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e-news 

Dear EUPRERA Member:

A November round up for you: … focus on conferences…call for papers…focus on education…focus on research…member news…new books…. 

We are looking forward to seeing you at our EUPRERA AGM 12th November 2005 in Lisbon.
Focus on Conferences and Events
I
EUPRERA CONGRESS LISBON, PORTUGAL:  10-13th November 2005

We hope you are planning on joining us in Lisbon for the EUPRERA Congress: New Challenges for Public Relations on the 10th-13th November 2005. Preparations are going extremely well with abstracts submitted from New Zealand, South Africa, Europe (including France, Spain, Portugal, Germany, and England), as well as India.

We anticipate an engaging and stimulating conference based on the themes Public Relations, Corporate Values, Social Responsibility and Social Commitment. To register go to: http://euprera.eprn.org/forum/lisbonregistration.asp 

Preliminary Programme:

Thursday 10/11

03.00-04.30 p.m: registration open for all congress participants 

05.00 pm: Formal opening of the congress

05.30 pm: "Challenges in PR Education in Europe related to the Bologna Process": keynote speaker & Round Table

Friday 11/11

09.30 am: First Plenary Section - CORPORATE IDENTITY

10.10 am: "Corporate Reputation under Threat in a Rapidly Changing World" (Nadim Habib)

10.40 am: "The role of the communication executive in network Organizations" (Sven Hamrefors)

11.10 am: Coffee-break

11.30 am: « Organisational Identity: NGOs in Portugal » (Mafalda Eiró-Gomes)

00.10 p.m.: (Miguel Velhinho)

00.40 pm: Questions and answers

01.00 pm: Lunch

03.00 pm: Parallel Session A - The Role of PR (and Organizational Communication) in organizational development.

First panel - New challenges in organisational development

Second panel -PR and new corporate values and identities

Third panel - PR in cross-cultural experiences

Fourth panel - PR and the new technologies, new challenges and opportunities

05.00 pm: coffee break

05.30 pm: Jos Willem Awards

06.15 p.m.: EUPRERA hour

Saturday 12/11

10.00 am: Parallel session B - PR in the Public interest

First panel -Communication and Public Interest

Second panel - PR in community relations 

Third panel - PR in health and environmental programs

Fourth panel - Corporate social responsibility

00.00 pm: Lunch

02.00 pm: Second Plenary Section - "PR AND SOCIAL RESPONSIBILITY"

"The sociological perspective: Challenges of Social responsibility to communication" (Susanne Holmström)
”Institutional justice and the logic of autonomy” (António Marques Mendez)
”Portuguese Case study” (João Carvalho)
”Communicating Social Responsibility” (Toni Muzi Falconi/ Nicoletta Cerana)
04.00 pm: Questions and answers

04.20 pm: Formal ending

04.40: Coffee break

05.00 pm: EUPRERA General Assembly - EUPRERA Strategy
                 Prime General Assembly
08.30 pm: Farwell Dinner

Sunday 13/11

Sight seeing tour

For details regarding the themed sessions (Panel sessions A & B), keynote speakers and plenary sessions please check the EUPRERA website regularly http://euprera.eprn.org/forum/forum_posts.asp?TID=60&PN=1  
José Viegas Soares
The next symposium in Bordeaux (in French) is about

"Urgency and organisational communication"

Programme provisoire du colloque

Figures de l'urgence et communication organisationnelle

Organisé par le GREC/O, Université de Bordeaux 3 et  l'Institut du Journalisme et de la Communication de l'Université de Wuhan, Chine

Bordeaux, 1-2 décembre 2005 

For more information please go to: http://euprera.eprn.org/forum/forum_posts.asp?TID=140&PN=1&TPN=1 

And also: http://www.u-bordeaux3.fr/GRECO/
The International Association of Business Communicators (IABC) is organising its fifth annual EuroComm conference in Paris, France, from November 30 - December 2. Titled "Solutions, Strategies and Successes" the conference brings together communicators from across the globe to share best practices, examine case studies and discuss the latest developments in communication planning, practice and analysis.

