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Dear EUPRERA Member:

An Autumn  round up for you: …editorial …  focus on conferences … call for papers … focus on education … member news … new books …. 

Conferences and Events
Research

Education

Books

Members’ News

Focus on Conferences and Events
EUPRERA 2006 Congress – Carlisle 

A very warm thank you to all those who participated in our Carlisle Congress - it was a pleasure to host the EUPRERA Congress. I hope you enjoyed your time with us in sunny Carlisle, and had opportunities to discuss and reflect upon the paper presentations and panel sessions.

Julia Jahansoozi

University of Central Lancashire


EUPRERA 2007 EuroBlog Symposium – Ghent 
Social Software: a revolution for communication?
Implications and Challenges for Public Relations, Journalism and Marketing

A year ago EuroBlog 2006 showed that interactive social media technologies – weblogs, podcasts, wikis, real simple syndication, folksomonies, social tagging, personal networks and other species of social software and services - were beginning to impact on communications in many different ways.

The Ghent symposium will present insights from EuroBlog 2007, the second pan-European quantitative survey on the usage of social media by PR professionals, draw new theoretical insights and respond to industry feedback by identifying and presenting examples of best practice

The Euroblog 2007 survey is running until November 30th, please spread the word to practitioners. More info at www.euroblog2007.org  

Participants:
–       Researchers from all over Europe, including many involved in the EUPRERA network of academics from more than 30 countries.
–       Public Relations Executives from major companies, institutions, agencies and service providers specialized in the field of online campaigns, interactive media, digital communication and issues monitoring.

Location:
–       The research meeting will take place at Ghent, March 16-17, 2007

Presentations/Call for Papers and Publication:
–       Researchers who would like to present empirical findings, theoretical insights or case studies are encouraged to send an abstract (2 pages) which contains author(s) and affiliation, title, theoretical/empirical principles, main findings, and implications for further research via e-mail to the organizers   (symposium@euroblog2007.org) no later than December 31, 2006. Papers that combine public relations theory and social software or focus on an international perspective are especially welcome. The papers will be reviewed by the programme committee and a feedback will be given by January 15, 2007.
Presentations must not exceed 15-20 minutes and may incorporate powerpoint charts or online demos.

–       The organisers plan to publish a book containing full versions of the papers presented plus additional articles and results of the EUROBLOG 2007 online survey run by EUPRERA. More information will be given to participants in time.

Programme committee / EUROBLOG Lead Researchers:
Philip Young, University of Sunderland, Great Britain
Dr. Ansgar Zerfass, University of Leipzig, Germany
Swaran Sandhu, University of Lucerne, Switzerland
Anne-Marie Cotton, EUPRERA Secretary General, Belgium

www.euroblog2007.org 
EUPRERA 2007 Congress – Roskilde / Lund

Dear Colleagues,

The next EUPRERA congress will be in Roskilde University in Denmark with a one day visit to Lund University in Sweden. September 27. - 30. 2007. The theme is "Organisation in Society - Legitimacy in a Changing World".

Below you find the call for paper and further information. Please notice the deadline for abstracts by November 15th 2006.

I look forward to receiving your abstract and to meeting you at the congress.

Inger Jensen

Vice rector at Roskilde University

President elect of Euprera

euprera@ruc.dk 

((((((((((((((((((((((((((((((((((((((((((((((((((((((((((((
Call for papers 
Organisation and Society: Legitimacy in a Changing World 
Theoretical Approaches and Empirical Studies 
September 27-30, 2007 Roskilde University (Denmark) and Lund University (Sweden) 
To support education and research in public relations, papers dealing with the following key issues are welcomed: 

· How do we conceive and identify these changing balances in society? 

· How do we understand the implications of such changes for organisational responsibility and legitimacy? 

· How do we understand the implications of these changes for organisational communication and public relations? 

· How can we understand the implications of different forms of political regulation, legislation and legitimacy for public relations functions? 

· Can we identify new demands for research and education as the basis for professional organisational communication and public relations? 

