the 29 communication courses focused on public relations theory and practice. Research conducted by staff members and by students is wide ranging, including sustainable business, ethics, bio-technology and climate change discourses, professionalisation, science communication, and propaganda and public relations.

To view the new members go to www.mngt.waikato.ac.nz, select the Department of Management Communication and at the bottom left side click to play video.

Enlargement to Armania

Hi! 

My name is Peter Maghdashyan, and I am a new member of Euprera. 

 

I work as a Project/Grants manager for the Armenian Public Relations Association, which is the first (and up to now - the only) professional organization in the sphere of PR. APRA is in charge of practically all of the PR-rerlated activities and projects, implemented in Armenia (business, political, social, media relations, image making, corporate and internal communications, education in PR etc.). 

 

I am primarily busy with managing projects, related to PR and implemented by our organization. I myself am involved into elaboration of strategy of all of the projects that we are doing, supervising of their flow, fundraising and proposal writing, as well as coordinating of media network, designing of PR campaigns and supervising of contractual staff.

 

APRA has been active in many fields, including increasing of government transparency (www.genproc.am , www.economic-court.am ,) social issues and gender advocacy (www.dv.am ,) child related coverage in the press and protection of child rights, (www.infokids.am , - to be launched in the beginning of June), training facilities (we are planning to have a summer school in PR in July, this year). We also have held a number of talk shows on TV and TV debates on a number of issues, to raise public awareness and bring the concepts that we were working on, into the focus of the public attention. 

 

Peter Maghdashyan

Project Manager - APRA

Tel./Fax (37410) 537-955

E-mail: peter@apra.am     info@apra.am 

URL. www.apra.am
From Covilhã in Portugal: Gisela Gonçalves

Universidade da Beira Interior (UBI) is one of the youngest public universities located in Covilhã. It was the second Portuguese university with this area of studies and has a great national reputation. Next year the Communication & Arts Department will be one of the first universities to offer the graduate and Ph.D. studies in Communication Sciences restructured by the Bologna Treat.

The purpose of the graduate course in Communication Sciences of Universidade da Beira Interior is to endow it’s graduate students with general skills, common to any university graduate; and with specific skills, common to all European students graduating from Communication Sciences. 

The aforementioned general skills include the possession of knowledge and reasoning skills in its area of formation. This knowledge must be supported with advanced educational materials and correspond to them. Finally, in some of the areas covered by Communication Sciences graduate students will master state of the art knowledge. 

A Communication Sciences graduate ought to know how to apply this knowledge and reasoning to problem solving, devoting themselves to their work professionally. This problem solving ability must be built upon the capacity of establishing proper foundations and arguments to justify the prescribed solutions. The graduate must also know how to gather, select and interpret relevant information in Communication Sciences; and possess skills that will allow them to communicate information, ideas, problems and solutions, either to experts or to a common audience. Lastly, the Communication Sciences graduate detains general intellectual and reasoning skills that will enable life-long learning with an average autonomy level. 

The specific skills possessed by the Communication Sciences graduate include precise aptitudes in some of the three main areas of professional specialization in this scientific domain, namely Journalism, Audiovisual Production, and Advertising and Public Relations. The profile of this graduate comprises high humanistic and cultural abilities in Humanities and Social Sciences; high communicational aptitude; and professional and technological abilities, involving the mastering of some of these professional techniques: news writing, journalistic investigation, audiovisual production, and media planning in advertising and public relations.  These skills imply that the graduate owns enough knowledge to develop elementary professional tasks in any of these three Communication Sciences domain; as well as some autonomy in the performance of these tasks, autonomy owed to the critical and creative capacities acquired during college.

I am an assistant professor for the graduate course in Communication Sciences in the field of Public Relations. Public Relations Theory, Advertising and Public Relations Workshop, Communication Advisory, Strategic Communication Models and Communication Planning are some of the classes I have taught since 2001. I’m also an investigator at LABCOM (On-line communication Lab) and the Coordinator of Public Relations Activities in Communication & Arts Department. 

I am still at the beginning of my career concerning my research. I am a Ph. D. Student at the University of Beira Interior and a visitor at the University Complutense of Madrid. My Ph. D. research is in Public Relations and Corporate Social Responsibility. More specifically, I am interested in Public Relations and economic ethics in Communitarian /liberal context.

Crossing oceans again…

Steve Mackey is a senior lecturer in public relations at Deakin University, Victoria Australia. Steve emigrated from London in 1990 to live in the 30,000 population seaside town of Warrnambool which has the smallest of Deakin’s campuses. There are two other senior lecturers in public relations and four lecturers in this discipline divided between the larger Geelong and Melbourne campuses. Details of Deakin’s public relations units as well as staff research profiles can be found via the School of Communication and Creative Arts Web site at  http://www.deakin.edu.au/arts/SCCA/index.php  The other public relations staff are Mark Sheehan, Keith Hainsworth, Kristin Demetrious, Brownwyn Kirby, Ross Monaghan and Deirdre Quinn-Allan. Campus virtual tours are also available via Home Page> Visitors from that address.


Focus on New books:

NEW 'EXCELLENCE IN PR' BOOK
TITLE: The Future of Excellence in Public Relations and Communication Management: Challenges for the Next Generation

EDITOR:  Elizabeth L. Toth; ISBN:  0-8058-5596-3;  YEAR: July 2006

PRICE:  $59.95;  PUBLISHER: Lawrence Erlbaum (www.erlbaum.com)

PROSPECTUS

On the occasion of the retirement from university education of James E. Grunig and Larissa A. Grunig, this handbook challenges outstanding public relations scholars to advance the results of the Excellence Project, a three-country examination of best practices of public relations. Readers will become more knowledgeable about public relations excellence and learn more about how to use this knowledge in practice. Chapter contributors used the Excellence Project in their research to test and identify further standards of public relations excellence, and provide new insights on public relations effectiveness.

This book will answer the question of many public relations scholars:  "What will happen to continue the seminal theory building, so long led by the Excellence Study and two of its team members, James E. Grunig and Larissa A. Grunig?"
Thank you for your news and information items. 
Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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