 Speakers are drawn from leading international organisations and represent many of the most innovative thinkers on communication today. Diverse session formats will enhance the conference experience with selections of think tanks, interactive workshops, speed networking and plenary sessions. 

 For more information and registration, visit www.iabc.com/eurocomm.

Call for Papers


Strategic Communication in a Multi-Cultural Context
The 8th Annual EUPRERA Congress in collaboration with the University of Central Lancashire 6-9 September 2006, Carlisle (UCLan at Carlisle Campus), Lake District, United Kingdom
Early Call for papers: Final papers should be submitted before 15 April 2006, and e-mailed to 2006@euprera.org
Conference language: English only


We invite all interested colleagues and welcome the submission of papers for the 2006 EUPRERA Annual Conference.


Strategic Communication in a Multi-Cultural Context – Key issues
Strategic Communication is concerned with communication planning which could be perceived as a management function. Besides the management and organisational culture and/or national/international cultural perspectives we are currently also exploring critical perspectives from different academic foundations such as sociology, psychology and philosophy on these issues. The sub-themes will thus most likely cover areas such as:

Sub-theme 1: Management perspectives on strategic communication
a) in organisational contexts
b) in national and international cultural contexts

Sub-theme 2: Stakeholder perspectives on strategic communication
a) in different national and international cultural contexts

Sub-theme 3: Organisation - Public Relationships
a) in different national and international cultural contexts
b) related to transparency and trust

Sub-theme 4: Multi-disciplinary perspectives on strategic communication in a multi-cultural context
a) from a critical sociological perspective
b) from a critical applied psychological perspective
c) from a critical philosophical perspective
d) from inter-disciplinary perspectives

Sub-theme 5: Practitioner perspectives on strategic communication
a) in organisational contexts
b) in national and international cultural contexts

Sub-theme 5 will allow for the submission of applied practice papers.

If you wish to present a paper at the Conference, we ask you to provide us with a completed paper (max 25 pages A4, with 33 lines/page) Simply email the document (only in English) to 2006@euprera.org. The deadline for the early call is 15 April 2006. Every paper will be submitted to a two person double-blind reviewing process – by representatives from EUPREA – with one of the main criteria being the way the paper focuses on the key issues of the conference. The reviewing process is scheduled to end by 15 June 2006.
BledCom 2006: Diversity, social cohesion and social integration in Europe and elsewhere: the contribution of public relations and social communication (7 – 9 July, Lake Bled, Slovenia) 
Authors from all around the world are kindly invited to contribute their theoretical and empirical findings, address issues of diversity, social cohesion and social integration in modern societies, the potential contribution of public relations and social communication. BledCom symposium will focus particularly on the current situation in Europe, which is a diverse society in nations, languages, social and cultural practices. The question of what it means to be European for organizations and individuals has become more complex and fluid, and similar comments might be made about other large population groupings. The debate on BledCom 2006 will focus on such developments as the non ratification of the EU constitution and the subsequent difficulties created for the “European project”, questions of diversity, social cohesion and integration surfacing elsewhere, for example in the United States, in the aftermath of Hurricane Katrina, will be equally interesting. Because basic assumptions and premises formerly guaranteeing society’s institutions rationality and legitimacy have lost their force they have to be generated through discussion, therefore public relations has an important role to play.

You can find more information on BledCom  symposium on www.bledcom.com. 

CALL FOR PAPERS – PRism Special edition on Public Relations Measurement and Evaluation

The exchange of knowledge between academics and practitioners is vital for the continuing progress of public relations theory and practice. In this special edition of PRism focused on the measurement and evaluation of public relations activity, contributions are welcomed from academics, practitioners and industry advisers.

There are opportunities for a range of contributions to meet in this e-journal and exchange views on theory and best practice, offer case studies and to report on effectiveness of methodology. It is also an opportunity to create a genuine exchange of knowledge with a lasting benefit to the academy and practice, as the articles are made available on free-access basis.