Perspectives 
Papers should address at least one of the perspectives below: 

Macro-level analysis: How can we understand new emerging forms of societal balances and how do they entail different forms of organisational legitimacy and legitimisation? 

Meso-level analysis: What do the overall societal balances imply to the organisation and its environment, and to the organisation’s concept of its environment? 

Micro-level analysis: How are these societal balances reflected in the internal processes of legitimisation and in decision making processes? 

Differences in time and space 
Comparative analyses are encouraged, of balances between society and organisations with focus on 1) differences in time and 2) differences in space, i.e. in different regions, nations. 

Approaches 
All relevant academic approaches are welcomed, from the social sciences as well as from the humanities: sociology, philosophy, politics, business theory, organisational theory, media sciences, linguistics, communication science and interdisciplinary approaches. 
For a special session, papers from practitioners are invited. Papers should contribute to the theme of the conference from a practice perspective and comply with the general requirements for papers as specified above. 

Submission 

All who are interested in presenting a paper on the above and related topics are invited to submit a paper for consideration to EUPRERA and LOKE. 

Review process: Every contribution will be submitted to a two person double-blind reviewing process – by representatives from EUPRERA and LOKE – with the main criterion being how the paper contributes to the key issues of the conference. 

The reviewing procedure will take place in two steps: 

November 15, 2006: Deadline for abstracts of maximum 3 pages 

Primo January 2007: Return response on abstracts 

June 1, 2007: Deadline for full paper 

Length: Maximum 25 standard pages, max 56.375 characters with spaces, including notes, excluding references. Language: English . Form: Electronic submissions in one of the following formats: MS Word for Windows, MS Word for Mac, WordPerfect, or Rich Text Format. All tables, graphs, and pictures must be included with the main text in a single document. 

Primo August 2007: Return response on full papers 

September 1, 2007: Deadline for final version 

September 8, 2007: Final papers available on a closed part of the EUPRERA website, admission for participants only 

Address: euprera@ruc.dk 
Registration : All participants in the conference, including those who present papers, must register. Registration will open in May 2007. 

Organizing committee: 

	Overall organization / Roskilde University
	Lund University 

	Professor, Dr. Ib Poulsen 

Chairman of LOKE 

Roskilde University 

ibpo@ruc.dk 
Ass. professor Inger Jensen 

President-Elect of EUPRERA 

Roskilde University 

inger@ruc.dk 
Dr. Susanne Holmström 

EUPRERA Board,  LOKE steering group 

Roskilde University 

susanho@ruc.dk 
	Professor, Dr. Gunilla Jarlbro 

Lund University 

gunilla.jarlbro@mkv.lu.se 
Dr. Helena Sandberg 

Lund University 

helena.sandberg@mkv.lu.se 
Dr. Jesper Falkheimer
Lund University 

Jesper.falkheimer@msm.lu.se 


International Conference: Social Europe and its citizens – Poznan University of Economics, Dec 14-15, 2006
The Department of Economic Journalism and Public Relations at the Poznan

University of Economics on December 14-15 , 2006 is hosting an international conference /meeting of experts from Germany, France Czech Republic and Poland. The title of this conference is "Social Europe and its citizens".

This conference is part of a project BEST -Balanced European Social Transformation European, supported by the European Union. The project intends:

- in expert discussion to examine the concept of European social model  and the challenges to it;

- to make outcomes and results available to a wider public in Germany, France, Poland and Czech Republic;

- to disseminate active publicity for lessons packs in EU member states represented by the four project partners and in the end effect – increase the approval of the European Union by its citizens.