PRism (ISSN 1448-4404) is a free-access, online, fully-refereed online academic public relations and communication journal. (http://praxis.massey.ac.nz/prism_on-line_journ.html). It was established in 2002 to meet the need for readily available, quality controlled PR research materials, and published its first issue in 2003. PRism is hosted by Massey University and supported by an international editorial board comprising 50 of the world’s leading PR and communication academics.

______________________________________________________________

TOPIC PARAMETERS

Public relations measurement and evaluation has long been top of the PR issues list. It is a perennial topic for practitioners and academics with dedicated conferences, trade and academic publications, and books.

Many have argued that (a) all the methodology is already available and (b) it is time to focus on effectiveness in use. Jim Grunig and Larissa Grunig, speaking at the BledCom 2005 conference, both commented that public relations deals with ill-structured problems and should be using a range of mostly qualitative measurement tools. But what is your view?

This special edition will be shaped by its contributors but the themes could include:

· New qualitative methodology for planning and evaluation

· Sector specific studies of evaluation practices

· The role of “scorecards” and their validity

· Regional and cultural trends in measurement and evaluation

· Educating practitioners and employers in measurement and evaluation (case studies; evaluation of programmes)

· Evaluation methods for online public relations campaigns

· Measurement of relationships; and of reputation

· The interface between public relations evaluation and integrated measurement of “strategic marketing communications” 

· The language of measurement and evaluation

CONTRIBUTIONS

Contributions will be welcomed from academics and practitioners for peer-reviewed (up to 5000 word plus references), best practice and commentary sections (up to 2500 words). Books reviews are also welcomed: please see the reviewer guidelines. 

Please send abstracts of 250 words length by December 31, 2005 to guest editor Dr Tom Watson (tomwatson@csu.edu.au). Please indicate “Call for Papers – PRism 2006” in the subject line. 

Articles, best practice papers and commentaries are due by March 31st, 2006; also to Tom Watson. Publication is planned for mid 2006.

PRism does not pay for contributions but all authors will receive valuable feedback via expert referee reports.

Manuscript guidelines

Articles for the peer reviewed section should be academically rigorous (e.g. methodologically and theoretically sound, and thoroughly researched and referenced) but written in a style that is accessible to anyone interested in communication. When submitting your final article (as a Word document, rtf or pdf file attached to an email), please include a 100 word biography.

You must follow PRism’s (APA-based) style in preparing your manuscript and references for peer review. Best practice papers and commentaries must be in plain English, with appropriate referencing. See the website for the submission guidelines - http://praxis.massey.ac.nz/sub_guide.html 

All articles submitted to PRism must be original, unpublished work, and should not be under simultaneous consideration by any other publishing outlet. If a full article is accepted for publication following successful progress through the refereeing process, the author agrees that it will then be published and archived on the PRism website. If an article published on PRism is later published elsewhere, the latter publication must acknowledge prior publishing on PRism.

GUEST EDITOR


Dr Tom Watson

Associate Professor in Communication

Head, School of Communication

Charles Sturt University

Bathurst NSW 2795

Australia

Email: tomwatson@csu.edu.au
Focus on Education in Europe

University of Central Lancashire MSc International Applied Communication – late January 2006 entry
The MSc International Applied Communication is recruiting for its January 2006 intake. The course offers an outstanding student experience and the opportunity to study in two European cities. Students can choose to study in either Utrecht, with our partner the Hogeschool van Utrecht, or in Ljubljana, with our other newly validated partner the University of Ljubljana. The January semester is delivered in Preston, UK, and the September semester is delivered Utrecht, the Netherlands, as well as in Ljubljana, Slovenia. 
The MSc prepares graduates for internationally focused communication careers with NGOs, public relations consultancies, and transnational corporations. 
The MSc has an international focus and the specialist modules include: public relations, media communication management, public affairs, lobbying, fundraising, sponsorship, strategic communication planning, quantitative and qualitative research methods.

The course is delivered by an award winning team of experts in Preston, Utrecht, and Ljubljana. Students have the opportunity to participate in specially designed seminars in Brussels in late January 2006 and in relevant conferences. This year’s current students will attend the 2005 EUPRERA Congress in Lisbon.
Leeds Metropolitan MA European Public Relations –February 2006 entry 
MA European Public Relations which Leeds runs with the Dublin Institute of Technology (DIT),  is recruiting for its February 2006 intake.
The innovative programme is designed to prepare graduates for a professional career in communications within a dynamic economic, social and political European and international environment. Students can expect to follow a stimulating and dedicated pan European scheme which combines a range of specialist modules in public relations and media related studies.


DIT, based in the heart of the Irish capital, has a history of academic excellence in the field of public relations, journalism and media. Leeds Metropolitan University has been at the forefront of development in public relations education, both nationally and internationally, and teaching here was rated as amongst the strongest in Europe by the Chartered Institute of Public Relations (CIPR) in 2003.

The course is approved by the CIPR.

For more information contact the course leader Angela Carroll (a.n.carroll@leedsmet.ac.uk) or look up details at:

http://www.leedsmet.ac.uk/lbs/events/2005/marpe/index.htm
Euprera (and MARPE) member Georgios PIPEROPOULOS,Ph.D. Professor of Public Relations and Communication and Chairman of the Department of Business Administration the University of Macedonia in Thessaloniki, Greece delivered the inaugural lecture to the incoming freshman class of the academic year 2005-6 of the UOM newly established dept of Marketing and Operations Management in the city of Edessa, Greece.

The lecture focused on the historical birth and the evolution

of the field of PR in the 20th century and set the stage for the teaching of

the course entitled "Communication and Public Relations" which will be a

required course in the curriculum of the newly established University

department in Edessa, Greece.
Euprera Members’ News

Euprera welcomes the following new members:

UK:

Ms. Johanna Fawkes

Jofawkespr@aol.com
University of Manchester 

National Primary Care Research & Development Centre

Ms. Laura Blake,MIPR.: laura.blake@man.ac.uk

The Netherlands:

Noordelijke Hogeschool Leeuwarden
Department of Communication

Drs. Vera E. Gaikhorst : v.e.gaikhorst@iec.nhl.nl

Communication Studies
University of Twente

Mr. Egbert Woudstra: e.t.woudstra@utwente.nl

Sweden:

Lunds universitet 

Avdelningen för medie- och kommunikationsvetenskap

Ms. Helena Sandberg / public relations and strategic com., health com., risk com.: helena.sandberg@soc.lu.se
School of Learning and Communication - University of Jonkoping

Mr. Morgan Wilhelmsson: wimo@hlk.hj.se

Högskolan i Halmstad

Mr. Lars Palm: lars.palm@hos.hh.se
Mr. Nils Lindskoug: nils.lindskoug@soc.lu.se 
Slovenia:

University of Ljubljana  - Faculty of Social Sciences
Mr. Andrej Skerlep: andrej.skerlep@uni-lj.si

Spain:

Facultat de Turisme i Comunicacio - GIRONA
Mr. Jordi Xifra : eucc@udg.es
Asociación de Directivos de Comunicación – Dircom

Ms. Rose-Marie Losier : rmlosier@dircom.org
Poland

Cracow University of Economics

School of Entrepreneurship and Management

Ms. Dominika Kubacka: kubackad@ae.krakow.pl
France:

EFAP

Mr. Denis HUISMAN, Président : n.bizon@efap.com

Germany:

Fachhochschule Osnabrueck, Standort Lingen
Institut für Kommunikations-Managemen

Reinhold Fuhrberg M.A -  r.fuhrberg@fh-osnabrueck.de 

Prof. Dr. Dagmar Schütte, Head of the Institute

(Communication Science)

d.schuette@fh-osnabrueck.de
Prof. Dr. Achim Baum

(PR and Journalism)

achimbaum@aol.com / a.baum@fh-osnabrueck.de 


Prof. Dr. Margareta Bloom-Schinnerl

(Media and Journalism)

m.bloom-schinnerl@fh-osnabrueck.de 

Prof. Dr. Klaus Kocks (honorary professor)