Prof.Ryszard Lawniczak

Department Head

Journées d’Etudes Org&Co - Call for papers: 

Appel à contributions: les prochaines journées d'études Org&Co portent sur:

 "Méthodologies et techniques de recueil des données en communication organisationnelle".
Quand? Les 25 et 26 janvier 2007

Où? Au CELSA, 77 rue de Villiers, 92 Neuilly/Seine (Métro Pont de Levallois),

Organisation? Elles seront animées par Vincent Meyer et Arlette Bouzon.
 Pour plus d’information : www.orgnet.fr
4th WORLD PUBLIC RELATIONS FESTIVAL
ArabellaSheraton Grand Hotel, Foreshore, Cape Town, South Africa
Cape Town Hotel / Luxury 5 Star Hotel & Convention Centre in Cape Town
CAPE TOWN MAY 13 – 15 2007
 

Website:  www.prisa.co.za   
Email: info@prisa.co.za 
The event:     
The 4th World Public Relations Festival is hosted by the Public Relations Institute of Southern Africa (PRISA), the national professional body.

PRISA’s professional conference, Golden Jubilee celebration dinner and board meetings, together with the Global Alliance for Public Relations & Communication Management (GA)’s board, council and annual general meetings, all form part of this three-day event. 
For more information please go to: http://www.euprera.org/cms/menu.aspx 
Nancy – May 10-11, 2007

Colloque « La mise en culture des territoires : nouvelles formes de culture 
événementielle des collectivités locales »
Organised by GRICP (Groupe de recherche en Information Communication et 
Propagandes). 
Dans un contexte de territorialisation des politiques culturelles et de concurrence accrue entre collectivités (villes, communautés d’agglomérations, départements, « pays »…), la culture est devenue une ressource centrale de construction d’une identité et un support de l’attractivité des territoires. Les collectivités développent de nouvelles stratégies dans le domaine culturel, mobilisant des acteurs divers (institutions, organismes, groupes sociaux…), marquées notamment par la création d’événements culturels d’ampleur et qui peuvent s’étendre sur des temporalités plus longues que celle des festivals (année, saison…)

Proposition à envoyer à: Violaine.Appel@univ-nancy2.fr , avant le 15 janvier 2007.  L’appel à communication est consultable à l’adresse suivante : 
http://www.univ-nancy2.fr/recherche/actualites/06-07/gricp_07.html
Site web du colloque: www.univ-nancy2.fr/COLLOQUES/GRICP_06 
Information on the Reputation Institute's conference May 31- June 2, 2007.

The Reputation Institute's annual conference is the world's foremost
meeting place for researchers and practitioners wishing to advance and
create knowledge about corporate reputation to ensure that organizations
capitalize on their intangible assets. RI is pleased to announce that its
11th International Conference on Reputation, Brand, Identity &
Competitiveness will be in Oslo, Norway. The Conference will be held May
31 - June 2, 2007 at BI Norwegian School of Management (www.bi.edu), one
of Norway's largest educational institutions.

For information on themes please go to: http://www.euprera.org/cms/menu.aspx 


Those interested in submitting papers to the conference can check The
Reputation Institute's website for more information www.reputationinstitute.com 

Peggy Simcic Brønn, Associate Professor
Associate Dean, Undergraduate PR Program
Norwegian School of Management
Nydalsvn. 37
0442 Oslo
47 99 72 27 05 (mobile)
The 14th BledCom symposium welcomes papers on ‘The impact of globalization on Public Relations and related communication disciplines’ 

BledCom 2007 symposium would like to focus on is the impact of globalization on public relations. Papers may therefore address any issues relevant to this broad theme addressing issues such as the impact of globalization on corporate communication and public relations theory and practice, strategic management  of corporate communication/ public relations in the 21st Century, the impact of new technologies and other environmental variables on  corporate communication/ public relations practice, new directions in public relations education and training in pe21st Century, interdisciplinary perspectives of public relations theory development, and sustainable development with special care for the environment in this era of globalization. The conference will focus on any issues related to the broad field of public relations and communication management including perspectives from related disciplines. 
Call for papers 

The organizing committee of the conference welcomes the submission of papers on the impact of globalization on public relations and issues related to the broad function of public relations and communication management by February 1, 2007. Only complete papers not exceeding 25 pages (up to 33 lines per page) will be considered. Papers are to be written in MS Word for Windows or MS Word for Mac.  Papers must contain a title page with author identification but there should be no reference to the identity of authors elsewhere in the paper to enable blind peer review of the manuscript. All manuscripts must be through the BledCom registration Website: www.bledcom.com/submission. The conference program committee will carefully examine the submitted papers and authors will be notified of the results of the blind peer review by March 15, 2007. 
BledCom 2007 organizing committee