(Corporate Communications)

ceterum.censeo@mailtrack.de 

Prof. Dr. Felix Osterheider (honorary professor)

(Communication Consulting)

osterheider@kokos.ag 

Prof. Dr. Detlev Dirkers (honorary professor)

(Market- and Onlinecommunication)

ddirkes@lang-dirkes.com 

Fachhochschule Mainz

University of Applied Sciences - Mr. Lothar Rolke

lothar.rolke@wiwi.fh-mainz.de
Bertelsmann Stiftung – 

Dr. Holger Sievert: holger.sievert@bertelsmann.de 

Individual member: Swaran Sandhu: swaran.sandhu@gmx.net 

Croatia:

Ms. Nina Butić : nina.butic@carlsberg.hr 
Introducing new Euprera member Vera Gaikhort, University of Professional Education: the Noordeliike Hogeschool Leeuwarden

For many years we have received Euprera’s programmes about conferences and other announcements, which we have always read with great interest.

This time the subject of Intercultural Communication was involved in the programme of the conference in Lisbon  so there was a good reason to become a member of Euprera. At the conference I will represent our institution, an University of Professional Education: the Noordelijke Hogeschool Leeuwarden (9000 students) and especially the Department of Communication.

Our department has about 700 students applying for a Bachelor degree of Communication.  

My special interest is Intercultural Communication and my background is Cultural Antropology (Leyden University). I  look back on work experience in a number of countries and places.  

In Leeuwarden I have been teaching for many years now (about 20 years) but I have also taught and had other work experience in: Indonesia, Jakarta (Universitas Rawamangun); the Pacific; Africa (Namibia) and in a number of European countries like Finland, Germany and  Great Britain.


Beside teaching part I have been involved in international co-operation focused on student’s and teachers’s exchange, as well as project development. Throughout Europe our Department of Communication has a number of outstanding partners. But we are stilll interested in new contacts with partners offering an English programme. Especially  the Meditteranean countries are attractive  for us but also partner institutions and colleagues in France, Italy and Spain. Co-operation with new partners in Germany or Great Britain is of interest to us as well.

First,  I  am looking forward to a pleasant meeting with you in Lisbon!

Vera Gaikhorst
Members on the Move:

Euprera member Sara Bengtzon is now the Informationschef/Public Relation Manager at the Kungl. biblioteket, Sveriges nationalbibliotek / The Royal Library, National Library of Sweden.
Members in the Limelight:

Congratulations to Euprera Member Dr Ansgar Zerfaß who was honoured as PR-Kopf des Jahres 2005.

Also, congratulations to Paul Elmer, University of Central Lancashire, Senior Lecturer in Public Relations at the University of Central Lancashire (UCLan) has won a prestigious National Teaching Fellowships worth £50,000 for his outstanding contribution to learning and teaching in the field of public relations.

BoD Members visit Tehran 

Euprera BoD members Paul Horsle and Sue Wolstenholme will visit Tehran, Iran to participate in the conference focusing on the Significance of the Position and Application of Research and Public Thoughts Studies in Public Relations, 19-20 December 2005. 
Focus on Research: 

RESEARCH PROJECT ON CRISIS COMMUNICATION

Jesper Falkheimer and Mats Heide have been funded by the Swedish Emergency Management Agency to do a 2 year-study on crisis communication with ethnic minorities. The study has a constructionist approach, is based on theories about public relations, crisis and diversity management and will use qualitative and ethnographic methods. Falkheimer and Heide are senior lecturers at Department of Service Management, Lunds University. 
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AND DEVELOPMENT CENTRE

www.npcrdc.ac.uk
The National Primary Care Research and Development Centre is a multi disciplinary and academically independent research centre, established by the Department of Health in 1995 to undertake policy related research in primary care.  We are collaboration between the Universities of Manchester and York with our main base at the University of Manchester

The Centre is led by Professor Martin Roland (Director) and Professor Bonnie Sibbald   (Deputy Director). We aim to improve primary care in the NHS by generating and disseminating knowledge and ideas relating to the funding, organisation, delivery and use of services.  Our researchers come from a wide range of disciplines, including clinical medicine, pharmacy, sociology, social policy, psychology, statistics and economics. 