· Danny Moss (Manchester Metropolitan University, UK) 

· Dejan Verčič (University of Ljubljana, Pristop, Slovenia) 

· Jon White (University of Birmingham, UK)  

BledCom 2007 program committee 

· Larissa Grunig (University of Maryland, USA) 

· James Grunig (University of Maryland, USA)

· Ronel Rensburg (University of Pretoria, South Africa)

· Betteke van Ruler (University of Amsterdam, The Netherlands) 

BledCom Global Public Relations symposia will take place form 5th to 8th July 2007 at Lake Bled, Slovenia. For more information about the conference and submission of papers addressing the BledCom 2007 theme please visit www.bledcom.com. 

Research News

Sweden: Business Effective Communication
The Development of Communication Networks in Knowledge Intensive Companies By Robin Teigland, Stockholm School of Economics, and Sven Hamrefors, Stockholm School of Economics / Mälardalen University
This is the sixth research instalment relating to the project: ‘Business Effective Communication’. For the full report please go to: http://www.sverigesinformationsforening.se/inenglish/research/page4527.aspx 

Focus on Education
News from Lugano’s MScom:

Hugin to sponsor MScom Excellence-in-communications lecture series in Zurich and MScom Communications forum in Geneva

Lugano, Switzerland, 25 September 2006 – In an important sponsorship deal Hugin (Switzerland) AG one of Switzerland’s major distributors of corporate news has signed on as sponsor for two prominent event series that MScom organizes. Under the agreement, Hugin AG will sponsor both MScom’s Excellence-in-communications lecture series in Zurich as well as the new MScom Communications forum in Geneva.

For more information please visit: http://www.euprera.org/cms/menu.aspx 
Paul A. Argenti gives sell-out address at Swiss Strategic corporate communications pays off in crisis situations
Zurich, October 3, 2006. – Prof. Paul A. Argenti, one of the world's leading experts on crisis communications, has given a lecture to over 100 communications specialists at Swiss International Airlines' Operations Centre. He argued that crises can be successfully managed only if companies have professionally assessed the potential risks beforehand.
For more information please visit: http://www.euprera.org/cms/menu.aspx 

Dear friends,
Dear educational practitioners,
As we are approaching November, the month of the North-South Centre 
Global Education Week <http://www.coe.int/t/e/north-south_centre/programmes/3_global_education/e_Global_Education_Week/1default.asp#TopOfPage>, and in the motion of other events organised by the Council of Europe,  such as the All Different All Equal campaign http://www.alldifferent-allequal.info/ , for the benefit of a shared active citizenship, we are happy to announce the World Aware Education Award call for applications.
The *World Aware Education Award* seeks to recognise and encourage 
projects which promote global education through formal or non-formal 
educational practices; display excellence in networking, partnership and 
coordination for increased and improved global education; bring together 
different actors and institutions (non governmental development organisations, civil society organisations, ministries, local and regional authorities, educational institutions, etc.).
While global education themes will be considered, sustainable development issues and themes related to increasing critical public awareness of the Millennium Development Goals are particularly encouraged.
Should you be interested in applying fro the WAEA, complete information 
is available on the North-South Centre website 
http://www.coe.int/T/E/North-South_Centre/ or through the link for the World Aware Education Award application form <http://www.coe.int/t/e/north-south_centre/Programmes/3_Global_Education/f_World_Aware_Education_Awards/default.asp#TopOfPage>
Cordially,
Miguel Silva

Call for Book Chapters

Topic: Accented Blogging: reconceptualizing the role of blogs in an international context 

Book edited by: Adrienne Russell (American University in Paris) and Nabil Echchaibi (University of Louisville) 

The proliferation of the American blogging model around the world, with its norms, practices and modes of operation, represents to many the liberating potential of a new cultural product, created and distributed globally through digital tools and networks. Others, however, might see the phenomenon as a contemporary example of media imperialism. The upsurge of blogging worldwide presents an opportunity to understand the development of network culture and technology, in particular, the ways context is shaping the act and content of blogging and the varying aims and effectiveness of bloggers around the world. The editors of this book are seeking articles that explore the political, social, cultural, and technological contexts under which bloggers operate in various international settings. Preference will be given to contributions that offer an empirical and theoretical examination of one or more of the following themes: 

*
The usefulness and limitations of American-exported media activist tools and practices and their applicability in different local and national contexts; 

*
Media hegemony as it relates to one-way transfers of new media technology, even when the technology appears in the form of tools of resistance; 

*
The impact of the blogosphere on nationalism; 

*
The roles the blogosphere plays in developing and sustaining transnational networks and diasporic communities; 

*
The role of blogging in creating an effective public sphere and enhancing civic responsibility and activism; 

*
The impact of blogging on traditional political institutions and its ability to challenge conventional political legitimacy; 

*
The relationship between traditional mainstream media and the blogosphere. 

Submissions that address other aspects of blogging from an international perspective will be considered. 

Submission Guidelines:

·        Prospective contributors are invited to submit proposals (maximum: two single-spaced pages) by 31 January 2007. 

·        Proposals should include the following: 

*
The purpose and the content of their proposed chapter 

*
A tentative outline including the methodology of the proposed chapter 

*
A short CV and a brief author bio

·        Please send inquiries or submit material electronically (Word attachment) to the editors at: arussell@annenberg.edu  and n0echc01@louisville.edu 
Member News

Up date from Toni Muzi Falconi

Toni Muzi Falconi launched his blog earlier in the Summer www.tonisblog.com . The blog is doing well and is permanently posted on the access free home page of www.odwyerpr.com the most visited public relations news website in the world. Comments and especially posts are more than welcome, they are desperately needed in order for the exercise to achieve its objective of being a truly global blog on public relations.

Besides teaching Public Relations at the undergraduate course of communication at the Vatican's LUMSA University in Rome, he is also teaching Global Relations at NYU's Master of Science in Public Relations and Corporate Communication.
Move from the Netherlands to Finland…

Marita Vos, senior lecturer Institutional Communication at Hogeschool Utrecht, moves north. She will teach ‘Organizational Communication and PR’ at the University of Jyväskylä, Finland.

Focus on New books:

"LA COMMUNICATION ORGANISATIONNELLE EN DEBAT: champs, concepts, perspectives" (comportant des contributions issues du bulletin de liaison Org&co), aux éditions L'Harmattan, en format 10x19.

Chapitre 1    LES SIC ET LA COMMUNICATION ORGANISATIONNELLE       Chapitre 2    VERS UNE CONCEPTUALISATION DE LA COMMUNICATION ORGANISATIONNELLE.
Chapitre 3 LA COMMUNICATION ORGANISATIONNELLE EN PERSPECTIVE

For more information : www.orgnet.fr


Recruitment:

Hanze University (The Netherlands) -  Lector International Communication & Media (F/M) 
Level: 15 / Position: 0,4 fte

Department: School of Communication and Media

The School of Communication and Media is attended by approximately 1650 students training vocationally in communication, international communication, multimedia & design and information management. Following the decease of our former lector, we require a

Lector in International Communication & Media 

The lector, in mutual cooperation with the Lector in  International Business, but from the perspective of his/her own discipline, will concentrate on the formulation of theories, research, educational development and knowledge exchange in the broad field of International Business & Communication. The Lector will provide substantive, inspiring leadership to the lectorship, the knowledge circles and the development of Master’s programmes. Knowledge exchange is crucial between the various programmes at the Hanze University, other research and educational institutions and the business community. It involves bringing together diverse experts from varied backgrounds to share and develop new knowledge.

For more information please visit: http://www.euprera.org/cms/menu.aspx 
Thank you for your news and information items. 
Julia Jahansoozi

Email: JJahansoozi@uclan.ac.uk
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