We are the only healthcare research centre in the UK to have its own Communications Unit. Bringing a professional edge to our communication has made a major difference to the ability of our research staff to contribute to NHS policy.

We are committed to fostering a climate in which research findings are effectively integrated into clinical and management practice in the health services. The Communications Unit disseminate and promote the Centre’s work and publications and promote research awareness amongst policy makers, managers and clinicians. We communicate widely and reach a variety of professional and lay audiences, including government policy makers.  We produce a wide range of publications which include newsletters, bulletins, scientific papers and specialist publications, research reports, pamphlets and books.  There is also considerable contact with both medical and general media.

As the Director of Communications at the centre I am interested in how other organisations disseminate academic information to non-academic audiences, particularly the models they use, how they are evaluated and whether any models of best practice have been developed. I am sure there must be other people interested in this and would like to make contact to see if there are any possibilities for joint working. I will be attending the EUPRERA conference in November and hope to meet people there.


Laura Blake

Director of Communications  
Leipzig University’s Chair of PR & Communication

Management has recently published a survey of professional life and self-perception of press officers in Germany:
New Facts about PR-Profession

Survey of Professional Life and Self-Perception of Press Officers in Germany

The average press officer in Germany is 40 years old, earns 6370 euros per month and has been on his job for nine years. These are some results of a recent survey among press officers in Germany. The study was conducted by Leipzig University’s Chair of PR & Communication Management on behalf of “Deutscher Pressesprecherverband” (BdP), the biggest professional association of press officers in Germany today. The authors, Guenter Bentele, Lars Großkurth and René Seidenglanz, questioned the members of BdP with regard to professional routines, self-perception and collaboration with journalists as well as importance of public relations in their organisations. 672 of the 1644 (july 2005) members of BdP (41%) took part in the survey.

German press officers are highly educated: 78% have a university degree, 9% even have a PhD. Although the PR-profession is traditionally dominated by career changers, currently a quarter of the respondents started their careers in PR, a third are former journalists. Thus this survey corroborates two important trends: PR-profession becomes more academic and the number of direct entrants is increasing.

Job Satisfaction and Importance within the Organisation 

The average press officer’s job satisfaction is quite high. 85% of the respondents state to be content or very content. The main reasons for job satisfaction are management acceptance and various opportunities to influence the management in a professional way.

In the majority of cases public relations is high-ranked within the organisations. In 78% of the cases PR has executive functions. 58% of the respondents are part of the top management or directly below with effective influence on it. The survey also disproves the widespread opinion in business economics that PR should be part of marketing. In 75% of the cases PR and marketing executives are at the same hierarchical level.

Salary

The majority of respondents have gross monthly earnings between 4.000 and 5.000 euros, with an average of 6370 euros - women 1000 euros less than men, irrespective of position. This appears to be a societal problem not limited to PR alone.


Professional Routine and Self-Conception

As was expected, the most important target group are journalists. 94% state journalists are an important or even very important target group. Thus the respondents consider themselves particularly successful when they are able to build a professional and effective working relationship with journalists. Consequently, the most important success criteria for press officers are wide (80%) and positive media response (93%) as well as gaining the trust of journalists (93%). 81% of the respondents consider confidence of relevant audiences important or very important.

Asked for their self-conception, the majority of press officers (86%) regard themselves as an intermediary between their organisation and its publics. In contrast only 46% describe themselves as representative or stakeholder.

Professional Ethics

Only just about half of the respondents know about international codes of ethics like Code of Lisbon and Code of Athens. Thus the survey reveals a lack of knowledge but also uncovers widely accepted ethical opinions. The majority of the respondents (82%) state press officers mustn’t lie – but also agree that it is tolerable to keep quiet about important issues. 11% consider a lie on behalf of their organisation legitimate. 6% always „tell the absolute truth“.

Assessment of Collaboration with Journalists

Most of the respondents are convinced that their collaboration with journalists succeeds and is trouble-free. Nevertheless there is criticism of working methods of journalism: Almost half of the press officers (46%) complain journalists “are often not properly informed about issues they write about”. More than 30% state journalists “frequently do not work accurate enough” and “are only interested in scandals.” Furthermore from respondents’ point of view journalists are more dependent upon public relations today than in the past, caused by the current media crisis in Germany.

Press officers in Germany assume that journalists trust them: 93% think that the level of trust is high. In contrast they suspect that media trust in their organisation is much lower (59%). If the relationship is disturbed though, the main reasons are – according to the opinion of the respondents – discrepancies between different statements of one organisation (76%), followed by unprofessionalism (71%).

The survey is published by:

Guenter Bentele, Lars Grosskurth, Rene Seidenglanz:

Profession Pressesprecher - Vermessung eines Berufsstandes.

Berlin: Helios Media GmbH, 2005. ISBN: 3-9810024-3-1

Focus on New books by EUPRERA members:

Exploring Public Relations – A new textbook for public relations

Ralph Tench and Liz Yeomans
This book is primarily written for second-year undergraduates and above who are studying public relations as a single subject (i.e. a bachelors in public relations), jointly with another subject, or as a single module or unit within a wider programme.  
The book is divided into four parts. Part 1: The Context of Public Relations provides important background knowledge to help you understand the broad business and societal context in which public relations plays a role. Included here, for example, are chapters on democracy and on the international (or multicultural) context of public relations. In Part 2: Public Relations Concepts there is a chapter on the related, but often ignored topic of persuasion and propaganda to help you arrive at your own definitions; while Part 3: Public Relations Specialisms includes emerging specialisms such as technology PR, financial PR and public affairs. Part 4: Sectoral Considerations comprises chapters that are not conventionally included within a public relations textbook.  This final part of the book has a chapter which provides some themes and questions which we hope student readers will take up as topics for investigation and research.  Public relations is an evolving discipline and its growth requires continual questioning to challenge its boundaries and establish its terrain.  As students, teachers, researchers and practitioners we are all responsible for achieving this aim.

This is an educational textbook for public relations and therefore includes a number of devices which we hope will help both students and tutors to get the most out of the material.  Firstly each chapter is foregrounded with a list of the Learning outcomes that should be achieved after engaging with the material.  This level of learning may come after students have read and interacted with the topics and ideas presented.  We have edited the book to have a range of consistent devices which aim to support the reader in understanding the chapter subject.  For example there are regular Activities which give instructions on where to look for further information or how to engage with topics further.  Thinkabouts are included to encourage reflection and for the reader to pause and think a little more deeply about the issues and ideas which are being presented and discussed.  We have attempted to define as many terms or phrases which may not be universally understood or which form part of the specialist language related to that topic or area of study with Definition boxes.  Finally we have included many cases studies (Case Studies and Mini-Case Studies) which aim to exemplify and apply the principles under discussion.

We have developed this book to provide students and academics with stimulating material which we believe will enliven and enrich the learning and teaching experiences for many students of public relations.  We trust it will be an enjoyable read and we look forward to hearing comments and questions from our EUPRERA colleagues once the book is published in early 2006.


Exploring Public Relations

Editors Dr Ralph Tench and Liz Yeomans

FT Prentice Hall (Pearson Education)

Harlow, UK

ISBN 0273688898 
Please notice that we are still completely re-designing the website in the background to enable better member-only collaboration and functionality. 
Thank you for your news and information items. Don’t forget to send your news in to be posted on the EUPRERA site and also for inclusion in the e-newsletter! All contributions are welcome…

The next EUPRERA General Assembly will take place in Lisboa on 12 of November 2005– we all look forward to seeing you there!

Best wishes

Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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